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“Here is a plan that is going to make history. 
Profits belong to the jewelers who are willing to 
take their share. The stage is set for a plan that is 
going to make silver-selling history. Fall cffort 
will tell!’ 

















August. 22, 1929 THE JEWELERS’ CIRCULAR 3 


are Facts Worth 
Money to You! 


OME day soon, the Gorham salesman may drop 
into your store and open a portfolio which he 

is carrying. Within its covers are revealed facts 
about selling silver ... facts worth money to you. 





Here you may read the absorbing story of a 
sound, profitable advertising idea that has been 
adopted by jewelers from coast to coast. Here you 
can learn what these men have discovered. 


For this year 294 successful jewelers have used. 
...completely or in part...this simple, successful 
plan outlined here. This fall even more progressive 
jewelers will enter this open door to greater profits. 





The Kine Axaert, a widely advertised pattern Never in the silver industry has there been such 
in Gorham Sterling. The portfolio gives inside ; : , 
information dealing with past, present and a far-reaching plan by which a jeweler can share 
future facts about this and other } : 
Gorham Sterling patterns with a manufacturer in the results. . . the profits, 


which advertising can produce. 


Would you like to learn the facts revealed in 
@ this message? Would you like to know them soon? 
Send the coupon! 

















7 r THE GORHAM COMPANY 
THE GORHAM COMPANY |; Providence, 1 
Sales Agents for GORHAM MANUFACTURING COMPANY Guten: Smene det lenient he. | 
story within the new Gorham portfolio. as soon 
as possible. 
Gorham -Whiting Division, Providence, R. I. Name 
Kerr Division, Providence, R. I. Durgin Division, Concord, N. H. De ics 
City State 
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New styles, new designs to 
meet the changing demands 
of a discriminating public, but 

always of the same dependa- 
bility, quality, workmanship, 


and intrinsic value. 


STAR WATCH CASE COMPANY 


LUDINGTON, MICHIGAN 
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OMEGA 


The Watchword of Perfect Time and Taste 


OMEGA brings to the jeweler 
the last word in style, the greatest 
selling power of the age. Designed 
by the leading stylists of the con- 
tinent, Omega cannot but please 
the most cosmopolitan tastes and 


at attractive prices. 





J. R. WOOD & SONS 


Stylists in Jewelry Since 1850 


CHICAGO OFFICE: 
29 E. Madison Street 


NEW YORK OFFICE: 
15 Maiden Lane 


FACTORY : 
1325 Atlantic Avenue 
Brooklyn, N. Y. 
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TRUE 
COLONIAL 
IN 
CHARACTER 


Selling in 


impressive 


volume 


EWTER by Benedict 1s regis- 


tering a striking success. 


True Colonial in design, it recalls 
the traditions of early American his- 
tory. It truthfully expresses the 
charming simplicity and craftsman- 
ship of that age. Therein lies its 
immediate strength of appeal. 


If you do not have some of these 
pieces 1n stock, we urge you toorder 
some. Expose them to sale —dis- 
play them—and note results. 


BENEDICT MANUFACTURING COMPANY 
Dept. K, East Syracuse, N. Y. 


New York Office and Sample Display 
366 Fifth Ave. near 34th St. 


Canadian Factory: Trenton, Ontario 


PEWTER 
BENEDICT 
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Now We Can Supply You) 


With Anything You Need 


HE amalgamation of the time honored House of Herpers Brothers 

with Baker & Co., Inc., together with our Interstate Division, en- 

ables us to completely round out our line and places us in a position 
where we can supply all the needs of the manufacturing jeweler. Present- 
ing to you a partial list will serve to show how many and how varied are 
the items we are ready to supply you. 


First, of course, comes our long list of wedding ring blanks; plain, azured, 
and channeled and azured. Then, the well known Baker Settings and Find- 
ings, requiring fifty-eight pages of our catalogue to illustrate alone. We 
have galleries of all kinds, pin-tongues and scarf pin stems, ball joints and 
safety catches, material for badges and emblem work, alphabets and 
numerals in Japanese, Greek, Old English and Block style. We make ring 
tops in all shapes and styles, stone boxes and bezels, plain ring shanks, seam- 
less tubing (hollow wire) round and square, seamless balls and beads, ear 
wire and findings, platinum, gold and silver solders, platinum and gold 
sheet and wire. 


The Interstate Division 


Our recently organized Interstate Division makes a specialty of Chased and 
Engraved Wedding Rings and in overlaying old gold wedding rings with 
carved platinum without marring the original inscription. This new 
Division is engaged too in the manufacture of wedding rings in fancy 
shapes such as octagon, tube, heart shape and fishtails. Sapphire and 
emerald guard rings and Gypsy mountings are also made by the Interstate 
Division. 


When it is considered that we have by no means described our line here, 
but have given only a partial list of all we have to offer, you will realize, we 
are sure, how thoroughly comprehensive is our line. No matter what you 
need, send to us. In all probability we can supply it and if it’s something a 
little out of the ordinary, the chances are we can make it for you. 


BAKER & CO., INC. 


54 Austin St., Newark, N. J. 


30 Church St. 760 Market St. 5 So. Wabash Ave. 
New York San Francisco Chicago 





























THE JEWELERS’ 





CIRCULAR 











August 22, 1929 








c~ 
ysTt DEALER 
aie Nee 








A mernvsr QUARTZ is a purple 


or violet variety of quartz, usually 
well crystallized. The color varies a great 
deal in intensity, and is often unevenly 


distributed. 


Generally speaking, Amethyst is cloudy. 
Perfectly clear and transparent material 
is distinguished as precious amethyst. 
This alone is cut as gems, which are esti- 
mated according to their transparency 
and their depth and uniformity of color- 
ing. 

Amethyst is a variety of quartz contain- 
ing a minute mixture of the peroxide of 
either iron or manganese. Exposed to 
heat, it changes through yellow and green 
to a colorless state, and in this condition 
has been sold for topaz.- When Amethyst 
is decolorized by heating, it regains its 
violet color on exposure to radium rays. 


True Amethyst is distinguished from 
violet fluor-spar, the socalled “false Ame- 


Walter Lamp 


Makers of Platinum. & Gold Chains 


20 West 47 STREET 
New York 


Creators of the Unusual—As Usual 
IN ENSEMBLE COSTUME JEWELRY 





thyst,” by its double refraction, greater 
hardness and lower specific gravity. The 
double refraction of true Amethyst also 
distinguishes it from violet-colored glass 
which, from its appearance alone, is 
often not to be distinguished from the 
genuine stone. 


Fine Amethyst now in commerce are im- 
ported from Ceylon and Siberia. Some 
Amethyst used for cutting is found in 
Brazil, South America, and in the neigh- 
boring country of Uruguay. Amethyst 
is, in fact, the precious stone of Uruguay. 


The name “Amethyst” is of Greek origin, 
and the gem has been known since the 
earliest ages of Greece and Rome. In 
ancient times amethyst was often used 

for seal-stones and engraved with vari- 
ous devices; besides, being fashioned 
into larger objects such as, for ex- 
ample, the bust of Trojan carried off 
by Napoleon from Berlin. 














Amethyst is one of 
the favored stones 
from which modern 
artists create designs 
for distinguished cos- 
tume jewelry. 


Illustrated A536: 


One of the Lampl 
Creations in Amethyst 





























One of a Series Revealing the Background of Stones Used in Ensemble Jewelry 
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PLATINUM DIAMOND CHOKER 
Design 194/82 


PLATINUM DIAMOND WATCH 
Design 1515 





Setting new precedents in artistic conception—achieving new 
standards for masterly craftsmanship—platinum jewelry created 
by Kreisler meets the most exacting requisites of distinction 


JACQUES: KREISLER G COMPANY 


NEW YORK: 36 WEST 47th STREET CHICAGO: 55 EAST WASHINGTON STREET 
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New EMEX Praceiate 
Exquisitely Designed fo Hatweme? 













with fhe popular wrist patches 


a ae 


is again called upon to play a decorative 
part in the modernistically designed watch 
bracelets for ladies — WALENCIA and 
DOLORES. The triangular patterns 
are enaffieled in a selection of very strik- 
ing colors — blue, black, red and green. 
@ PRINCETON, the new gentleman’s 
model, is decidedly masculine, resembling 
the sparkling armor of a gladiator’s coat 
of mail. @Each one of these creations 
has the regular Gemex features — lever 
adjustment to fit to any wrist size, Armor 
Plate (Chromium) finish, etc. 
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PRINCETON $2.23 
VALENCIA $3.00 
DOLORES $3.00 


(PRICES TO THE CONSUMER) 
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Distributed through wholesalers only 


>< 
GEIyIEx 


GEMEX COMPANY—Factory & Executive Offices 
170 Tuomas StreET — Newark, N. J. 
Branch Offices 
702 Heyworth Building, Chicago, II]. 

704 Market St., San Francisco, Cal. 


Canadian Representative 
The Electric Chain Company of Canada, Ltd. 
171 John Street, Toronto 
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and Price 
Combined ¥ 














An addition to the “Content- 
ment” Line — Channeled 
Wedding Rings. These bands 
set with 7 to 42 select well 
matched diamonds, are sup- 
plied in Platinum and 18K 
White Gold — at prices to 


please. 











EFINEMENT is truly the prime characteristic of 


the Bristol line. These rings are not made with 


ies 


a view toward quantity production, but rather 
individually created to fill the need of those who 





desire quality, distinction and beauty at a moderate 
The Sign of Quality price. For that reason alone Bristol wedding bands 
—— ————_= prove profitable to jewelers featuring them. The Step Ring 


Seeveceseesooeels, 
4 a 


(BRISTOL j 








You really must see these rings in order to A ring that is new and 
: different. It conforms 
No with the modern trend 
Charge. of design, yet retains all 
Upon re- the traits of the tradi- 


quest we will tional rounded wedding 
send you electros 
of our rings for ad- 









appreciate their superior workmanship 





and quality. Order a selection on 
memo in 18K White Gold or 


Platinum and judge for your- 


ring, made for 3, 5, 7 


self. vertising purposes. and 9 diamonds. Sup- 
plied in 18K White Gold 
SOLD THROUGH WHOLESALERS ONLY with or without dia- 











monds. 


BRISTOL SEAMLESS RING CO. 





Main Office and Factory—123 Liberty Street—New York 





New York Representative: Mid-West Representative: Traveling Representative: Pacific Coast Representative: 
A. H. Disbrow Herman R. Holzner Alfred H. Bullion Co., Inc. 
9-11 Maiden Lane 31 N. State St. Eastern States 717 Market St. 


New York City Chicago, IIl. S. C. Steinmann San Francisco, Calif. 
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JEWELERS’ 


Buy in Pittsburg 





5 Ores ROGERS 1847 
HOWARD SAMUEL WEINHAUS Co. res 
UNIVERSAI 


Le On es AY | 
HAI WHOLESALE JEWELERS PRODUCTS 
DU PONT 


CYMA ; ' 
WATCHES 4] SEND FOR OUR CATALOG LUCITE & PYRALIN 


DIAMONDS 720-722 PENN AVENUE WESTCLOX 
JEWELERY NEW HAVEN 
NOVELTIES PITTSBURGH, PA. SESSIONS 








THE JEWELER IS PROTECTED 


We have maintained a Retail Store for more than fifty years. 
Retail Prices are strictly upheld at all times. 


Since 1867 it has been our policy to practice Fair Dealing with 
Manufacturer, Competitive Wholesaler and Retailer 


All we ask in return is the same consideration from those engaged in the several branches of the Jewelry 
Industry. 


We make this statement to refute the malicious propaganda being circulated to the effect that we are not 
legitimate Wholesalers and that we “sell to anyone at any price.” 


HEEREN BROTHERS COMPANY 


Penn Ave. and Eighth St. Pittsburgh, Penna. 


LAN DAW BROS. Watches. Clocks and Silverware 


Also Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any pars gam 














ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 


#18 Liberty Ave. (2nd Floor) PITTSBURGH, PA. 
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YA CEYLON SAPPHIRE — ZIRCON 
"4 ULTRALITE-EMERADA 
 ROZIRCON-BLUE SPINEL 


An Achievement in Perfect 
fs tari ony 














THE JEWELERS’ 





CIRCULAR 





August 22, 1929 














INGERSOLL ANNOUNCES 


A Plain Dial Model 
of the Mite at *5” 


MITE at $5. A small wrist watch with Ingersoll depend- 
A ability and sturdiness. 

It means a greater market than ever before for Ingersoll 
watches. For the Mite appeals strongly to girls and women 
as well as to men and boys. And the $5 price puts it within 
their reach. 

At the same time we are reducing the price of the 
MITE with a Radiolite dial from $6.50 to $5.50. 

A plain dial MITE at $5 and the reduction in price of the 
Radiolite model to $5.50 have been made possible by economies 
and savings resulting from steady increase in production to the 
point where the MITE is a quantity production item in the 
Ingersoll line. 

The MITE at these prices is big news! 


Prices slightly higher in Canada 








The Mite 
will be backed by the 
most dramatic adver- 
tising that Ingersoll 


has ever produced. 


Double page spreads, full 
pages in color—dominating 
advertisements in boys’, farm 
and general publications, 
and important newspapers 
throughout the country — 
will feature this stylishly 
small, sturdy and dependable 
wrist watch. Every adver- 
tisement will be forcefully 
directed to millions of men 
and women, boys and girls. 
This great campaign is the 
most effective advertising 
that Ingersoll has ever placed 
behind a single product. 
Watch for further an- 
nouncements—particularly 
the details on the free Mite 


gold frame fixture. 


INGERSOLL 


INGERSOLL Watcu Co., Inc. 
. CHICAGO . . SAN FRANCISCO . . MONTREAL . 


NEW YORK . 





- SERVICE DEPARTMENT—WATERBDURY, CONN. 
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In Pendants, Bracelets, Necklaces, and 
Brooches, Crystals reign supreme this season 
—and following our usual business policy, we 
have made elaborate preparations to meet the 
demand. 

Our line of designs is as beautiful as Kohn 
& Co. designs always are. 








> ™ 


LALA RMA LF « 
acs 2k 


= 








AAAS MNRAS ANNI NG Ss ASU EEEDE PUEDE eB wo 
RMSE 2 <r no emma * RR a a) —— a 
3 | é 
K { 
< 
N 
; 
; 


Camp & Orchard Sts. 


NEWARK, N.cl. 
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Smart designs 






















that achieve _ striking 
eects by skillful treat- 
ment of color combi- 
nations in PICARD 
Sterling Silver Enameled 
Boudoir Sets. 


& 


Made Exclusively 
by 


Victor A. PICARD 
& CO., Inc. 


7 West Forty-fifth Street 
New York 









































Chromium Finish Findings 


JUMP RING ASSORTMENT 
No. 621—Chromium finish Jump Ring Assortment, Staple 
sizes, round and oval, one gross in box, $1.60 





oO R CHROMIUM FINISH SPRING RINGS 
J U M P pove Hollow Wire 
CHROMIUM FINISH re) oO Oo 
No. 601 No. 602 No. 603 
SWIVELS Any Size—Price per Dozen $1.50 
CHROMIUM FINISH SPRING RINGS 
Solid Wire 
No. 654 No. 656 oO a oO O 
Per Dozen No. 610 No. 615 No. 618 No. 620 
$2.00 $2.00 Any Size—Price per Dozen $2.00 


ORDER FROM YOUR MATERIAL DEALER 


GEO. H. FULLER & SON CO. 


PAWTUCKET ° CHICAGO . NEW YORK 


—= OLDEST AND LARGEST MAKER OF JEWELRY FINDINGS «+ SINCE 1858 == 
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KATZ & OGUSH SCORE 
A WINNER AT CHICAGO 
JEWELERS SHOW — — 








—_—~ 


TO THOSE WHO WERE THERE — 


No need to tell you about the Katz & Ogush Certified Platinum 
booth at the Chicago Jewelers Show! You made a real discovery 








about the scope and quality of “Certified”—we're glad we met 


you—hope we'll hear from you very soon! 


TO THOSE WHO MISSED IT— 


Just ask the man who saw the “Certified” Platinum display! He'll 
tell you it was a wow! Artists and Modelers working on pieces— 
rare gems sparkling, finished “Certified” jewelry, an outlined adver- 
tising campaign . . . these were the features that hammered home 
what Katz & Ogush are doing! “Certified means Platinum profits 
—pull with us—together it’s business and profits for all of us! 


KATZ & OGUSH, INC. 


NEW YORK CHICAGO 
33 West 60th Street 55 E. Washington St. 
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ZENITH 


The World’s Most Accurate Timepiece 








o-T 








FINDINGS 
or 











PLATINUM %3 COLD 








ACTUAL 
PERFORMANCE-- 


has proved our title of ‘““The World’s Most Accurate 
Timepiece” to be more than a proud statement. It is a 


fact. 


Zenith Watches have been establishing internationally 
recognized records for years. Their latest achievement 
occurred on May 24, 1929, when at Kew Teddington, 
England, Zenith Watches broke their own record of 
1926 with a mark of 97.3 out of a possible 100. 


Such a record shows constant improvement, constant 
progress toward the goal of perfect Accuracy and De- 


pendability. Actual Performance alone is the criterion. 


ZENITH WATCH Co., INC. 


64 West 48th St. New York 
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originated by LE WwW | TT TF 


You’ve seen it happen 
time and time again. A 
silverware pattern is de- 
signed which the public 
likes, and like magic that 
silverware is the success 
of the year. So it is with 
watches. The customer 
likes the design of the 
case—and that watch 
sells far more quickly, 
far more easily. 


This happy faculty of 
speeding watch sales is an 
outstanding feature of 
cases originated by Le- 
witt. They are strikingly 
beautiful. They have that 
allure which puts “I must 
have that watch” in the 
woman’s mind. 





























LEWITT UWIS€ES 


BEAUTIFY THE WATCH — MULTIPLY THE SALES 
L. Lewitt & Co., Inc., 240 West 40th St., New York City 






This occurs not just once 
in a while but continu- 
ously. The Lewitt Cases 
have that something 
which appeals to women. 
Perhaps it is the graceful 
loveliness of the design. 
Perhaps it is the unstint- 
ing richness of the crafts- 
manship. That is why so 
many of the leading 
wholesalers use Lewitt 
Cases to glorify their 
watches. 






Ask your wholesaler to 
show you the latest Lewitt 
originations. Wrist watch 
cases in gold—and, for 
diamonds, in 18 kt. and 
platinum, and iridium 
platinum. 
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Through two cen- 

turies marking the 

standard quality of 
fine watches. 


Jules Jurgensen has achieved an exclusiveness in these 
Baguette Watches appealing to the up-to-date and discern- 


ing woman. 


Platinum—Diamond Studded and Adjustable Cords— 


and a large assortment of designs. 


HENRY FREUND & BRO. 


Sole Agents for U. S. A. 
20 West 47th St. New York 
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15 Years Old June 1, 1929 








National Jewelers Mutual Fire Insurance 


Sesesesesesesesesesese5ese Sesesese5es esos 2Se5e5e525eS esas es eseseSeseseSeseseoesesasasesase5Ga576 





S25¢ 


$15,026,000.00 of insurance in force 


We are proud of our record and intend to make it $30,000,- 


000.00 of insurance in force when 20 years old. 
Savings of 40% from stock company costs. 


We write fire insurance for retail, wholesale and manu- 
facturing jewelers and their employees. Jewelers in 1183 


cities and towns in the U. S. A. have our policies. 


A. W. ANDERSON, Secretary 
NEENAH, WIS. 
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JUST ISSUED 
1929-30 Edition 


1929-1930 
The 


Jewelers’ Circular 





The Jewelers’ Circular 








BUYERS’ ees 
DIRECTORY Buyers Directory 


of the 


Manufacturers, 


Importers and 


Jobbers 
im the Useful to Buyers and as a Trade 


Directory of the Jewelry and Allied 
Jewelr 2. ee d Lines, listing the names and addresses 


Kindred Trades of Manufacturers, Wholesalers and 
ss Importers. 

















A Handy Classified List for Desk 
and Pocket 








$1 00 A trade directory of 332 pages, 
sain : size 3 x 6% inches, classified as to 
COPYRSONT 1908, BY products and alphabetically arranged 
Jewelers Publishing Corporation as to cities and names and includes 
239 West 39th Street ° 
New York the advertisements of manufacturers, 
wholesalers and importers specializing 


in various lines. 





CONTENTS 

Art Leather Goods, Gold and Platinum Jewelry, : Rings. 

Art Metal Wares, Gold Pens, Gold and Silver Pencils, Rolled Gold Plated Jewelry, 
Art Pottery, Glass, etc., Imitation Diamond Goods. Seales and Balances, 
Assayers, Refiners, etc., {mitation Stones and Pearls, Show Cases and Fixtures, 
Auctioneers, jewety. Miscellaneous, Silver Deposit Ware, 

. T ewelry, Be Sj ? : 

— Cards and Trays . lewelry’ Designing, — Pt Woe Jewelry, 
China and Glass Decorators, Jewelry Repairing, Special Work for the Trade, 
China, Glass and Earthenware Goode lobbers, | Special Order Work, 
Clocks and Clock Bronzes, So Sterling Silverware, P 
a a et y ines Jouuley, Supplies, Materials and Towols 
“eae Be ew an utters, Novelties, a Goods, 
“cclesiastica s, Daasie: rade ools, 
Emblems, Badges and Medals, Plating Appliances and Supplies, Umbrellas, Canes and Riding Crops 
Enamelers, | Plating and Coloring, Watches 
— ‘Turning, Platinum Jewelry, Watch Case Repairing, 
ngraving, Polishing and Buffing Machinery, Watch Cases, 

Fountain Pens, — Precious and Semi-Precious Watch Importers, 
Gifts other than jewelry Stones and Pearls, Watch Repairing. etc. 

Price One Doll 





Postage Paid 


JEWELERS PUBLISHING CORPORATION 
239 West 39th Street New York City 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 


in Jewelry of Highest Grade 











Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


14kt. Bead Necklaces, aiso loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbla Street 


23 Prospect St. 


(Formerly Lebkneeher & Oo.) 
SILVERSMITHS—Oreators of Original 
Designs in Sterling Silver Hollowware & Novelties 


, The Eleder-Hickok Co. 
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RINGS 
And Pendants to Match 


Ghrough wholesalers only 
401-7 MULBERRY STREET 











BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 


OCAMBO BROOOHES 
Sold through the jobbers only. 
21-88 Governor St., Newark, N. d. 








New Jersey Jewelry Mfg. Co., Inc. 


50 Columbia Street 


Manufacturers of Waidemars, fine gold and platin 
chains, swivels and spring rings in gold and pietionm. 
Variews kinds of Faney Links—Piain or Enameled. 


Phone Mitchell 2569 


HENDY RUFEISEN-INC 


MANUFACTURERS OF 


DINGS OFANQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State 81 








RINGS —a speciatty with 


Louis Bleiberg 
336 Mulberry Street 


Sterling Fireless Sliver 


Reduces polishing to a minimum and obteins 
lasting brilliance. 


JOHN J. JACKSON 4& CO. 
All Sterling and Fine Stivers Reiling fer the Trade 








What is the 
Jabel Ring Mig. Co. 


putting out now? That is the question 
the ring trade ie asking. 401 Mulberry 8t. 


SEND FOR pete 


ASHABLE 
rr NKLESS 
TOOLLESS 
ALL COLORS 


ARCH CROWN MFG. CO. 


82 Warren &t. Newark, N. Jd. 
Originators and Patentees 








WATCH CASES 


We Specialize In Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Yq to 2 carat 18K Engagement Ring 
mountings ornamented with small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. Jd. 


tf you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 


_ of RINGS and PINS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 

Black Onyx Blue Onyx Rubies 

Sardonyx — Onyx Amethysts 
Also 


“—" RINGS fun 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2498 





THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloys & Soldere Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC. 


10, 14 and 18K Rings—Jobbers Only 


391 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau &t. 





Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-93 East Kinney St. Newark, N. J. 


the HELEN MFG.CO. 


475 WASHINGTON ST, 


GS & MOUN UNTINGS 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 


L. FRITZSCHE & CO., Inc. 








Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 


Eight Rose Street 


Tel. Mitchell 1453 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


60 Columbia 8&t. 








Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CO., INC. 





Murray and Austin Sts. 
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How Many Times More Than Their 
Own Value Is Entrusted to 
the Safety Catch 





aw av aw aw -ay 


(actual size) 


All the more reason to use American Platinum Safety 
Catches. They have a substantial lever that snaps in 
firmly. Their opening is large enough to hold a heavier 
part of the pintongue than just the point. 


Easily attached too—without soldering stiff. 


Their smoothness of operation will please the wearer 
of your jewelry. 


Fine, springy pintongues and an ingenious type of joint 
are obtainable in all sizes to go well with the catches. 


MADE IN PLATINUM AND IN GOLD 
SHALL WE SEND YOU FOLDER A-S. 


THE AMERICAN PLATINUM WORKS 
N. J. R. R. AVE. AT OLIVER ST., NEWARK, N. J. 
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UNNECESSARY 


FOR YOU TO CARRY HEAVY 


FLATWARE STOCKS 


“a 


Plated Flatware Is 
Our Specialty— 


And Our Stocks Are 
Unusually Complete 


Assuring You 
Prompt Service 


— 


J.W. JOHNSON 


ILVERWARE 
INCE 1869 


14 Maiden Lane 1 W. 47th St. 
rs NEW YORK 
oN 
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NECESSITY— creates —DEMAND 


EVERY DAY IN THE YEAR 





























No. B 76—4% in. High 


LOLOL LODE NASER CE AEC a 











No. 3125——5%4 in. High 
THE DAILY USE of Salt and Pepper has created a tre- 
mendous natural demand for 


WEIDLICH QUALITY SHAKERS 
Are you getting your full share of this profitable business 
If not, may we suggest that you take advantage of our large 
and beautiful line including many 
NEW—UNIQUE—ORIGINAL and PATENTED DESIGNS 
Write for Illustrations 


Plated Hollowware—Pewter Ware—Costume Jewelry Cabinets 
Trophy Cups, Sport Statuettes, etc. 








Ve 





STAID A OB e)Osmbslnea ee) 


FACTORY BRIDGEPORT, CONN 


SALESROOMS 200 FIFTH AVENLE 
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||| ALMosT A CENTURY OF EXPERIENCE ||| 


is in back of every Ketcham & Automatic Eyeglass Holders 
McDougall product. Founded illustrated herewith—are no 
in 1832—when we supplied exceptions to our century old 
the trade of the day with standards. Each is a modern 
thimbles—we have always kept design, attractive, novel and 
abreast of the trends and  ppractical. Perfectly finished in 
styles. And we have 14K White Rolled Gold 
always featured qual- and guaranteed against 
ity, workmanship and defects—these Moderne 
value. Automatic Eyeglass 
Holders are salable, 
profitable merchandise. 


































The f our Moderne 


Write for Our Illustrated Price Lists. 


KETCHAM & McDOUGALL, INC. 


15 Maiden Lane Established 1832 New York 
































ON - SANGAMO 


cTRIC CLOCKS 


BEGU ELIN 
CROSS an. LANE 
new YORK, N. Y- 


Distributors for 


VEN, AND SESSI 


HAMILT 


ELE 


isworTH 





Also Wholesale 


gar LixcaN? WATERBURY, NEW HA 




















JUST ISSUED 


The BUYERS’ DIRECTORY 





Price One Dollar 





The Jewelers Publishing Corp., 239 W. 39th St., New York 
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cours “Slaptlower” Petwter wax 


SUPER QUALITY 
MANUFACTURED FROM THE FINEST QUALITY OF METAL OBTAINABLE 





We suggest orders be placed early Write for complete illustrations 





to insure prompt delivery 









No. 3244 Bowl 











No. 3216 Compote No. 3223 Candlestick 















also 
Many new additions in Silver Plated = 
Hollow - ware, Salts and Peppers, A broad line of Pewter over 80 
Novelties, Costume Jewelry Cabinets, pieces consisting of the most popu- 
Trophies, Sport Statuettes, etc., ete. lar selling items 

















Salesmen in all Territories 
N. Y. Salesrooms Factory 


200 Fifth Avenue THE WEIDLICH BROS. MFG. CO. Bridgeport, Conn. 


Complete Lines on Display at our N. Y. Salesrooms 



























COSTUME JEWELRY THAT SELLS 


COLOR - STYLE - QUALITY - POPULAR PRICES 


—a combination that is bringing business to the many stores 
featuring our leaders. Genuine Rose Quartz, Carnelian, 
Chalcedony, Lapis, Topaz, Crystal, Chrysoprase, etc., mounted 


in sterling silver or 14K gold. 


Earrings and bracelets to match. 


LEWY & CO., 321 Fifth Avenue. NEW YORK 


Specialists in { Costume Jewelry Made of Precious Stones at Popular Prices 























66 Jewelers who are interested in keeping in touch 
The Pulse with the industry, who want to know what is right 
in style, what is right in price and in merchan- 


of the dising, who want to be supplied with practical, 


profitable ideas from week to week, are regular 
Industry 9 oe and readers of THE JEWELERS’ CIRCU- 

















Stn AVENUE 





L3AIYLS HLS 
A3IYLS HILLY 
L33YLS 4494 








6TH AVE. 
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Two of the world's 
‘big Jewelry centers 
~ both in New York 


NEW 


Remember that New York is 
the world’s market place. It also 





leads with its competitive markets, as it 
does with its Canyons of Skyscrapers, hotele— 
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BROADWAY theatres and places of recreation. A buying trip 
Jrwearnicas te New York can be made at the same time a vacation. 
oisTrRicr 
~ ond 
Artificial Pearls Novelties Precious Metals 
Leys, Cistetic & Co 65 Nassau St. Victor E. Lederer 123-125 West 33rd St. Baker & Co., Inc. 30 Church St. 
Orienta” Pearls Adv. Souvenirs for Store Openings, Anivs. etc. Jewelers’ Settings and Solders 
Badges, Emblems, Medals | Max Singer 9 Maiden Lane | Johnson, Matthey & Co.,Inc. 233 Bway. 
Dieges & Clust 15 John St., Medals, Cups, Specials in Jewelry Jobs and Novelties Platinum and Other Precious Metals 
Badges, Class Rings, Special Order Work 
Balances, Scales Platinum Chains and Mesh Repairs for the Trade 
Christian Becker, Inc. 92 Reade St | Corbett & Bertolone Inc. 74 w. 46th st. | King & Co. 40 John St. 


Balances (Diamond and Gold) 


Clocks 


Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Crystal—Colored Glassware 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decerated Crystal and Silver Mounted Crystal 


Chinaware 


Maddock & Miller, Inc. 39-43 w. 23rd St. 
“Royal Worcester China” 


Diamond Importers and 
Cutters 
Baumgold Bros., Inc. 
Diamond Cutters 
Birnbaum Pressel Co. Inc. 
Diamond Cutters 
Chas. P. Goldsmith & Co., 20 Ww. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewel-Gem Co., Inc. 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


Shiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


Diamond Jewelry 


C. V. Dougherty Co., Inc. 7 w. 45th 8t. 
Plat., Diamond, Seed Pearl and Jade Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Staiger & Sons, Inc. 527 Fifth Ave. 


62 West 47th St. 


62 W. 47th 


Finest Type of Platinum Diamond Jewelry 


Fountain Pens and Pencils 


Pen-O-Graphic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 





Chains, Mesh, Plat. Cord, Watch Attachments 


Precious and Colored 
Stones 


R. A. Breidenbach 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 


Max Duraffourg, Ltd. 580 Sth Ave. 
Synthetic Calibre, Ring Stones, Importers 


Alfred La Frantz & Co. 41 Forsyth St. 
Jobbing Colored Stones, Cutting, Encrusting 


Levere Co. 94 Canal St., Cutters, 
Encrusters—If it’s a stone, we have it. 


Max Stern & Co. 
Importers of Ringstones 

Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


17-23 John St. 
of Every Color 


Real Stone Costume 
Jewelry 
Arax Jiry. Mfg. Co., Inc. 74 w. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Asiatic Art Jewelry Co., Inc. 22 w. 48th. 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 


R. J. Blumenthal 65 Nassau St., Im- 
porters Japanese Cultured Pearls—Crystals, etc. 


Boyajian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 


Mortimer B. Kling “The House of Jade” 
Necklaces, Costume Jewelry. 65 Nassau St. 


Real Stone Giftware 


August Dingeldein & Son 551 Sth Ave. 
Real Stone Ash Trays, Special Order Work 








Repairers, Silversmiths, Jewelers 


22 West 48th St. 
Clocks; Timeology 


Samuel Bernard 
Repairers: Watches, 


Rings, Ring Mountings 


Dattelbaum & Friedman 1 w. 47th St. 
Manufacturers of Gold Rings and Mountings 


Seed Pearl Jewelry 


Eastern Pearl Co. 64 W. 48th 8 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Silverware 


Derby Silver Co.’s 10 Maiden Lane, World 
Renowned Hollow, Toiletware, Novelties, Pewter 


W atches—American 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


W atches—Imported 


Cortebert Watch Co. Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watch Co. 12 John 8t. 
Importers of Swiss Watches of all prices 


A. Shapiro & Son 48 W. 48th 8&t. 
Specializing in Men’s Platinum Watches 


I. Tannenbaum Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


Watch Materials—Tools— 
Jewelry Findings 


Krieger & Dranoff, 10 W. 47th St. 
Genuine American & Swiss Watch Materials. 
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A LONG, 





STRAIGHT ROAD 

















JEWELRY 
DIAMONDS 
WATCHES 



































Since 1868 . . . sixty-one years 
... Goldsmith, Stern & Co. have 
been Manufacturing, Merchan- 
dising, and Cooperating with 
the trade. 


Sixty-one years of honest effort, 
superior craftsmanship . . . and 
straightforward relations with 
an ever-broadening clientele of 
patrons. And the same straight 
road leads into a future of 
Greater Service and Increased 
Sales. 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 


136 West 52nd Street; New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 





AMSTERDAM 





PARIS 





CHAUX DE FONDS 
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CAN’T GO 














HAVEN’T A THING TO WEAR!’?? 


m 


DO WOMEN EVER 
THINK OF CLOTHES? 


Some husbands will say that they think of 


little else! 


That’s hardly true... but the important idea 
is there—that style and clothes are of prime 
interest and importance in nearly every wom- 


an’s life. 


And that explains the charm of SILHOUETTE, 
the new 1847 Rocers Bros. pattern ... and 
the sales and advertising story behind it. 


We talk silverware in woman’s own language. 


Show her, by actual, accurate comparison, that 
the fashionable Paris-born lines of her frocks 
and shoes and hats and jewelry are the identi- 
cal lines of SILHOUETTE. For the basic lines of 
good taste are identical, as you know, in a soup 
spoon or a hat, a frock or a fork. 


Such a story (what if it does sound like 
whipped cream to a he, male man?) rings the 
bell long and loud with women. It fits their 
way of thinking ... and hits their way of buy- 


ing. And the profits are what count! 


SILHOUETTE looks like the keenest silver style 
in a style-keen age! 


Write today for particulars about this new pat- 
tern. Address Dept. E, International Silver 
Company, Meriden, Conn. Salesrooms: New 
York, Chicago, San Francisco. 


47 ROGERS BROS. 


St§t#tervE R PLATE 





INTERNATIONAL 





CO 
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SILVER 
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Latest Modes in Silverware 
for the ‘Dressing Table 


3y Ima Thompson 


from sport costumes to interior decoration, has not 

orgotten the accessories and fittings of the modish 
boudoir. The architecture of the room, the furniture 
and drapes, even the floor covering forms part of a well- 
planned picture. 

The accessories, the lamps and vases, picture frames 
and smokers’ things, all are chosen to play a particular 
part in the setting. Desk sets, sewing paraphernalia 
and the most important of all, the toilet things, are de- 
tails in the room. 

It is with this new toilet ware that we are especially 
concerned, for it makes the keynote and carries the 
essence of the whole boudoir. The silver pieces on the 
dressing table are the crowning 
glory, as well of the taffeta 
lined French dressing-room and 
the simplest country cottage 
bedroom. 

As many modes as there are 
in interior decorating, we find 
also echoed by these new silver 
pieces for the dressing table. 
They may follow the modern 
mood, as they do in the first il- 
lustration; they may take upon 
themselves the austere lines of 
the classic, Grecian or Roman 
details; the Empire period 
lends its quota to the designing 
of these silver toilet pieces, 
while the simple and graceful 
lines of the pure Colonial and 
the elaborate motifs made fa- 
mous by the silver workers of 
the Victorian Era, are equally 
well represented among the 
new designs in toilet ware. 

The toilet set shown in the 
first illustration is appropriate 
for inclusion in a room of mod- 
ernistic trend. The angular 
lines of the dressing table give 


. HE ensemble idea, seen now in everything modish 
f 








Modernistic dresser with appropriate silver 
fittings 


the keynote and the restrained use of ornamentation on 
the silver pieces carries on. It is true that in the pic- 
ture, the contour of the mirror does not lend itself well 
to its setting, but that point might easily have been bet- 
ter arranged. On either side of the mirror, upon the 
topmost shelf of the dressing table are ornamental 
lights mounted in silver. On the next shelf below, stand 
the perfume bottles. The low shelf at the back of the 
table is for carrying such pieces of the toilet set as the 
silver powder and cold cream boxes and smaller bottles. 
The table itself holds the brush and comb and the long- 
handled mirror. 

Shaded lamps or candles are designed now to com- 
plete these full sets of new toilet articles. They may 
be used as candle holders or 
fitted for electricity as one 
chooses, andthey may have 
light guards or regulation silk 
or parchment shades. 


FULL set of toilet ware 
e will include a pair of 


perfume bottles, an atomizer, 
two large cold cream jars, 
smaller salve boxes, a_ large 


tray and two small pin trays, 
and perhaps a covered box. 
Among the brushes will be two 
clothes brushes, a small hat 
whisk, a velvet brush and the 
hair brush. There will be two 
combs, one a regular size and a 
bobbie comb and a hand mirror. 
A shoe horn, a button-hook and 
a large pair of scissors will be 
placed on the larger tray. The 
manicure set will either have 
its own tray or it will be placed 
in its special case. 

Matching in design, as well 
as in contour, other pieces for 
the boudoir besides these toilet 
things, are bud vases, cigarette 
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cases, automatic lighters and smokers’ trays; 
fitted sewing boxes and baskets, lamps, mirrors 
and picture frame and the things for the desk, 
mounted blotters, calendars and clocks, scissors, 
paper knife, pens, pen-holders, a stamp box, a 
notepaper case and a pencil tray. 









UCH an array of silver pieces seldom appears 

in one boudoir, but selections are often made 
from the favorite pattern for gifts at various 
times to complete the boudoir set. One of these 
newly designed silver boudoir services is carried 
out in engine-turning and all of the pieces for 
the toilet table besides a pair of bud vases, a 
fitted smokers’ tray, a clock and a picture frame 
have already been added to this set. 

The color note, so important an item in the 
summer mode, appears in these boudoir things 
in the form of pale tinted enamels or inlays of 
stripes of enamel of darker tones. The paler 
tints have engine-turned silver for their base 
and their tones repeat the favored greens and 
blues, mauve, orange and rose-beige in their col- 
oring. Many of these enameled dresser sets 
carry out modernistic motifs while others of 































quite a different character show realistic picture 
forms and flower motifs for their decorations. 

The stripes of dark-toned enamels show blue, 
red, brown, green and violet besides black and 
dark gray for their popular colors. These stripes 
form borders and intricate tracery in geometric 
patterns for the ornamentation of perfume bottle 
stoppers, salve box lids and the backs of brushes, 
combs and hand mirrors. 

Among the illustrations are some well-planned 
groups for boudoir tables and men’s dressers. A 
table after the Colonial style with the famous 
kidney-top shown in the second illustration has 
lamps attached on either side and holds a 
tray for the manicure things and extra scissors, 
plaster case and other small pieces. The design 
for the silver set shown in this illustration fol- 
lows the entire pattern with square shaped lids 
for the powder jars and an extra small pin tray, 
clothes’ brushes, a square mounted hair brush, 
two small salve jars and a long-handled mirror. 

The handle on this mirror is a fashion point 
in itself. Two types of handles are used on the 
new toilet pieces, this long handle and the short 
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A dresser set in martelé to please a fastidious man 
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Dressing table designed after the style of colonial days, with 
candle lamps and mirror attached. The toilet set is of chased silver 


hollow circle shown in a later illustration. The 
long handle is either ribbed after the Empire 
style with long grooves running from the capi- 
tol-like top to the pointed finial at the handle’s 
end or it is given a flat contour, bordered about 
with a flat band of plain polish or frost-finished 
silver and decorated with entwined ribbons or 
a damask pattern for the center motif. 


UCH a mirror is shown in another design in 
which the handle is after the Empire style and 
a monogram plaque is placed at the center of 
the mirror back to carry out the theme in per- 
fect order. Contrasting with this is the circle 
handle on the broad short pieces shown in an- 
other piece where severe simplicity and a great 
amount of dignity in the pattern attract atten- 
tion. 
Hand hammered pieces are used for the 





Square shaped military brushes give distinction to this dresser set 
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dresser set for a man, shown in the third illustration. 
Here is a picture frame, a utility box, hair brush and 
comb, and clothes’ brushes. The pattern is in martelé 
with a space left plain and bordered about with lines 
for the monogram plaque. 

Authorities declare that the well-groomed woman is 
using a greater quantity of cosmetics and in greater 
variety than ever, and so we see jars and boxes, bottles 
and bowls for the containing of liquids and salves, pow- 
ders and accessories in evergrowing number as part of 
these boudoir sets. 

Among the new silver services, we see travel sets and 
fitted cases also in great abundance. These sets may 
be placed in their own containers or they may form part 
of a larger bag. The fitted trays for suitcases, small 
trunks and the new hat boxes hold all of the necessary 
toilet pieces in a smaller size than those planned for 


Silver 7 rophtes 


ILVER, at least so far as trophies are concerned, is 
hi taking “its place in the sun”; that is, in the news, 
news reels, rotogravure sections of the newspapers 
and in other places where news events are featured. For 


“ * 







Lipton trophy for outboard regatta 


trophies have become so thoroughly associated with the 
great athletic and sporting events, that we seldom see the 
winner or the promoter of these events depicted in pictures 
without the silverwork that symbolizes the victory. 
From East and West, North and South, stories of these 
events, with their accompanying trophies, have come pour- 
ing into the newspapers, in the past month or so, with the 
result that the work of the American silversmiths (and 
sometimes the English) is getting more proper publicity 
than ever before, and the public is being made silver- 
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the dressing table, but in no less perfect taste and in 
all the favored modes of decoration. 

Colored enamels, inlays of smoked amber, mother-of- 
pearl, the opaque gemstones and ivory bring color to 
many of these new toilet requisites. The modern note, 
too, is seen in these pieces where silver forms a sec- 
ondary material and fine woods or colored enamels are 
used in conjunction with the plain polish, frosted or 
silver surface. A central panel of the silver is used for 
the metal portions and side bands of ebony for the com- 
pletion of the backs of brushes and hand mirror, box 
lids and trays for one of these modern-mode toilet sets. 
A second new design gives the center panel in a light 
tone wood and makes the stepped-down pattern on either 
side of polished silver. Engine-turning, martelé and 
inlays are all used to carry out the modernistic motifs 
in these new sets of fine silver toilet ware. 


in the Limelight 


conscious as far as prizes are concerned, in a way that 
cannot but be of benefit to the jewelry and silverware 
industry. 

Among the many trophies featured in the newspapers 
of the country last week were those depicted in the two 
illustrations herewith. One of these, an outstanding trophy 
of the yachting season, is the $6,000 silver cup offered by 
Sir Thomas Lipton as a prize to the high man in the 


Sash a 
INT. NEWS PHOTO - 


Trophies for women’s aeronautical races 


Second Annual Philadelphia Outboard Regatta. This was 


won by J. Mulford Scull, of Ventnor City, N. J., after he 

had been acclaimed by the 25,000 people who witnessed 

the race over the famous Henley course on the Schuylkill 
(Continued on page 35) 
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The First Victory in the Gem Tariff Fight 


E may get a reduction of the diamond duty in 
the new tariff law. In fact, the chances of so 


doing may be stated as more than good. The 
decision of the Finance Committee of the Senate, as 
announced last week, to report a schedule that would 
let in rough diamonds and precious stones free of 
duty and reduce the present duty on cut stones from 
20 per cent to 10 per cent, was hailed with delight 
by a large element in the diamond and jewelry trade. 

The action of the committee, it was officially stated 
at the time, was intended to strike at smuggling. In 
other words, to make the smuggling of diamonds, 
which has grown to such enormous proportions, 
unprofitable as a business. In this they heeded the 
plea of the committee of the diamond and jewelry 
trade which has been urging a reduction for a long 
time. 

The Ways and Means Committee of the House 
turned down this plea of the diamond men probably 
for political more than economic reasons—for fear 
that it might look strange to reduce the duty on an 
extreme luxury at the time that duties on the neces- 
saries of life were being advanced. Such reductions, 
though just, would require explanation and politicians 
avoid actions which put them on the defense. That 
the entire committee of the House desired to turn 
down the plea of the diamond trade is by no means 
evident; in fact, from what can be learned, it would 


seem that the action of the Ways and Means Com- 
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mittee in retaining the old gem schedules in the pend- 


ing bill was decided by a very small majority. How- 
ever, the House Bill did retain the old gem schedules 
and the Senate Bill with the reduced rates will have 
to be passed by the House. If the House refuses to 
accept the new measure, the matter will be settled by 
the Conference Committee, which will report the bill 
that will be eventually presented to President Hoover. 

The action of the Senate Committee is a victory for 
the trade, but only a preliminary victory; but it gives 
hope to the industry that we may get a fair and 
equitable tariff on gems that will favor the legitimate 
diamond importer of this country rather than the 
diamond smuggler. 





The High Cost of Waste 


HE Assistant Director in charge of Domestic 
[ ‘commere Department of Commerce, states that 

from eight to ten billion dollars represents the 
price which American business pays for inefficient 
distribution practices, upon the claim of economists 
that avoidable distribution waste represents from 10 
to 15 per cent of the total domestic business opera- 
tions of the country, which probably amount to no 
less than $80,000,000,000 annually. 

Some of the leaks cited are excessive expenditures 
in sales promotive efforts with inadequate informa- 
tion as to prospects in a given market; unwise credit 
methods, unfair practices of small trading minorities ; 
inefficient data as to national stocks of goods, dis- 
orderly marketing; careless and injudicious proce- 
dure in the retail trade; unsystematized warehousing; 
extravagant delivery services; ill-judged advertising ; 
and unwise installment methods. 

Have you a little or a big leak in your Rasiness? 





Stressing the Diamond 


HE suggestion has been made that certain days 

in October be designated as a particular period 

for stressing the subject of diamonds and there- 
by make the public more diamond-conscious. This is 
in line with what the silver trade has done in the 
spring and what other industries are doing in differ- 
ent periods of the year. The suggestion for “Dia- 
mond Days” or “Diamond Week” has received in- 
dorsement from a few importing houses in New York, 
but as yet no organized effort by the diamond trade 
has been made to put it into effect. 

A movement of this kind to be successful should be 
backed by the industry. At least before being put 
into operation, it should have the support of the great 
majority of diamond dealers and importers as well 
as the retail jewelers, and before any action to im- 
press the public in an advertising publicity campaign, 
such movement should receive the indorsement, sup- 
port and cooperation of the trade associations, par- 
ticularly those of the retailers and those which foster 
publicity and selling. Without such aid and coopera- 
tion; without any pronounced approval of importer 
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or distributor and their associations a movement of 
this kind will have little effect. If it is wanted, it The Committee also approved the policy of the Cen- 
should be given wholehearted support by all elements. 

THE JEWELERS’ CIRCULAR would very much like to 
hear the views of those most vitally affected by such 
a drive and suggestions as to how it can be made 
successful. We will be glad to cooperate in any move- 
ment the diamond trade may decide to start. 
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Value of the Forthcoming Census of 
Manufacturers 


ESS Government in business and more business 
L, in Government is the sentiment of the progres- 
sive business man today and is adhered to in 
appointment of an Advisory Committee on Manufac- 


tures by Secretary La- 
mont under the chairman- 
ship of Col. L. S. Horner, 
president, Niles-Bement- 
Pond Co. By this busi- 
ness and industry will for 
the first time obtain the 
kind of data through the 
census which will be of 
most practical value in 
the study of markets and 
in planning for the fu- 
ture. 

The Census Bureau has 
a tremendous task before 
it next year—counts on 
population, manufactures, 
agriculture, mining and 
distribution must be 
taken. 

Advice of business men 
a big step in the right di- 
rection. 

The Advisory Commit- 
tee on Manufactures will 
determine upon questions 
to be asked in forthcom- 
ing Census of Manufac- 
tures, limiting the ques- 
tions to those of practical 
value to manufacturers. 
It will, also, determine 
tabulations which ought 
to be made subsequently, 
and these will be ap- 
proached entirely from 
their potential value to 
the manufacturer. 

At their first meeting 
in Washington on July 25, 
the Committee decided to 
recommend a_ complete 
census, one covering all 


manufacturing plants regardless of size. The smaller 
plants will be covered by the population enumerators, 
while the larger plants will be approached by the Di- 


vision of Manufactures of the Census Bureau direct. 


sus Bureau in conferring with industrial organiza- 
tions and with representative members of each in- 
dustry in formulating schedules especially adapted to 
the industry in question. 

In order that the manufacturers of the country 
may be made aware of this more practical approach 
to the Census of Manufactures, the Advisory Com- 
mittee appointed the following Publicity Committee: 
Robert M. Davis, chairman; Dr. Hugh P. Baker and 
This Committee will use all 
available publicity outlets to sell the value of the 
forthcoming Census of Manufactures to the manu- 
facturers of the country. The committee has re- 
quested manufacturing organizations, trade associa- 
tions and individual manufacturers for advice and 


Dr. Roland P. Falkner. 








MAKING USE OF OUR EDITORIALS 





E. SuLttan Bros. 
W HOLESALERS—J EWELERS—IMPORTERS 
704 Market Street 
San Francisco, CAL. 


We wish to call your attention to the article 
entitled “What Is Rock Crystal?”, in the July 
11, 1929, issue of THe JEWELERS’ CIRCULAR. 

The article is splendid and we respectfully 
request that you permit us to use part or all 
of it, in a circular letter we are getting out 
along with an advertisement of our genuine 
crystal beads. Awaiting your early reply, we are 

Very truly yours, 
E. SULTAN BROS. 
(Signed) Epw. D. SULTAN 


* * * 


It is pleasing to know that the article referred 
to (which was an editorial discussing the im- 
proper way which the words “rock crystal’ have 
often been applied to beads of ordinary glass 
of other imitations) was found of value by our 
esteemed subscriber in San Francisco. Mr. Sul- 
tan’s house is not only prominent in the whole- 
sale and importing trades, but represents the 
lines of many prominent manufacturers on the 
Pacific Coast. We are more than glad to extend 
permission to use this in connection with their 
sales promotion work. 

Incidentally, we would say that the matter 
published in THe JEWELERS’ CircuLAR appears 
not only for the information of, but for the 
benefit of, the jewelry trade wherever it can 
be put to advantage. We are happy to extend 
permission for reproduction of any of these 
articles in whole or in part unless they are 
special articles that are copyrighted by the 
author, in which case, special permission will 
have to be obtained.—Editor of THE JEWELERS’ 
CIRCULAR. 








zation which has been formed by the Lapidary mer- 
chants of St. Claude (Jura), France, in compliance 
with the law of July 1, 1901. 
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suggestions as to the form 
of the schedule to be used 
in the enumeration with a 
view to making the forth- 
coming census as respon- 
sive as possible to the end 
of industry for accurate 
information concerning its 
own activities. 

The subjects covered by 
the schedule used in the 
1927 manufactures’ cen- 
sus are: Description of 
establishment, character 
of industry time in oper- 
ation, persons engaged, 
salaries, wages and mate- 
rials, products, power and 
coal consumed. The com- 
mittee has invited sug- 
gestions concerning the 
form of questions under 
all these subjects except 
production, which will be 
taken up directly by the 
Bureau of the Census with 
the industrial associa- 
tions. 

The value will depend 
largely upon cooperation 
of manufacturers in send- 
ing reports promptly to 
the Census Bureau. It is 
hoped that the members 
of the jewelry trade will 
cooperate fully in making 
this work a success. 





The Chambre Syndicale 
des Negociants Lapidaires 
de Saint-Claude & Region 
is the name of the organi- 














THE 





ern idea in decoration and display come to stay, or is 
it just a passing fancy?” 

One of the best ways to answer this question is to refer 
to the style of architecture in all of the new buildings 
going up around us. When a thing as permanent as a 
thirty or forty-story skyscraper adopts the simple lines of 
modern design, we can feel pretty sure that modern art 
will be with us for some time to come. Many of the 
older buildings are “going modern” by having their store 
fronts completely remodeled. On every hand we see new 
backgrounds replacing the old dark wood work with their 
fancy trimmings. 

There is no question that the modern idea, as far 
as window display is concerned, is a real boon to the 
merchant. Never before has merchandise been displayed 
to better advantage, providing, of course, the work 
has been done by a real artist, one who understands the 
purpose of this new art. Today we see, in the window of 
the progressive merchant, a choice selection of merchan- 
dise attractively grouped before a background of neutral 
color, altogether a pleasing effect and one that will do more 
toward creating a demand for the merchandise than the 
old method of crowding the windows, not only with mer- 
chandise of every kind and color, but with elaborate set- 
tings and fixtures. 


&*: ERY day we are asked the question, “Has the mod- 


HE seeming simplicity of modern decoration has 

given the false impression that any one can handle it 
and that all you have to do to have a modern setting for 
your window is to paint your background in a lot of 
zigzag lines of vivid colors. This, of course, produces 
just the opposite effect and emphasizes the importance of 
assigning the work of decorating your window to some- 
one who understands this new art. The jeweler, in most 
cases, does not have to worry about backgrounds as most 
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oe MODERN 


TREND 
Ln [ewelry Displays 


Devices that add to the lure 


of Jewelry 


By Frank D. Maxwell 


of the jewelry stores have open-back windows and depend 
practically altogether upon fixtures for their display. 
Velvet covered fixtures, which have long been the favorite 
with the jeweler are today being made in new modernistic 
shapes and designs to keep up with the modern trend. A 
New York display manufacturer is showing a large variety 
of modern window fixtures and accessories suitable for 
jewelry display. These include display units of frosted 
glass in cylinders, cubes, steps and a variety of shapes. 
Many of these pieces are used with colored lights which 
produce a soft setting for jewelry display. 

The tendency today is not to crowd the window with 
merchandise, but to show a number of different units. 
These are sometimes displayed on gold mirror ovals or 
round-shaped plaques. One of the most attractive jewelry 
display units shown is made of polished black bakelite. 
This consists of a set of square pedestals, ranging in 
height from 4 inches to 36 inches. A skyscraper effect is 
produced by grouping them together with irregular 
heights; each plane making a shelf for display. The 
polished black surface of the bakelite gives an unusually 
smart background for jewelry, fine handbags, etc. 


HE jeweler who prefers a central display piece around 
which to decorate his window will find a number of 
attractive units for this purpose. There is one very beau- 
tiful piece, made of polished black ebony wood, cut out in 
the shape of a woman’s head and hand. It is life-size, the 
hand is extended and is used for displaying ropes of pearls 
or handbags. The head and hand are silhouetted against 
a large circle of frosted glass. This piece was recently 
the center display in a beautiful necklace window, by 
Gorham’s on Fifth Avenue. 
A well known French designer of modern mannequins 
has recently produced a number of jewelry display pieces 
and a number of these are now being shown for the first 
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time in the United States by a progressive display special- 
ist. They are made of composition, easily cleaned, and 
show two hands in life-size, gracefully posed for holding 
strands of pearls, necklaces, etc. In order to change the 
pose, one number is constructed with a removable hand. 

One of the most popular displays for jewelry stores con- 
sists of a set of steps in the form of a quarter circle and 
graduated in size. These steps can be arranged in many 
interesting groups. There are also plain wooden cubes 
of various sizes, also velvet covered steps, and platforms 
designed along the modern lines. 

With the aid of the many interest- 
ing and novel window display fixtures 
on the market today, any jeweler can 
have windows that are attractive and 
modern in treatment. 


IGHT plays an important part in 

many of the new modern deco- 

rative fixtures and adds mater- 
ially to the attractiveness of many 
displays. This new effect is obtained 
by means of frosted glass in combina- 
tion with colored lights concealed 
within the fixture. One of these re- 
cently seen consisted of three sepa- 
rate angular frosted glass compart- 
ents protruding from the top of a 
black stand. At the bottom of each 
was a different colored lamp. The 
light from these lamps produced a 
remarkable graduation and blending 
of colored light on the frosted glass. 
effective unit in the display. 

Heads of frosted glass and of plastic materials in 
modern art motiff have been very effectively used for 
displaying modern jewelry. These heads have been 
usually seen posed before a modern art screen in harmony 
with the head or bust. 

Another trend in modern art display fixtures is seen 
in the use of wrought iron stands and trees of various 
shapes upon which jewelry is displayed effectively. 

Modern art lamps of unlimited design have been used 
to give color and tone to the jeweler’s window display. 
The variety and the design of the standards and shades 
to be had make it easy for the jeweler to select to a nicety 
equipment that will harmonize with the balance of his 
decoratives. 


It made a very 


HE increasing use of modern art design in jewelry, 

in silverware, in decorative objects of art, in gift 
novelties and other merchandise the jeweler has for sale 
makes it necessary to modernize his display decoratives 
in order that they will harmonize with the merchandise 
he offers for sale. If this modern art merchandise is to 
be displayed to the best advantage the fixtures and deco- 
ratives mut be of a similar artistic motif. As fast as the 
manufacturers introduce these new designs in merchan- 
cise the jewelers should introduce new display decoratives 
that will give them a setting worthy of their decorative 
theme. There can be no harmony in a mixture of artis- 
tic designs that do not agree in motif. 

Display fixture manufacturers are keeping pace with 
the times in the introduction of modern pieces, and jewel- 
ers should keep posted on these new decoratives and ac- 
cessories in order that they may keep their displays 
up to the minute in this age of swift progress. At the 
same time, jewelers who are not in a position to invest 
largely in these new fixtures should use their own in- 
genuity in preparing their home-made decoratives along 
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modern lines. By investing in some of the more up-to-date 
fixtures, and constructing those of simpler character, they 
can produce modern displays that will be very effective in 
attracting attention to their merchandise. 


T should be remembered at all times in preparing 

window displays that the modern trend is toward the 
use of units of display, and that the older mass display is 
entirely passe. With a few modern decorative fixtures, 
and a little ingenuity in using them in different ways 
the jeweler will find that his dis- 
plays will be given more attention 
by the public. A_ single piece 
of jewelry, a single set of silverware, 
or any other small unit will compel 
more attention than a mass of mer- 
chandise of unrelated lines. 

Some jewelers have questioned the 
permanence of modern art, but as 
each season passes they find it has a 
firmer hold on American life. The 
modern art trend of design now enters 
into everything we use in our daily 
progress through life. Our building 
exteriors have shown a great advance 
in modern motif, and manufacturers 
of merchandise for interior use are 
introducing the same motifs as fast 
as the older classic designs can be 
disposed of to advantage. Those things 
that a few short years ago would 
have brought a frown of horror to 
cur brows are today accepted with willing zest. The age is 
essentially one of “youth,” and this youth is expressed in 
color and modern design. “Youth will be served,” and 
the jeweler will find it to his advantage to accept every op- 
portunity to introduce the newer modern art into his en- 
tire business. We are living in the today. What if ten 
years from now another type of art is accepted? That will 
not advantage the jeweler of today. 

Even if the mode of modern art is a passing fancy, the 
jeweler who cashes in on it now gets the profit. 

It is only natural that the modern art trend should 
be seen in the extreme in our magazine illustrations. 
Artists are responsible for its introduction and their 
greatest possible outlet lies in picture art. It is signifi- 
cant, however, that an art that can boast of such few 
years should have taken such a hold upon modern life. 


HE jeweler should not stop at the introduction of 

modern art fixtures and decoratives but should intro- 
duce it into every phase of his business procedure. His 
interior fixtures should show the new trend in decoration. 
His stationery, his advertising and his window cards 
should be prominent exponents of this art. Even his 
wrapping paper should be of a colorful art design. 








Silver Trophies in the Limelight 
(Continued from page 31) 


River. In the illustration the cup is shown in the hands 
of Commander W. C. Horton of the British Embassy. 
The four trophies in the second group are being con- 
tested for in the first aeronautical race for women who 
are now flying from Santa Monica, Cal., to Cleveland, 
Ohio, during the present week. The trophies are shown 
with Mrs. Ulysses Grant McQueen, vice-president of the 
Women’s International Aeronautic Association, under 
whose auspices the race is being held. 














Here is a view of the 
interior of the at- 
tractive retail jewel- 
ry store of Cowell & 
Hubbard, Cleveland. 
The main showcases 
are 12 feet long and 
380 inches wide, 
lighted from the in- 
side 
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In making window 
displays, one _ line 
at a time is fea- 
tured. Displays are 
changed regularly 
once a week. Leath- 
er goods are han- 
dled as a profitable 
side line. Remodel- 
ing of jewelry is also 
a big item with the 
concern 


‘When Y oucMMake Y our Hole [n One” 


This jeweler will mount the ball free 


BOVE is an illustration of the attractive jewelry 
ofA store of Cowell & Hubbard, Cleveland, Ohio. The 

store measures 80 feet by 185 feet, and the fur- 
nishings are of mahogany, Adam period. The diamond 
department is located at the front of the store and the 
watch and jewelry repairing departments are placed 
toward the rear. The main show case is 12 feet long and 
30 inches wide and lighted from the inside. 

Cowell & Hubbard have a regular mailing list to which 
literature is forwarded every month. Literature is also 
sent to out of town prospects. Manufacturers window 
displays and literature are used to advantage and folders 
featuring flatware are distributed to customers making a 
purchase or inquiry about patterns. 

The show windows measure 15 feet in length, 27 inches 
deep and six feet high. One line at a time is featured, and 
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Adjoining are exam- 

ples of Cowell & 

Hubbard's attractive 
advertising 
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The first ad will ac a 
make a strong ap- | 
peal to lovers of golf | 
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the displays are changed once a week. The firm handles 
leather goods as a side line and finds this profitable. The 
remodeling of jewelry is featured, a special endeavor be- 
ing made to get this business. A registered optometrist 
is employed and the optometrical department is built up 
largely by courteous treatment. When asked “What meth- 
ods do you use to overcome department store competi- 
tion?” Stanley Lydecker, secretary-treasurer of the firm, 
said: “We buy better goods and sell at a lower price.” 
Cowell & Hubbard have been in business for 49 years. 
Examples of the type of advertising used are shown. As 
will be noted, the ads are striking; but dignified and dis- 
tinctive. Newspaper space is used intelligently and this is 
reinforced by direct mail advertising. Cooperative adver- 
tising is also done to keep business in legitimate jewelry 
channels. 


The advertising is 
characterized by dig- 
nity and refinement 


The firm plays up 
the thought that it 





buys better goods 
Che and sells at a lower 
\ 
CL IUMRARD price 
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Dame Fashion Discovers 
New Modes on the Avenue 


By Isabelle M. Archer 


Avenue. Those who questioned its popularity or 
its staying power in previous years are now quite 
convinced that this new art type is here to stay. The 


7: HE Mode Moderne is here in force on this wondrous 

































interior decorator is emphasizing once 
more the modernistic manner in room 
furnishings, wall decorations and 
especially in his color schemes. A 
splendid exhibition of the modern mode 
in interior decoration has been held 
during the summer at one of the nearby 
exhibition rooms. This gathering of 
furnishings and draperies, lighting fix- 
tures wall coverings and rugs has made 
a lasting impression and now we have 
a like revue of the modernistic mode 
carried out in utility pieces, in dress 
accessories and especially in jewels. 
Illustrated are a representative finger- 
ring and a new flexible hat ornament in 
daring designs. The finger-ring is an 


there has been designed by Fifth Avenue jewelers a new 
bracelet for inclusion in the costume jewels. This is 
mounted on a bracelet of platinum mesh and it is mounted 
with a large plaque carried out in colors to blend with the 
costume. A rosette is used for the plaque design in such 
color combinations as are made by the use of black onyx, 
turquoise and peridots, or pink coral, baguette diamonds, 
amethysts and rosequartz. 


HE newest of all new jewels, the tassel-finished 
shoulder ornament is appearing in the Fifth Avenue 


‘ jewelry shops as a featured mode for evening wear at 


formal functions later in the season. It is combined with 
various necklaces as it is shown in the 
illustration, but in design it is decided- 
ly distinctive and unusual. The first 
shoulder ornament sketched as a rosette 
containing pearls and diamonds and a 
fringe four inches deep, hanging down 
the shoulder in two cascades, one at the 
front and one at the back. The second 
design is a tiered jewel of flexible con- 
struction, but each little triangle, a per- 
fect and separate ornament. 


HEN color came to our cos- 

tumes, pearls were relegated to 
the black and white effects, with dia- 
monds and black onyx for their accom- 
paniment, but nowadays it is conceded 
that pearls are used for sophistication. 
Two pearl necklaces are seen in the 
sketches picturing the shoulder 








assymetrical design in black onyx, tur- 
quoise and smoked amber. The hat 
ornament is black enamel and silver wire. Many another 
jewel counted as a costume piece takes the modern manner 
in its decoration and repeats in either design or color 
scheme the ornament on the accompanying handbag or 
slipper buckle. 


IFTH AVENUE is determined to feature the new 

bracelets. There are distinct designs for evening 
wear and separate modes for the daytime. In the illus- 
tration are shown one bracelet from each of these two 
groups. The first is a heavily encrusted flexible bracelet, 
an inch and a half in width and mounted in lavish manner 
with large pearls, marquise diamonds, baguettes and 
round-cut diamonds in plaques repeating two motifs. The 
first of the motifs used in this bracelet has a large round 
diamond for its center, flanked on either side with a huge 
triangle diamond. This group of three large stones is 
backed by upright lines of baguette diamonds and alter- 
nated with a smaller motif holding a huge marquise dia- 
mond against a ground of small pearls. For the daytime 









brooches. These are worn as can be seen attached to the 
shoulder ornament by a small catch. One is a long neck- 
lace hanging in a single loop down the front of the gown, 
while the other is a double line of large pearls used as a 
choker necklace. 

The unusual cut of the gown shown with this double 
necklace is well worth attention, for jewels may be de- 
signed especially for wear with this neck style. It is 
always well to watch the cut of the new gowns as well as 
the new jewels. 
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DESSERT FORK 
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Rich with the beauty of Spanish-Colonial design, “Granado” Table Silver lives on terms 
of intimacy with dining-room done in the Spanish or Mediterranean manner. With long 
slender handles, straight lines, simple clean-cut surfaces, it conforms gracefully to the 
present-day ideal of Modern beauty. There’s an exquisite brochure, “The Heritage of 
El Dorado,” that tells about the Granado pattern, which will be gladly sent upon receipt 
of your request. 
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Treasure Solid Silver 


STERLING 9257/1000 FINE 


Patterns that Blend with the 
Decorative Styles of -Alodern 


Fine Homes... . 


HE increasing vogue of “TREASURE” Solid 

Silver among discerning hostesses, young ma- 
trons and brides-to-be—notable as it is—is never- 
theless to be expected. For good taste not only 
calls for lovely Sterling on the dining-table, but 
that the design of the table silver be in keeping 
with the decorative spirit of the room as a whole. 


Modern decoration demands of each room a 
complete, harmonious picture. Not in the sense 
that each piece of furniture, each accessory, must 
be of one perticular period of design, but that the 
pieces assembled should be of related design and 
fitted to their surroundings. 


And so in the most charming dining rooms today 
we note a predominating decorative spirit—per- 
haps quaint Early American, gorgeous Georgian, 
simple Spanish or Mediterranean, or Early Eng- 
lish—rooms with a pervading atmosphere of rest- 
fulness, of graceful living... altogether delightful. 


In such homes “TREASURE” Solid Silver, de- 
signed in the best accepted decorative styles, lends 
fresh interest and charm. For here is lovely Ster- 
ling of supreme artistry and museum-like authen- 
ticity, carrying out in its beautiful design the very 
decorative spirit of the dining-room. 


Here are patterns that are unaffected by passing 
fads and fashions. Patterns that are long-lived and 
constantly increasing sales among the most dis- 
criminating purchasers. 


Is your stock complete? 


Treasure 
TRADE Be MARK 


ROGERS, LUNT & BOWLEN CO. 
Silversmiths ~, Creators of Distinctive Tableware 
GREENFIELD“ MASSACHUSETTS 


Member of the Sterling Silversmiths’ Guild of America 








“The Adam Style 


For stately Georgian dining- 
rooms, wherever the elegance 
and dignity of the late Colonial 
period finds expression. 










The Willia m and Mary Style 
and The Mary IT 


In dining-rooms where the 
early English styles have 
been adopted, either of these 
patterns is smartly correct. @ “a> 





















The Early American Style 


PLAIN OR ENGRAVED 


For the dining-room which 
expresses the friendly and 
delightful spirit of early 
American days—the Early 
American Pattern. 
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Cutters and Importers of 


DIAMONDS 


STERN BROS.6CO 


2 West 46th Street, New York 


31 North State Street 


68 Hunters Point Ave. AmsTeRDAM: 16 Sarphatistraat 
Long Island City AntwenP: 48 Rue Simons 
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Beautiful diamond brooch in the form of an aeroplane presented to Mme. Bleriot 
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Jewels That London [s Talking About 


Beautiful Diamond Brooch Presented to Mme. Bleriot—“‘Period Clock’’ Necklaces—A Marvelous 
Tiara—Silver Tea Set in Form of Books 


LONDON, Aug. 8.—In connection with the great tribute 
paid by Britain to M. Louis Blériot who, 20 years ago, was 
the first man to fly the English Channel by aeroplane, 
the Daily Mail presented to Mme. Blériot a handsome 
brooch in the form of aeroplane wings set in diamonds. 
M. Blériot, with his wife, arrived in England a few days 
ago, and was welcomed at Dover and Croydon by govern- 
ment officials. The Blériot monoplane was escorted by 
nine French machines and was met in mid-channel by 
11 R. A. F. planes. 

The brooch was presented to the airman’s wife by Lord 
Thompson, the Air Minister, on behalf of the London 
newspaper at the subsequent banquet at the Savoy Hotel, 
London. It is intended as a memento of her husband’s 
achievement in first negotiating the Channel by air. M. 
Blériot later flew back to Calais. M. Blériot will return 
very soon to lecture in the metropolis and show a film 
depicting the development of aviation during the past 27 
years. 


“Yesterday I saw a woman wearing a grandfather’s 
clock around her neck,” said the London style correspon- 
dent of the National Jewelers Publicity Association. “This 
is a simple statement of fact and not the result of too 
many cocktails. Let me explain. There is a new craze 
for period clock necklaces—little jewel-studded replicas 
of old timepieces worn as a pendant and suspended on a 
slender platinum chain. The one I saw had the clock- 
case made of platinum also. The tiny dial was porcelain 
and the numerals were picked out with small diamonds. 


x * 


“Another innovation that caught my eye at a river 
picnic party was an amber bow carved in the form of a 
bracelet. The effect was exactly as if the wearer had tied 
a large yellow silk bow on her left wrist. To have achieved 
this result, the artist-jeweler must have needed a block of 
amber nearly six inches square from which to carve the 
bracelet. If this is impossible then the trinket must have 
been most cunningly dove-tailed together. 


* * * 


“From punting to a reception in celebration of the new 
Parliament seems a far cry, but the link which binds 
the two events is a woman’s love of jewelry. And it 
really was a marvelous tiara I saw a well-known Peeress 





wearing. I wonder if I can adequately describe it! Re- 
sembling a crown and studded all over with brilliants, the 
tiara broadened out to a peak over the center of the 
brow. There must have been a thousand small diamonds 
set closely together around the head, but the sparkle of 
these was dulled by the blaze from a wonderful blue dia- 
mond in the center of the forehead. Weighing more than 
87 carats, this gem is worth $5,000 a carat. For the 
rest, the ornament was in the new style with a braided 
cap to fit over the crown of the head. A lattice work of 
braid the exact shade of the wearer’s hair to take the 
weight off the forehead is meant by a braided cap. 
* * * 


“When I called at the new flat in Park Lane which a 
friend of mine has just moved into, the butler brought in 
four silver books on a tray. Rather fat-looking volumes 
of slightly varying size. It turned out that they were the 
tea things—teapot, milk jug, sugar bowl] and basin. Quite 
the latest idea in untarnishable silver, there are no spouts 
to get broken. Nor do the handles project, as they are 
merely a sort of indentation in one corner. The tea or 
milk is poured through a small slit in the opposite corner.” 





Recent dispatches from Paris say something about 
wooden jewelry mounted in gold or platinum, but none 
of it has appeared here among the smart set as yet—at 
least it has not been noticed. 








A Paris novelty showing a bracelet by 
Helie of wood bound in precious metals 
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ALL SIZES AND QUALITIES 


Fancy Shapes 


607 FIFTH AVENUE, NEW YORK 


PROVIDENCE, R. I. CHICAGO, ILL, 
i 31 N. State Street 
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Paris Offers New Jewelry Styles 


Napoleonic Emeralds Now in Modern Setting —“Rainbow” Necklace the Newest 
Fad—V ogue for Caricature Jewelry 


l l Y HOEVER acquires a certain jeweled brooch that 
has just been introduced to Paris in an exhibi- 
tion will be wearing the emeralds of an em- 

press. The same stones that were presented by Napoleon 
III to his Empress Eugenie on the occasion of the birth 
of the Prince Imperial have recently been put into a 
modern brooch by a Paris jeweler. The difference between 
luxurious jewelry fashions of nearly seventy-five years 
ago and those of today is shown by the two ways the 
three famous emeralds have been set; the simple little 
shamrock design that was formed by the Napoleonic em- 
eralds in their original setting, and the elaborate conven- 
tionalized three-tree design that is exploited in the 1929 
version of the brooch. In a glass case in Paris the two 
brooches rest side by side—the little shamrock, with its 
yellow diamonds, surrounding three new emeralds sub- 
stituted for the original pear-shaped gems. The modern 
pin, in addition to the three fine emeralds, is composed of 
over 120 diamonds, including a number of large stones 
handsome enough to be used as ring solitaires. 


a. = 


HE saying that no woman can ever take a joke on 

herself is being refuted, for the moment at least, by 
the Parisiennes who are taking up the new caricature 
jewelry. Paris women are following the craze for wear- 
ing little silver and gold caricatures of themselves as 
ornaments, and proudly display earrings and brooches 
that are ridiculous exaggerations of their own features. 
The American artist, S. Calder, is said to be responsible 
for the origination of the fashion. At a recent exhibition 
































Emeralds of the Empress Eugenie 
in a modern setting 


Wearing a caricature of gold or 
silver 





of his “wire sculpture” he displayed a number of pieces 
of jewelry that proved to be caricature profiles of well- 
knowns about Paris—and with such success that others 
have followed with earrings, brooches, bracelets and neck- 
laces that use these humorous profiles for decorative spots. 
Caricature jewelry is all the smarter if made especially 
for the wearer. One of this type is made all the more 
amusing because the caricature itself is wearing an ear- 
ring, a round bead of jade. 


* * * 


Sh, signer and colors that number an even dozen 
e are combined in a single piece of jewelry that is 
known in Paris as the “rainbow” necklace. It is consid- 
ered as the smart jeweled accessory for printed frocks, 
because its varied arrangement of colors makes it a har- 
monious decoration for any material, no matter what the 
color or pattern. A list of the materials used in this new 
necklace looks like a page out of a dictionary of semi- 
precious stones and metals. It includes jade. coral. the 
milky-white of clouded crystal, pink carnelian and rose 
quartz. There are two different greens in the beads of 
aventurine and aquamarine. Both gold and silver are em- 
ployed—each of them in polished and dull finishes and in 
their varied popular colorings. There is a touch of black 
in certain big spheres of onyx that are arranged at in- 
tervals between the odd assortment of beads that are so 
widely diversified. Even wood and pewter have not been 
left out of this unusual piece of jewelry. There are hardly 
two pieces alike in this conglomeration of materials. 














The rainbow necklace of many ma- 
terials 
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Modernism in-Art and Advertising 


An Expression of the Progress of the Times, Say Some 


EFORE attempting to apply modern- 

ism so called with any hope of suc- 
cess you must convince yourself or be 
convinced that it is more than the pass- 
ing whim of a sensation-seeking genera- 
tion, that it is indeed a well-formed, 
permanent thing, not complete as yet, 
perhaps, but already assuming definite 
proportions. 

For it is just that as certainly as 
aviation, radio, and talking pictures are 
solidly grounded, everlasting facts re- 
gardless of their newness and notwith- 
standing the developments yet to come. 

Consider the history of modernism. 

It first attracted attention on an in- 
ternational scale at the now justly cele- 
brated industrial art exhibition in Paris 
some years ago from which went forth 
to a world frankly looking for something 
new, more widely in this generation 
than ever before, a few specimens of 
early modern art. It received added 
impetus from the series of department 
store displays that followed shortly. It 
gained further momentum through the 
adaptation of its methods in advertising 
illustration. And now it has arrived. 
Whether it is for better or for worse, 
it is here. The world at large has gone 
modern. 

Now for the products of modernism. 





summer 
schedules 


AIRF ANES, boats and trains, carrying 
you on vacation tours and side 











trips, leave on ume. Safeguard the $u 

cess of your outing and add to its pleas 
ure by going equipped with a modern 
stylish, dependable, standard timepiece 
--one of the many new, good-looking 
accurate Elgins, Gruens, Hamiltons and 
Walthams in our complete stock. Open 


a charge account if you wis 


Davidson & Licht 
Saar 2 on 





























By R. W. Rinehart 


HE first examples of modern design 

in America were imported and, not 
being adapted for consumption here, 
they did not fit perfectly. However, they 
continued to arrive, a little here in orna- 
mentation of the family car and a little 
more there in the odds and ends of 
furnishings in the home. Meantime the 
only American contribution to the move- 








Worth Careful 
Reading 


The author of this interesting 
and timely article is the adver- 
tising manager for Davidson & 
Licht Jewelry Co., of Oakland, 
Cal., a position he has held for 
the past ten years. 


In his capacity as advertising 
manager, he must of necessity 
be thoroughly acquainted with 
all the branches of the retailing 
of jewelry from factory opera- 
tions through the buying and 
selling to the collection of ac- 
counts. 








ment, but a great contribution, was in 
business building architecture. 

And while the average American 
citizen was resisting, for he scoffed at 
the new things, and at the same time 
succumbing to the idea, for he visited 
every showing, the average American 
manufacturer was doing the same thing. 

This one begged, “‘Let’s keep style out 
of our industry.” That one cried, “We 
have too much of fad and fashion to 
contend with now.” 

Then came the exhibition of contem- 
porary Ameyican design at the Metro- 
politan Museum of Art in New York 
this spring. Here a number of success- 
ful architects and a large group of 
American manufacturers, 150 of the 
leaders, openly indicated surrender and 
joined forces to forward the new cause. 

Here were shown home furnishings 
and office equipment, fabrics and silver- 
ware, all manner of things done in the 
modern fashion. But they were all 
modern American, things combining 
beauty and utility, brilliant and efficient. 

Finally, the theory of modernism. 


| Pacheod pee in the movement, sensible 
and successful men and women, de- 
clare that what commonly called mod- 
ernism is simply an expression of pres- 


ent life and outlook. They show that 
when Greek art and Gothic art were 
developing they were growing up in and 
being sustained by the life about them. 
They were modern in their time as our 
art 1s today. 

These authorities point to the mo- 
tivating influences in our age, science 
and machinery, and from them draw the 
fundamental principles of modernism, 
simplicity and practicality. 

They hold that modernism in art and 
design is as much a part of this day 
as aviation or radio or talking pictures 
or towering skyscrapers. It may falter 
in its early steps but it will go on and 
it will grow stronger and more positive 
as it proceeds even as these other things 
have and will. 

Sold on the idea that he is witnessing 
and possibly participating in the crea- 
tion of a new, typical and permanent 
school of art and design, what inspira- 
tion and opportunity the creator of de- 
signs, be he manufacturer, artist or 
advertising man, may draw from mod- 
ernism. 


EWELERS who read this may find a 
parallel for the development sketched 
here by contemplating the recent his- 
tory of your own business. Witness the 
compacts and cigarette cases of a few 
years ago, freaky imported things or 










CHARGE ALL YOUR 
XMAS GIFTS 
A charge account if you wish, which sum 
marizes our credit yall 
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New Advertising Plan Features 


Standard Qualities of Deltah Pearls 





Miss Marion Ide, one of America’s most fash- 
ionable debutantes, says, “Pearls are the smart- 
est, as well as the most flattering accessory to 


any costume. I would never be without sev- 

eral different types of strands, to harmonize 

with various kinds of clothes.” 
ready on the way to owning a Deltah 
Pearl necklace or even two or three. 


Tie up with the Deltah campaign. When 
people pass your store, be sure that they 
see the Deltah message in your window. 


Two beautiful display cards of the month, 
carrying the two vital messages shown on 
this page, are offered free for the asking. 


Next month, two others will be offered, 
and so on. 


Only 


Write, now, for these two cards. 
1,000 sets available, so do it today. 


The Heller-Deltah Co., Inc. 


Division of L. Heller & Son, Inc. 
8 West 30th Street, New York 


Two Celebrities each month sponsor 
pearls as loveliest jewelry. 


From national magazines, with millions 
of eager buyer-readers, and from Jewelers’ 
windows affecting thousands of respon- 
sive passersby, this Deltah Pearl message 
is being carried to your customers—for 
your greater profit. 


Two well-known people—each month, a 
different man and woman—will give the 
weight of their opinion about pearls— 
people in Society, on the Stage, in the Arts. 


The woman who is interested in what 
prominent people think of pearls is al- 














Sam Hellman, whose inimitable short stories 
delight thousands of magazine readers, says, 
“In fact and fiction, poetry and prose, women 
look their best when they are wearing pearls. 
I use them in my stories to dress up my 
heroines.” 
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feeble imitations of French or German 
originals taken, though charily, by your 
customers because they were new and 
different. Remember the weird and 
meaningless angles in their nearly mod- 
ern design. Recall the first modernistic 
silverware patterns brought out hastily 
to meet the sudden demand for modern- 
ism, not particularly prepossessing or 
intelligent but endowed with straight 





No. 3 


lines and brightly polished plain sur- 
faces if nothing else. Think of the early 
efforts of the watch manufacturers, 
equally hasty, unfinished and unimagin- 
ative. Then look at your stock today 
with its newer compacts and cigarette 
cases, slim, stylish numbers that have 
the look and feel of today; the more 
recent flatware patterns, which are 
good-looking, well-balanced and yet dif- 
ferent from anything you can find in 
the catalogs of old; the smart, compact 
hollowware designs; the clever, sturdy 


Solid plat .5 dias. 
Reg. $50.00 


June 
_ $40.00 






10s irid. plot 
9 diamonds 


Pd THE 
/ IDEAL MATCH 


/ Let the June bride's rings, her diamond a 
engagement ring and her wedding ring, be well- 
mated for they mai be worn together perpetually 

See that they are made of the identical metal, shaped in 

the same style and carved in matched designs to insure 

the everlasting harmony of the combination. « es 

Choose your wedding ring here to be certain of this re- 

sult and make your selection now to secure the bene- 
fit of savings during our June sale of wedding rings. 


Open a charge account if you wish 


David: Licht 
Jewelry on -, SE 


Solid plat., all dias. 
Reg. $150.00 
June $125-00 













Solid 104% irid. 
plat. Reg. $17.50 
june $42.30 

AS 


Solid 18 kt. white 
gold. Reg. $10.00 
June $6.00 
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wrist watches and strap watches that 
look like the aviating, golf-playing men 
and maids who wear them; the clocks 
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applying the principles of modernism to 
the advertising, in whatever medium, of 
modern jewelry. 







that are built in the likeness of the 
offices and homes that house them; the 
square-pronged diamond rings set with 
baguettes, trapezes, triangles and 
emerald-cuts that match with the en- 
semble of today. Reflect on these 


DVERTISING, to be modern, need 

neither be freakish nor foreign- 
looking any more than anything else, 
than, say, a bridge lamp or a cloisonné 
compact. 















Elaborate-hand-wrought 
by our own artisans; per- 
fect blue white dia- 
monds, center and 
18 smaller; 10%, 
irid.platinum. 


$350 
$5.75 A WEEK 
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S34 WREA 
$25 
Stylish—one 
of our many mod 
ish rings; perfect 
bluewhite diamond; 
18k. whitegold; 2cali- 
bre sapphires or emeralds 





+. gift of gifts 
Her ring, the Christmas gift supreme, is here in our 
¢ great stock, a stock made up of perfect blue white ° 
Pf diamonds exclusively in mountings of our own design % 
» and make, a stock containing a wide variety of rings 8 
NL . . : % 
$ in all styles at all prices. Choose it now. To aid your $ 
s buying you may open a 3 
3 a charge account if you wish. % 
2 _ . e 
é Until Xmas, nothing down...start payments after Jan. 1 = 
A 
3 
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“ _ Davidso 


Jewelry 


Right next door to 


things and count on seeing more and 
more of them, more beautiful and more 
useful pieces as time goes on and the 
idea becomes more firmly implanted in 
the consciousness of your manufactur- 
ers, yourselves and your customers. 

As you see the new things brought 
out you will find increasing sales pos- 
sibilities all along the line in providing 
silverware and watches and jewelry 
generally that is entirely different to a 
trade that must have the newest. 

All of which is a bit lengthy though 
necessary preamble to the matter of 
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DIAMOND RING 



























& Licht 
A, Company 


Vitaphone Theatre 


On the contrary, it should be funda- 
mentally simple, attuned to the mer- 
chandise involved and the job to be done, 
as are the later silverware patterns and 
the current strap watch designs. 

Remember always that modern Amer- 
ica is scientific and efficient. 

Thus a direct symbolism is to be pre- 
ferred today to an intricate and fussy 
layout and decoration; a clean, sharp 
picture is to be desired instead of an 
ornate illustration; a simple straight- 
forward type is to be chosen in place of 
a fancy letter. 
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Everything looks new and different 
when regarded from the modern-angle 
and may be made to look the same to 
the rest of the world. 

Take the matter of Christmas, for 
example. What advertising man re- 
sponsible for jewelry copy has not wept 
over the age-old symbols. What to use 
to put over the spirit of the holiday, 
now approaching its nineteen hundred 
and twenty-ninth anniversary? Christ- 
mas trees, Christmas candles, Christmas 
holly, Christmas wreathes, Christmas 
bells, Christmas stars. All done and 
redone and overdone. Oh, for something 
new. 


LL right, then, modernize one of the 
old ideas. Symbolize anew one of 
the familiar symbols. Start with the 
Christmas tree. Substitute for the be- 
spangled, snow-laden, candle-lit ever- 
green a modern tree, simply a black 
triangle on a straight line stem and 
base. Build a layout around this form 
and lo, a new idea. A jewelry adver- 
tisement that bespeaks the spirit of 
Christmas, but the modern Christmas, 
and displays gifts of jewelry in a new 
and fascinating manner, instead of look- 
ing like a piece of copy designed to sell 
trees or candles or stars. Put the tree 
at the top center and extend the lines 
that form it and you have the first effec- 
tive layout. Move it to one side and do 
the same thing and you have another. 
Use two trees in a like manner and you 
have still another. Continue and you 
have built a whole Christmas series. 
Every layout may be made to con- 
tribute to the selling force of the adver- 
tisement when modernism is applied. 
Put twelve wrist watches in a space 
five columns wide by ten inches deep and 
make it look like anything but a catalog. 
Impossible? Not at all, if you search 
for the symbol within the merchandise 
itself and use it simply and directly. 
Just regard the space as a watch dial. 
Put the twelve watches in place of the 
numerals. Stop the hands at the tradi- 
tional moment and you have two nice 
spaces for text type and signature cut. 
Repeat with strap and pocket watches 
and you have a second layout. Another 
time hang half a dozen watches on a 
swinging pendulum suspended from the 
top center of your space and you have 
an arresting composition, a modern ad- 
vertisement, a selling document. Try 
just watch hands, bold and_ black, 
stopped at three o’clock. Run your text 
within the panel thus formed and ar- 
range a few wrist watches to the left 
of the minute hand and some strap 
watches below the hour hand. Again, 
an intelligent, modern advertisement 
that sells watches from start to finish. 
And one, by the way, that permits 
pleasing display of ten or a dozen pieces 
in small space. 


EE how it works with diamonds. 
Center a top view of a brilliant-cut 
stone and extend the lines of the 
octagonal top to the edges of your space. 
In the segments thus formed place rings 
and captions. Once more, a modern 
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piece of copy, simple, logical, smart and 
salesful. 

The thing may be worked ad in- 
finitum, not only for featuring single 
pieces or kindred groups but for general 
merchandising events. Thus modern 
spring baskets may make borders and 
panels for an April diamond event and 








$117.50 
for the mounting of solid 
10% irid. platinum with 8 
small diamonds. How such 
amounting would enhance 
the beauty and brilliance 
of your diamond. 
NOTHING DOWN 


—a year lo pay 


for the mounting of solid 
10% irid.platinum with 2 
small diamonds. Imagine 
how much larger your dia- 
mond would look set in 
square prongs. 


NOTHING DOWN 
—a year to pay 


LET YOUR DIAMOND 
BLOOM ONCE AGAIN 


Your diamond will be safer, it will 
appear larger, it will seem finer, it will 
be more beautiful, if you have it reset 
in one of our modern mountings. « 
This month you may have this done 
more economically and conveniently 
than usual. for our entire stock of dia- 
mond mountings as well as diamond 
jewelry is available under our special 
April Diamond Festival terms of 


NOTHING DOWN 
—a year to pay 


Davids Licht 
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groups of circles may form innumerable 
layouts for a June wedding ring offer- 
ing. 

All of which illustrates a modern 
American manner of presenting modern 
American merchandise and methods to 
modern Americans. 








The man who is original without going 
to extremes about it commands. atten- 
tion. Pass on through your merchandis- 
ing methods and your newspaper adver- 
tising original, stimulating ideas, and 
your. turnover will be increased. 
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Effective New Advertising Policy of 
Julius C. Walk & Sons 


DECIDED change has taken place 
in the advertising policy of the 
Julius C. Walk & Son jewelry store, of 


Indianapolis. It came about in rather 
an interesting way, too. 
Several months ago, when going 


through the diamond box, three stones 
were found which had been taken back 
from customers. These stones were 
somewhat under par, as the settings 
could not be classed as new. It was 
decided to get rid of them quickly—so 
the next day’s newspaper advertisement 
frankly told the story and offered these 
rings at a 20 per cent discount. This 
was a good, fair valuation. What really 
surprised the firm was that all three 
rings were sold by noon the day follow- 
ing the appearance of the advertisement, 

“That gave us a cue,” explained R. 
W. Garstang, who among other duties 
directs the store’s publicity. “Our pres- 
ent established policy, is to run one in- 
stitutional piece of copy and two adver- 
tisement in which certain specific items 
are featured each week. Definite re- 
sults are being obtained which assure 
us that we are on the right track. 

“For instance, we recently told of a 
specimen diamond, lately acquired. The 
advertisement fully described the stone 
and gave reasons calculated to make 
some person want to own it. At the 
time we did not dream of immediate 
action but inside of two days we sold 
this stone to a man in a nearby city 
for $3,800 cash. 


N our specific copy, we always 

mention the price. A bit of re- 
flection will prove that this policy will 
not drive away the person of moderate 
means. On the contrary, it will attract 
them to the shop out of curiosity if 
nothing else. Once there, we depend on 
our displays of the less rare items to 
sufficiently interest them in purchasing. 
In this way we feel that we are rated 
in the public mind as a “good jewelry 
store,” but not necessarily an expensive 
one. 

“Oftentimes we will run a collective 
ad. on pewter or silver. One on pewter 
created a marvelous continued interest, 
so much so that our ample stock was 
quickly in need of reordering. 

“A rather humorous incident occurred 
lately, when in talking about ‘The Vir- 
ginia Lee’ pattern in a silver ad., the 
phrase of ‘A frequent choice of discrimi- 
nating hostesses and brides-to-be.’ A 
breathless young customer rushed in 
and wanted to know if it was really so. 
On being assured of the truth of the 
statement, she exclaimed, ‘I am so glad 
to know it for I am a discriminating 
bride-to-be. I am going to call up all 
my friends this very minute and tell 
them that I have decided on this pat- 
tern that they can get in your store!’” 








See issue of THE JEWELERS’ CIRCULAR 
of August 22, for helpful selling ideas in 
the department “Gems of Experience.” 
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Getting More “Uolume 
By -Advertisin 


Let ’em Know You Have Inexpensive Gifts for All Occasions 


DVERTISING is the medium of cre- 
ating changed conditions. Adver- 
tising has changed the mode of living in 
the United States. It has raised the 
standard of living of the masses to a 
point little dreamed of a decade or so 
ago. Advertising is the parent of pros- 
perity. 

Advertising is the means the jeweler 
has at his command in order to progress 
with the progressive. But in order that 
advertising will be effective he must 
change with the times, he must manage 
his business along the newer and more 
progressive lines. He must attune his 
methods of doing business to the 
changed conditions. 

Advertising is doing two things today. 
One of these is the introduction of new 
lines and new brands and types and 
styles of merchandise. The other is to 
increase business on the older estab- 
lished lines of merchandise. 

If the jeweler wishes to succeed today 
he must not only continue his sales on 
the older lines, increase them if he can, 
and at the same time introduce the 
newer lines the public demands. 

Manufacturers are bringing out new 
lines to meet the public demand, and 
they are even going farther than that, 
they are creating new demands for the 
kind of merchandise they manufacture. 
The jeweler must get behind the manu- 
facturer in his efforts to extend the 
jewelry business. He must complete the 
process of distribution by handling the 
lines that are popular with the public. 

Before the jeweler embarks upon an 
advertising campaign he should learn 
as far as possible what the people want. 
He will be following the line of least 
resistance by supplying these wants. 

The present trend of demand for cos- 
tume jewelry is a real opportunity for 
the jeweler. It is true that this class 
of jewelry is not to be compared with 
the artistic productions of the master 
workmen the jeweler has always han- 
dled. It does not compare with the sub- 
stantial types the jeweler likes to sell. 
But it is what the modern woman wants, 
and in the end may prove more profit- 
able for the jeweler to handle. 


HE conservative jeweler who sets 
himself up as an arbiter of what the 
people shall wear in jewelry can no 
longer be a success in business. He can 
still continue to sell the good old type 


By A. E. E. 


of jewelry, but it will be in lesser quan- 
tities. The new mode takes into con- 
sideration the mass desire for change. 
When a woman buys a new spring cos- 
tume she wants it to be different from 
the one she has been wearing. This de- 
sire for change is manifest in all her 
purchases. While she may still have a 
hankering for the more stable types of 
jewelry, the “need of the hour” is for 
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Suggestion for a costume jewelry adver- 
tisement 





something different. It is perfectly ob- 
vious that if she is to have something 
new in jewelry each season the pur- 
chases are not going to be of the costly 
artistic productions of precious stones 
and metals the jeweler has hitherto han- 
dled. He must supply her needs of the 
moment with jewelry suitable for the 
moment, as well as the more permanent 
class that lasts a lifetime. 

It is safe to say that the jeweler who 
progresses with the times and supplies 
the women with the newer types of 
jewelry will eventually supply her with 
the better types as well. With a steady 
stream of customers entering his store 


he is in a position to “trade up” and sell 
the more substantial productions of the 
jewelry trade. 

The crying need of the jewelry business 
today is for more sales, more volume 
of business, and a quicker stock-turn. 
There is no quicker method of increas- 
ing sales than through advertising. 
Through the printed message of the 
jeweler he has a means of telling the 
people that he has what they want, and 
in all his advertising he should do that 
—not tell them what he wants to sell. 
The minute he says, “You ought to buy 
this” that minute he raises a barrier 
between himself and his prospective cus- 
tomers, but if he says “Here is what 
you want,” he puts himself in the posi- 
tion of being a benefactor of the cus- 
tomer. 

In advertising costume jewelry it is 
very essential that the advertisement be 
illustrated with the article advertised, 
or with an illustration representing the 
type of costume jewelry worn at the mo- 
ment. These illustrations may have to 
be specially prepared by an artist, in 
which case the cost of the advertisement 
will be greatly increased, but that should 
not prevent the jeweler from advertis- 
ing. If he cannot pay for special draw- 
ings he can use some of the stock cuts 
provided by manufacturers and adver- 
tising services. The advertisement must 
attract the attention of the reader, and 
the best way to get that attention is 
through illustrations. 

The best space to use is about seven 
inches by two columns for individual 
offerings, but larger spaces should be 
used when there are several articles ad- 
vertised at the same time. 


HE jeweler should advertise regu- 

larly. If he cannot use space every 
day he should make use of it every other 
day, or once a week. This use of news- 
paper space will be largely affected by 
the amount the jeweler spends on ad- 
vertising. In these days of keen compe- 
tition the jeweler should spend not less 
than 3 per cent of his annual sales for 
publicity, and if the business has been 
standing still it may take 5 per cent to 
start it off to a good finish. 

A very fair specimen of the type of 
jewelry advertising done by jewelers is 
shown in Fig. 1. Here we have a par- 
ticular type of costume jewelry offered 

Continued on page 53) 
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Getting More Volume by Advertising 


(Continued from 


in all its variations. The explanatory 
copy may read as follows: 

“The extreme artistry revealed in 
these chokers will appeal to the women 
who appreciate the chic and style of 
French designers of costume accessories. 
The designs are exclusive and the work- 
manship of the highest quality, while 
the price is intriguing to the women of 
moderate means.” 

Costume jewelry is only one item in 
the jeweler’s varied stock that requires 
advertising. But it has been singled 
out for special mention because it is one 
of the newest phases of the jewelry busi- 
ness. In it there are great possibilities 
for a largely increased business by the 
jeweler. 

Where formerly jewelry was _ pur- 
chased in a haphazard manner the 
jeweler may expect a seasonal business 
of recurring importance. By advertis- 
ing style and mode the jeweler brings 
himself into the large class of retailers 
who purvey style along with their mer- 
chandise. He meets the competition of 
stores who have snapped at the costume 
jewelry business as a quick sales maker. 
His position in the world of trade fits 
him especially for this line of merchan- 
dise. The traditions surrounding the 
trade give him a preeminent standing 
with this line. 


HE gift department of the jeweler is 
another branch of the business that 
can be greatly increased through adver- 
tising. Whether he stocks only the 
highest class of wares, or goes in for the 
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more popular lines he can extend his 
business more quickly through good ad- 
vertising than by any other means. This 
advertising should not only advise the 
public of the gift merchandise stocked, 
but it should suggest the giving of gifts. 
Through the slogan, “Gifts that last,” 
the jeweler is known to the world as the 
one who sells gifts. He should empha- 
size the fact that he does sell gifts, not 
only the kind that last, but of the kind 
that the people want in everyday life. 

In advertising the gift department the 
jeweler may follow the example of other 
stores advertising gifts. He need not 
confine his announcements to merely of- 
fering gift lines. He may hold seasonal 
sales in order to attract large numbers 
to his department. He may make spe- 
cial purchases of larger quantities and 
dispose of them by the “sale” method. 
During the January sale period Hugh 
Connolly & Son, Detroit, advertised 
daily specials in the manner shown in 
Fig. 2. The offerings are of the popular 
type. Sales are large in volume although 
individual purchases may be small. 

If he goes in for the popular gift 
lines there is a wonderful opportunity in 
the bridge vogue. Department stores 
are playing this amusement up to the 
limit, some even going to the extent of 
having a separate department for bridge 
accessories and gifts. There seems to 
be no good and sufficient reason why the 
jeweler should not do likewise. There 
is no limit to the value of bridge sets 
that may be sold except the financial 
standing of the jeweler’s patrons. 
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Smart Importations 
From Our Gift Shop 





A Sale of Vases, Bowls, etc. 


For Friday we are offering an unuw = group 
of imported vases, flower holders, bowls etc. 
—all glazed, some in lustre finish. Values Cc 


that Pawo & sold up to $2.00, -pow.....,.+s 





Italian Robbiano Ware 
From sunny Italy came these colorful 

pieces of pottery. There are. cream 00 
pitchers, fern dishes, etc.—all with raised 
flowers, delightfully ‘colored. Choosé front 
the group at..cccsesevcvccccecseqeedese 





Teapot, Sugar and Creamer 


$795 


| HUGH CONNOLLY«/SON 


1540 Woodward Avenue 
JEWELERS’ 


Just arrived from over the seas, this smart 
new set in the modern manner. Here is 
an attractive gift or bridge piece sugges- 
tion, All three pieces at ,..cescesssseee 











Enterprising ad by Hugh Connolly 


ANY jewelers have had stationery 
departments for years, but their ef- 
forts are confined chiefly to supplying 
stationery to those customers who call 
for it. Advertising can be made to ex- 
tend this business to greater proportions. 
Here the people should be advised of the 
new modes in stationery. There is a 
wide field for education here. Every 
change in the mode should be immedi- 
ately played up in the advertising to the 
fullest extent. As the jeweler has been 
preeminent in selling diamonds and 
other precious stones he may take his 
place at the head of the engraved sta- 
tionery business of his community. 
While all these lines should be exten- 
sively advertised in order to meet the 
competition of the new mode of living, 
the jeweler should not abate the adver- 
tising of his legitimate lines. It is just 
as necessary that he continue the ad- 
vertising of diamonds, silver, watches 
and the older associated lines as it is to 








go after business in the newer lines 
added to the jeweler’s stocks. 

Armand Jessop, well known retail 
jeweler of San Diego, Cal., has mailed 
his customers from Kimberley, South 


Africa, a picture postcard announcing 
that he is buying diamonds at their 
source, and offering prospective custom- 
ers an assurance of exceptional diamond 
value. The idea of taking a mailing list 
with him to South Africa and sending 
the cards direct from there is an in- 
genious plan of impressing customers 
with his enterprise. 





THE JEWELERS’ CIRCULAR 











August 22, 1929 











Established 1860 


EICHBERG & CO. 
————— 


Cutters and Importers of 


DIAMONDS 


155-157 Summit Street 511 Fifth Avenue 
| NEWARK, N. J. NEW YORK | 


























Wm. S. Hedges & Co. 


IMPORTERS OF 


DIAMONDS 


FRANK JEANNE, President 20 West 47th Street 
Cc. L. BLEECKER, Vice-President 
DANIEL PRICE, Secretary NEW YORK aap a 


WM. C. GRUNER, Treasurer 

















* 





ESTABLISHED 1888 


Jacobson Brothers 














—— CUTTERS OF 
‘ “PROPERLY MADE” DIAMONDS 
CUTTING WORKS: 551 Fifth Avenue 


155-157 Summit Street 
Newark, N. J. NEW YORK 









































August 22, 1929 








THE JEWELERS’ 


A new note in bracelets composed of wood surrounded by gold or platinum bands. 
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News from England 


Demand for Fine Pearls Increases—Bathing Jewelry the Vogue Among V acationists—Prominent 
Actress Involved in Suit Instituted by Paris Jewelers 


LONDON, ENG., Aug. 11.—Although 
the production of fine pearls—those 
from the Persian Gulf—remains fairly 
stationary from year to year, the de- 
mand is growing steadily with the 
natural result that prices today are 
higher than they probably have ever 
been. London gets the pick of the 
Oriental pearls which arrive via Bom- 
bay already drilled and strung in 
bunches from which the pearls are se- 
lected and made up into necklaces many 
of which retail at $500,000 each. This 
is an average price for a rope of good 
quality gems. Occasionally a necklace 
composed of exceptionally fine pearls 
will sell for much more than this. A 
price of $150,000 for a single pearl of 
outstanding merit is not unknown in the 
London market, the center of. which is 
Hatton Garden. 

Apart from the finished pearl neck- 
lace there is now a substantial trade 
done in London in bunched pearls to all 
parts of the world. A number of Hol- 
born firms specialize in the finished 
product and make up the pearl necklaces 
from the classed and graded bunches 
that arrive from the East. These neck- 
laces find their way to the ends of the 
earth, but the biggest and best market 
for them is the United States. 

Buyers come to London from abroad 
regularly to inspect the newest pearl 
shipments, or to negotiate for the 
finished pearl necklace assembled by the 
experts here, in much the same way 
that the diamond buyers visit the Lon- 
don Diamond Syndicate’s rooms for 
sights of the newest rough goods. 

The modern trend in jewelry taste 
being for the large stones it is easy to 
see, that the bigger and finer the stone, 
the greater its market value. This 
applies also to the diamond, the emerald, 
the ruby and the sapphire. 

To the layman, the mere handling of 
gems worth several hundred thousand 
dollars either in the loose or the finished 
state, would suggest fat profits for the 
merchant. This is not the case. The 
margin of profit on pearls, for instance, 
is very small. But the turnover is quite 
big and overhead and selling costs are 
not excessive. The small profit margin 
is thus possible. Probably the most ex- 





pensive factor in the handling of 
bunched pearls and pearl necklaces is 
that of the jewel crook. The great value 
of the Oriental pearl shipments proves 
a magnet for the international gem 
thief. Insurance is an important mat- 
ter in connection with the transit of 
pearls in any form. ; 

The exclusive jewelers of Bond St. 
and the Rue de la Paix do a large busi- 
ness in fine quality pearl necklaces and 
pendants and it is not unusual for them 
to display in a single window pieces that 
will total $1,000,000 or more in value. 
On the other hand the general jewelers 
display pearls, mostly in necklace form, 
that can be bought for as low as $100. 
These necklaces are composed of inferior 
pearls, from the point of view of size 
and coloring, which have been discarded 
by the principal pearl buying firms 
when grading their gems. 


* * oo 


Ceramic and glassware nowadays 
proves to be such a profitable sideline 
for the average jeweler that much more 
attention is now paid by the latter to 
new pieces coming on the market than 
was formerly the case. Apropos of 
ceramics two of the leading arts in- 
stitutions this side—the Victoria and 
Albert and the British Museums—stand 
to gain substantially by the will of 
Henry B. Harris of London, a collector 
of Chinese porcelain and a member of 
the Oriental Ceramic Society. He has 
left the museums a number of rare 
pieces of the Sung and Ming dynasties. 
Of the 19 specimens selected by the 
Victoria and Albert Museum covering a 
date period from the Sung dynasty 
(960-1279) to the middle of the 18th 
century, one is a shadowy blue Ying 
Ching winepot, another a stem cup in 
underglaze red with three fish, a large 
Cheng-te enamel painted vase and a red 
and yellow bowl of the reign of Wan-li. 
The British Museum receives 23 pieces 
of which seven are Sung ware, includ- 
ing a vase and bowl of Ju type with 
Ying Ching glaze; a shallow bowl of 
ivory white Ting ware with engraved 
designs inside and out; a lavender blue 
Chun-Kuan dish with purple splashes, 
and a celadon green dish with raised 


dragon designs. Of the six Ming speci- 
mens going to this museum one is an 
exquisite figure of Kuan-Yin standing 
on a crayfish in cream-white Fukian 
porcelain. Another is a yellow libation 
glazed cup with green handle in the 
form of a lizard dragon. A third is a 
cylindrical vase of creamy white “soft 
paste” porcelain covered with lotus 
scrolls. Then there is a dish with im- 
perial dragons and a border of flowering 
plants in purple, green and white glazes 
on a yellow ground. One of the rare 
pieces is a lantern of eggshell porcelain, 
nearly as thin as paper, decorated with 
a typical Chinese landscape in famille 
verte enamels. 
* * * 


Jewelry manufactured from _ semi- 
precious materials that cannot be dam- 
aged by sea water is having a vogue 
just now among vacationists who do a 
certain amount of sea bathing. At the 
French coast resorts the women are 
wearing jewelry sets, the basis of which 
is ivory tinted horn. Some swimmers 
wear bandeaux composed of small col- 
ored pieces of ivory and horn set closely 
together in a flexible band. Bracelets of 
similar material decorated with glass 
beads of various colors also are seen. 
Jewelry sets exquisitely carved from 
wood and colored to represent real 
metals and gems also are in use for sea 
bathing. 

* * * 

A man will be at Bow St. this week 
to answer to a charge of theft from the 
jewelry shop of Holmes & Co. of the 
Haymarket, London. A window in the 
store was smashed during a rainstorm 
and a man was seen to dash off with a 
pearl necklet in each hand. A crowd 
gave chase and in the scramble to get 
away the thief knocked down an elderly 
shopper and dropped one of the necklets. 
An arrest was made later in the day 
and the police say they have the culprit. 
The necklets were valued at $1,725. 
Both, it is understood, have been re- 
turned to the jewelers. 








The Gabriel Jewelry Co., Mobile, Ala., 
has opened a handsome retail jewelry 
store at Biloxi, Miss. 
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Prizes Offered to Enterprising Jewelers 





Clock Manufacturers Association of America Announces Opening of 1929 Window 


The Clock Manufacturers Association 
of America announces the opening of 
the 1929 clock and watch contest. This 
contest is open to any retailer whose 
displays feature clocks or watches made 
by one or more members of the organi- 
zation. Displays need not feature clocks 
and watches solely, but these articles 
must be the dominating feature of the 
display. 

Retailers are urged to take advantage 
of this contest to increase their clock 
and watch sales and win a possible 
award. From now on until the first of 
the year, there will be many holidays, 
special occasions, and seasons that can 
be used as a basis on which to build 
window and interior displays—Labor 
Day, Thanksgiving, the football sea- 
son, the hunting season and the Christ- 
mas holidays. National and local events 
of importance can also be used as a 
nucleus for displays. Last year one of 
the entrants to the 1928 contest capi- 
talized a local football game and fea- 
tured trophies in connection with his 
window display. He was awarded a spe- 
cial prize for the originality of his dis- 
play. Many other retailers throughout 
the country also received awards for 
their fine displays. 

The retailer must be somewhat of a 
psychologist and know just how to ap- 
peal to the type of customers he caters 
to. Many retailers do not have a pro- 


fessional window dresser—they must 
perform that duty themselves, often 
with the help of assistants. It is 


necessary to have a certain basic knowl- 
edge regarding the fundamental of a 
good window display. The Clock Manu- 
facturers Association booklet, “It’s Time 
to Make More Profits,” contains this in- 


formation, and complimentary copies 
will be sent to dealers on request. The 


association also has a booklet which has 





Dressing Contest 


been published with a view to helping 
the homeowner select the right clogk for 
the right room. This booklet is fur- 
nished retailers at a reasonable price 
with their own imprint for distribution 
to consumers. 


Display Contest Rules 


1. Open to any retailer whose dis- 
plays features clocks or watches made 
by one or more members. Displays need 
not feature clocks and watches solely, 
but these articles must be the dominat- 
ing feature of the display. 

2. Take one or more photographs of 
your displays—either your window dis- 
plays or your interior store displays. 
Print plainly, on backs of photographs, 
your store’s name, street address, city 
and State—also the name of display 
manager, or window dresser, or party to 
whom award should be made, and the 
approximate date in 1929 on which dis- 
play was installed. 


3. Photographs of all displays taken 
any time during 1929, must reach the 
office of the Clock Manufacturers Asso- 
ciation by Jan. 15, 1930. 

4. The judges will give consideration 
and weight to originality; to neatness 
of display; use of limited resources for 
display, and other points, to place all 
retailers on same basis and opportunity 
for cash award. Judges will give equal 
consideration to displays made by re- 
tailers who may utilize members’ clocks 
or watches loaned them, if not in stock, 
or which clock and watch retailers may 
have arranged cooperatively in other 
stores or places. What is desired is the 
best possible display of clocks and 
watches made by the members wherever 
and however made by retailers. 


5. You may win one or more cash 
awards for a 1929 display: 


$50 for photograph of best dis- 
play of the year (window or in- 
terior). 

$10 each for photographs of the 
next three best window or interior 
displays. 

$50 for photographs of the best 
series of three or more window 
displays installed by the same re- 
tailer during 1929, showing a con- 
sistent display of clocks and 
watches. 


$10 each to three other retailers 
submitting photographs showing 
the next best series of three or 
more window displays made dur- 
ing 1929. 

Certificates of Merit — Hand- 
somely prepared, beautifully 
mounted, pyraglassed framed, 
“Certificates of Merit” will be 
awarded to the prize winners as 
well as to other entrants whose 
displays, in the opinion of the 
judges, are worthy of special men- 
tion. 


6. Send photographs flat—not rolled 

but not necessary to mount. Awards 
made on merits of your displays, not on 
the merits of the photography. How- 
ever, it is recommended that you have 
a commercial photographer take pic- 
tures of your displays. He knows how to 
bring out the best from your efforts and 
his larger prints show up better. You 
should get a regular service of commer- 
cial photographs for about $3 each. If 
you prefer, a snapshot taken with your 
own camera will be eligible. 

Pack photographs properly for mail- 
ing without damage and address as fol- 
lows: Judges Display Contest, Clock 
Manufacturers Association of America, 
Drexel building, Philadelphia, Pa. 
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SUPPOSE that while human nature 

is what it is, things like this will be 
happening. This letter was written by 
an Oklahoma subscriber to one of the 
papers publishing these articles: : 


“Please have your Mr. Buckley 
advise if attached copy of circular 
is in violation of Federal anti-lot- 
tery laws. The circular was not 
circulated through the mails. 

“Some time ago we read of an 
opinion of Mr. Buckley and if we 
remember right it was on exactly 
the same proposition as this. How- 
ever, we have mislaid this copy and 
we want to be sure. Our county 
attorney rules this is legal if not 
sent through the mails. 

“D. H. Co.” 
The circular inclosed with this was as 
follows: 
FREE 


Beginning Saturday, June 29th, with each 
$1.00 purchase I will give a ticket, and_on 
Saturday, July 27th, I will give away $17.59 
in cash prizes. 


First PRIZB............ $10.00 
SECOND PRIZB...... i005 5.00 
py o:lLClU yee 2.50 


You will always find my prices right on 
Dry Goods, Groceries and Feed. 

Bring me your cream and produce. 

I should first explain what the Fed- 
eral anti-lottery laws cover. There is a 
popular misconception that they contain 
a prohibition against the carrying on of 
any lottery scheme in interstate com- 
merce. That is, if it is operated between 
States. That is not the case. The pro- 
hibition merely extends to the use of the 
mails in conducting such a scheme. So 


*Copyright, August, 1929, by Elton 
Buckley. 


far as the Federal laws are concerned, a 
man may operate a lottery scheme be- 
tween States without let or hindrance if 
he doesn’t do it through the mails. 

Therefore, no scheme like this can 
possibly violate the Federal anti-lottery 
law because the mails aren’t used. The 
mails would be used if circulars were 
sent through them, or if advertising was 
done in newspapers and the newspapers 
were mailed. 

In almost all the States of the Union, 
however, lotteries are against the State 
law, which has nothing to do with the 
mails. If you run a lottery you violate 
the State law whether you advertise or 
not. 

Without doubt the above scheme is a 
lottery. It has become so, however, by 
a process of evolution. In the beginning 
a lottery was a scheme in which chances 
were sold. You paid your money and 
got the chance—and nothing else. They 
were forbidden as soon as there were 
any lottery laws. Then in order to get 
around this, ingenious people conceived 
the idea that if they could sell merchan- 
dise and throw the chance of a prize in, 
it would not be a lottery. This is what 
this scheme is, and what all of them are. 
Practically nobody sells chances in the 
old-fashioned way any more. But the 
courts at once held these various 
schemes to be as much lotteries as the 
old-fashioned ones of selling chances or 
tickets. 

I thought every State in the Union 
had an anti-lottery law, but when I came 
to search I found no evidence that Okla- 
homa (from which State the above in- 
quiry came) has one, and I am therefore 


J. forced to conclude that practically alone 





$10,000 





When and Where Lotteries Are Forbidden* 


By ELTON J. BUCKLEY 





of all the States, you can run a lottery 
there with impunity, provided you do 
not advertise it. 

It is hard luck that lotteries, which 
pay better than any other known plan 
of stirring up business, should be the 
only thing prohibited. It must be ad- 
mitted, however, that in spite of the al- 
most universal prohibition, these 
schemes are constantly being operated 
in various places, and that without 
prosecution. Why? Because what is 
everybody’s business is nobody’s busi- 
ness. Anybody can prosecute a lottery, 
but nobody is interested enough to do it 

except, occasionally a jealous com- 
petitor. 








To Sell Smuggled Gems 


U.S. Marshal at Utica to Auction Diamonds 
September 17 


Utica, N. Y., Aug. 22.—The so-called 
Margulies diamonds, valued at upward 
of $75,000, and smuggled into the coun- 
try at Rouses Point, will be sold here 
at 2 p. m., on Sept. 17, it was learned in 
United States Court. United States 
Marshal Daniel F. Breitenstein made 
this announcement today. He has de- 
layed the sale from the summer months 
in order to find a better market, it is 
said. 

The sale, according to the announce- 
ment made by Marshal Breitenstein, 
will be held in the new Federal building 
at Utica. At the present time the dia- 
monds are being held by the Marshal, 
who has placed them in a safe deposit 
box at a local bank. 
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Jewel of the Skies 


A Gem of Fascination, which may be had in an 
interesting range of colors. 
gray of morning light, with the merest suggestion of 
blue, to one of vivid midnight hue. 


LOUIS N. MARX 
551 Fifth Ave. 


They vary from a pale 


New York 
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Ask Retailers’ Views on Chain Stores 


WASHINGTON, D. C., Aug. 19.—The 
Federal Trade Commission has an- 
nounced, in connection with its survey 
of chain stores, that a schedule now in 
preparation is to be sent to retailers 
throughout the country to get their 
point of view on the chain store situa- 
tion. * * * 


An Institute of Retail Merchandising 


One of the largest universities in the 
Middle West is reported to have ar- 
ranged to conduct an institute of retail 
merchandising for the benefit of mer- 
chants in communities requesting the 
service. The plan includes presenting 
the basic principles of modern retail 
stores management and control in a 
series of noon and evening meetings, 
and conferences for individual mer- 
chants with the management specialists 
furnished by the university. 

* * aK 
Duplicating Sales Effort Increases 
Selling Expenses 

A survey recently conducted by a pri- 
vate investigating establishment in 
which 839 retailers in 13 different lines 
in 28 communities throughout the coun- 
try were interviewed is reported to in- 
dicate uneconomic duplication of sales 
effort as a major factor in the increas- 
ing ratio of selling expense to sales 
volume. 

Retailers were asked for the average 
number of calls they received weekly 
from jobbers’ salesmen, manufacturers’ 
salesmen, missionary salesmen, and re- 
search and survey investigators. They 
were also asked whether these calls 
seemed to be increasing or decreasing 
in comparison with previous years. 
The amount of time given to sales inter- 
views, and the percentage of duplication 
of manufacturers’ salesmen were also 
sought, and retailers were requested to 
state who, in their judgment, bears the 
cost of duplication of salesmen. 
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For every retailer who said jobbers’ 
calls were decreasing, two reported them 
on the increase, while three to one re- 
ported calls from manufacturers’ sales- 
men on the increase. A decided major- 
ity of retailers replying reported visits 
from missionary salesmen and from 
survey and research people increasing. 


* * * 


Suggestions for Success of the 
Independent Merchant 


The Bureau of Business and Govern- 
ment Research of the University of 
Colorado, according to wire received 
here, states its firm conviction that 
present competitive conditions can be 
met successfully by the independent 
merchants. It recommends that the in- 
dividual merchant either adopt a cash 
and carry policy and compete in the low 
price field; or that he feature a straight 
service store. The independent chain 
is recommended for consideration for 
the merchant who desires to conduct a 
cash and carry business. If he wishes 
to conduct his store on a service basis, 
particular attention to credit and de- 
livery service is recommended. 

After deciding on a definite policy 
and taking the steps necessary to make 
his establishment efficient in the type 
chosen, it is also recommended that the 
independent should capitalize on the 
points in which the manager-owned 
store is supposed to excel. These are 
listed as pride in personal establish- 
ment, personal contact with the public 
and sales clerks, ability to adjust policies 
to local conditions, and the opportunity 
to give the store a personality and char- 
acter of its own. 

* * * 


Hand Mirror Decision Appealed 


WASHINGTON, D. C., Aug. 15.—F. 
X. A. Eble has notified the Assistant 
Attorney General at New York to 


file an appeal with the United States 
Court of Customs and Patent Appeals 


in connection with a decision of the Cus- 
toms Court in which certain miniature 
ladies’ hand mirrors classified as toys 
dutiable at 70 per cent ad valorem un- 
der Par. 1414 of the Tariff Act of 1922 
were held to be dutiable at 50 per cent 
under Par. 230 of the said act. 








Trade Practice Rules 





National Wholesale Jewelers Association 
Ready to Promulgate Rules Adopted at 
Chicago as Soon as They Are Officially 

Approved by Federal Trade Commission 


PHILADELPHIA, Aug. 18.—Executive 
officials of the National Wholesale 
Jewelers Association have practically all 
the machinery set for speedy promulga- 
tion of the recently adopted trade prac- 
tice rules arfad are now waiting only on 
the formal approval of the Federal 
Trade Commission, expected next month. 

That members of the trade, both in 
the association and out, are interested 
in the coming rules and regulations for 
the conduct of the business, is evidencea 
by the number of letters being received 
at the executive offices here. Many non- 
members are writing in to ascertain if 
they will be affected by these rules, 
which were adopted by the association 
at Chicago. They are being told that 
they, as well as members, are to be un- 
der the group one and two regulations 
as approved by the Federal trade body 
and are just as liable as are members. 

With very few exceptions the com- 
munications are commendatory of the 
work of the association officials in hav- 
ing these rules adopted and the tenor 
of the letters is that the organization 
has taken a great forward step in plac- 
ing itself with other great national in- 
dustries and businesses under the eye of 
the Federal body. Sentiment of veteran 
wholesalers, as expressed in their let- 
ters is that the wholesale jewelry busi- 
ness will hereafter be conducted on a 
much higher plane than heretofore. 
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SPECIAL IMPORTATION JAGER DIAMONDS 






Just received through Customs 
from Amsterdam a series of fine 
perfect and slight BLUE JAGER 
DIAMONDS sizes .25, .33, .42, .50, 
.60, .75, 1 Carat. 













Our buyer made a very 
fortunate purchase of 
this series. Send to us 
for sizes and qualities 
you need. 

















ESTABLISHED 1892 
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oomrumaan SYRACUSE,.N.Y, “rennet: 
LOOK FOR THE 
CORONETTE TAG— 











FIT FOR A 
CROWN 








On Genuine Stone Necklaces 


All necklaces made up of Nathan genuine stones are now identified by a tag featuring the Cor- 
onette trade-mark. This is an assurance, backed by the Nathan pledge of thirty-two years fair 
dealing, that the stones in the necklaces are genuine and attuned to the last style dictates. 


Included in the “Coronette” group of Nathan stones are: 


Amethyst Chalcedony Turquoise Coral = 
Black Onyx Jade Carnelian Crystal me 
Amazonite Crysophrase Lapis Rose Quartz me | 


ASK YOUR WHOLESALER TO SHOW YOU JEW:LRY SET WITH CORONETTE GENUINE STONES 


S. NATHAN & CO." 


71-73 NASSAU STREET, NEW YORK ; 


INTERNATIONAL STONE SERVICE DIAMONDS, PEARLS, PRECIOUS STONES 


, Dae SoC Mee © 
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Dining room of 
model house 
on exhibition 


at Greensboro, 
} ae 
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showing the 
sterling silver 
supplied by 
the Schiffman 
Jewelry Co. 
The pattern is 
the “Dolly 
Madison” 





Jewelers’ Day 





Nearly Three Thousand Persons Attend Out- 
ing Sponsored by Greater Detroit Retail 
Jewelers’ Association 


Detroit, Micu., Aug. 15.—Jewelers’ 
Day, sponsored by the Greater Detroit 
Retail Jewelers’ Association, last Tues- 
day, proved to be all that was expected 
and even more. Twenty-eight hundred 
persons were on board the steamer that 
left for Put-In-Bay out in Lake Erie on 
the morning of the eventful day. There 
was one continuous round of festivities 
from the start to the finish, when the 
boat landed at its wharf in Detroit in 
the evening. 

One of the interesting features was 
the awarding of a $500 diamond ring to 
the most beautiful young woman pres- 
ent. There were two other awards in 
this class. The winners, however, were 
guests and not connected with the 
jewelry business. 

A feature of the athletic program was 
a tug of war. In this pulling and haul- 
ing contest, jewelers from the west side 
of Detroit triumphed over those from 
the east. They will hold the trophy for 
one year. 

More than $10,000 worth of prizes 
were distributed in the various events. 
In fact they were so many that Bernard 
B. Lasky, the retailer with the radio an- 
nouncer’s voice, was kept busy for hours 
announcing winners. Mr. Lasky’s as- 
sistant was Howard McCallough, who 
also has no mean voice himself. 

Of course there were the usual unex- 
pected happenings, none of a very seri- 
ous nature it is pleasing to record. Mort 
Evans wore his new $150 suit and was 
careless enough to hang the coat over a 
lighted electric bulb. So Mr. Evans 
went home in his shirt sleeves. 

Those having the affair in charge in- 
cluded: Paul Sinz, Fred Connell, Ernest 
Jones, Adolph Bunge, Milton Winston, 


Morris Pearl, James Garlick, Clarence 
Jones, Archie Milkens, William Fenske, 
John Schultz, Max Mertens, Harry Syd- 
man, Harry Ehrlich, Ray Hamel, Ber- 
nard B. Lasky and Howard McCallough. 

Many concerns in the trade, through 
their generosity in contributions, aided 
materially in making this second annual 
Jewelers’ Day a huge success. 








A Daring Robbery 





Thief Snatches Tray of Diamond Rings 
W orth $12,000 from Counter of Boston 
Store and Escapes in Automobile 


Boston, Mass., Aug. 18.—Diamond 
rings valued at $12,000 were stolen from 
the store of the E. B. Horn Co. last night 
by a thief who made his getaway in an 
automobile waiting for him outside the 
premises. He was whisked away in full 
view of hundreds of people and a po- 
liceman 20 yards distant. 

The thief entered the store on Wash- 
ington St. and asked for a clerk named 
Roland F. Ruggles. When the clerk ap- 
peared the man stated he wanted to look 
at some diamond rings. Ruggles brought 
out a tray, but the man pointed to an- 
other tray which contained more valu- 
able diamonds. He went outside to in- 
dicate the tray he wished to see and 
Ruggles took it from the window as the 
man reentered the store. Immediately 
the thief snatched the whole tray from 
Ruggles, dashed into the street, and 
jumped into the car outside which rap- 
ily disappeared from view. 

A girl who was innocently gazing into 
the store window unconsciously assisted 
the thief. for when he pointed to the 
rings in the window he said to Ruggles: 
“She wants to see that ring.” The police 
doubt that the girl was an accomplice. 

Several customers were in the store at 
the time, as well as five clerks and a 
doorman a few feet from the front door, 


but the thief acted so quickly that they 
were all taken by surprise so that the 


man got away. Ruggles and another 
clerk, Robert Johnson, were first to 
spring into action and dashed out into 
the street after the robber. They 
reached the sidewalk just in time to see 
the man jump into the car and speed off, 
not, however, before they got the license 
number of the automobile. This car, the 
police later established, was owned by 
an auto renting company. 

The description of the thief as given 
by Ruggles was that of a man 30 years 
old, five feet 10 inches in height and 
weighing 150 pounds. He was dark of 
complexion and wore a dark suit and a 
straw hat. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Aug. 17, 1929 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 


Oy ae oP ee ee ae eee $938,991.14 
Gold bars paid depositors...... 44,395.51 
UE Sc oe va pins teck sen $983,386.65 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date 
Aug. 


Exchange 
$641,524.94 


9 


Th CO 
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1 
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1 
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$938,991.14 








Mrs. Laura Pfund, wife of Emil 
Pfund, jeweler and musician, died in her 
home town of Aberdeen, Wash., on Aug. 
12. She had lived in Aberdeen for a 
number of years, and was active in club 
and lodge work. Deceased is survived 
by her husband, a daughter, and a 
nephew. Mrs. Pfund was born in 
Switzerland, but came to America at an 
early age. 
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Matched Sets 
Unusual 
Single Pieces 
Exquisite 
Carvings. 
and Other 


, Rare Pieces 



















\ re Constant arrivals 
~S, of complete and selected oN. 
— assortments of fine 


BAGUETTES (‘4)'= 


CUTTERS OF 
DIAMONDS 


A Life-Time Experience 


Here and Abroad 
BEST VALUES 


consistent with 


HIGH GRADE WORKMANSHIP 
SOL VAN WEZEL. Inc. 


ALBERT J. SEQUEIRA 
Offices and Factory 


74 W. 46TH $tT. 





NEW YORK 
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FINE EMERALDS RUBIES AND SAPPHIRES 
STAR RUBIES AND STAR SAPPHIRES 
BLACK OPALS AQUAMARINES 


Direct importations of Imperial Chinese 
JADE from the BEST CUTTERS 


LUCIAN M. ZELL 


922 FIFTH AVENUE - - - - - NEW YORK, N. Y. 
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Large Tax Payers 





Jewelry Firms of Providence Pay Over 
$140,000 on Corporate Excess—Gorham 
Mfg. Co. Fifth Largest Tax Payer 
in the State 


PROVIDENCE, R. I., Aug. 17—The Gor- 
ham Mfg. Co. has a corporate excess 
this year of $4,254,954, according to the 
annual statement of the Rhode Island 
State Tax Commission as certified a 
few days ago to the General Treasurer 
for collection of taxes. This is a gain of 
$376,067 over the amount in 1928 and 
places the corporation in fifth place 
among the largest tax payers. With 63 
other corporations representing the 
manufacturing jewelry and coordinate 
industries, paying on excesses of $100,- 
000 or more, the total excess amounts to 
$35,198,965.01 and the total taxes levied 
on these concerns amounts to $140,- 
957.86. 

The corporate excess upon which a 
tax of $4 for $1,000 is levied represents 
the difference between the total valua- 
tion of the corporation in Rhode Island 
and the assessed value by the city or 
town in which such property is located 
less any exemptions of non-taxable prop- 
erty in the State. Manufacturing cor- 
porations representing the jewelry and 
kindred and allied industries paying a 
tax on a corporate excess of $100,000 
include: 

A & Z Chain Co., $149,811.87, tax 
$599.24; American Standard Watch 
Case Co., $291,620.96, tax $1,166.48; B. 
A. Ballou & Co., Ine., $281,596.74, tax 
$1,126.38; Belcher & Loomis Co., $562,- 
883.20, tax $2,251.53; Blanding & Bland- 


ing, Inc., $332,572.53, tax $1,330.29; 
Brier Mfg. Co., $340,915.25, tax $1,- 


146.10; Brown & Sharpe Mfg. Co., $4,- 
108,983.34, tax $16,435.93; George H. 
Cahoone Co., $428,758, tax $1,715.03; 
Cherry & Webb Co., $1,400,490, tax $5,- 
601.96; George L. Claflin Co., $235,- 
737.35, tax $942.94; Clark & Coombs 
Co., $125,840.54, tax $503.36; W. H. Coe 
Mfg. Co., $169,880.74, tax $679.52; Cohn 
& Rosenberger, Inc., of Rhode Island, 
$251,989.78, tax $1,007.95; Cook, Dun- 
bar, Smith Co., $145,320, tax $581.28: 
Edward N. Cook Plate Co., $130,000; tax 
$520; J. A. Foster Co., $226,846.88, tax 
$1,187.38. 

Theodore W. Foster & Bro. Co., $463,- 
529.15, tax $1,854.11; General Chain 
Co., $136,603, tax $546.41; Corham Co., 
$134,467.74, tax $537.77; Gorham Mfg. 
Co., $4,254,954.07, tax, $17,019.81; W. T. 
Grant Co. of New York, $137,244.04, tax 
$548.97; William C. Greene Co., $175,- 
677.50, tax $702.71; R. L. Griffith & Son 
Co., $112,112.57, tax $448.45; Hadley 
Co., Inc., $482,904.40, tax $1,931.61; L. 
Helle & Son, Inc., New York, $120,- 
901.11, tax $483.60; Imperial Knife Co., 
Inc., $110,650, tax $478.60; Improved 
Seamless Wire Co., $135,500, tax $542; 
Inlaid & Optical Co., Inc., $145,603.62, 
tax $582.41;; Irons & Russell, $124,- 
982.06, tax $499.92; Kay Jewelry Co., 
$166,436.04, tax $665.74; Kenney Mfg. 
Co., Auburn, $161,289.28, tax $645.15; 
S. S. Kresge Co. of Detroit, $788,213.73, 
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tax $3,152.85; Henry Lederer & Bro., 
Inc., $439,698.62, tax $1,758.79; T. W. 
Lind Co., $101,098.87, tax $404.39. 
Albert Lorsch & Co., Inc., of New 
York, $301,743.66, tax $1,206.97; Caesar 
Misch Co., $129,566.12, tax $518.26; 
Nemo Realty Co., $151,800, tax $607.20; 
Nicholson File Co., $4,307,403.27, tax 
$17,229.61; P. H. Opie Co., Westerly, 
$116,590, tax $466.36; Ostby & Barton 
Co., $755,084.60, tax $3,020.33; Oscar E. 
Place & Sons Co., $182,000, tax $728; 
Potter & Buffinton Co., $146,935.67, tax 
$587.74; Rex Mfg. Co., $144,785.98, tax 
$579.14; Ross Stores Inc. of New York, 
$473,300, tax $1,893.20; Scovill Mfg. Co. 
of Waterbury, Conn,, $121,936.36, tax 
$487.74; Shartenberg & Robinson Co., 
Pawtucket, $183,215, tax $732.86; R. 
A. Sherman’s Sons Co., $459,735.56, tax 
$1,838.94; Louis Stern Co., $183,140, tax 





I. J. C. Holland, chairman of the 
Transportation Committee of the 
American National Retail Jewelers’ 
Association, reports that the Central 
Passenger Association has granted a 
special rate of one and one-half 
fare for 150 or more delegates to the 
A. N. R. J. A. convention at Cleve- 
land in September. He urges dele- 
gates planning to attend the conven- 
tion to use the trains and assist in 
obtaining this advantageous rate. 











$732.58; Summerfield Co., Inc., $429,130, 
tax $1,716.52. 

Tilden-Thurber Corp., $364,065.32, 
tax, $1,456.26; Uncas Mfg. Co., $252,- 
848.06, tax $1,011.39; Universal Optical 
Corp., $138,654.59, tax $554.61; Venner- 
beck & Clase Co., $146,548.56, tax 
$586.19; Wachenheimer Bros., Inc., 
$152,155.52, tax $608.62; A. T. Wall Co., 
$127,100, tax $508.40; D. M. Watkins 
Co., $353,968.07, tax $1,415.87; West- 
cott, Slade & Baleom, $175,743.90, tax 
$702.97; J. J. White Mfg. Co., $150,- 
836.02, tax $603.34; Williams & Ander- 
son Co., $284,951.62, tax $1,139.80; 
Wisor & Jerauld Mfg. Co., $425,581.78, 
tax $1,702.32. 








Members and Guests Enjoy Outing 
of the Metropolitan Retail 
Jewelers Association 


Favored with weather of the most 
pleasing, summery variety, the members 
and guests of the Metropolitan Retail 
Jewelers’ Association appropriately cele- 
brated last Sunday the 10th anniversary 
of the organization’s existence with an 
all-day outing at Ostend Beach, Far 
Rockaway, L. I. 

The merry-makers began gathering in 
the morning, some taking a dip in the 
ocean before the meal served at one 
o’clock, for which more than 85 were in 
the grill room of the New Traymore 
Hotel. Harry Golowen was toastmaster 
for the occasion, and he first introduced 
A. Wolf, president, who thanked the 
members for their cooperation and loy- 
alty. 
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Following Mr. Wolf’s talk, guests from 
other organizations gave short talks on 
association work and benefits. These in- 
cluded Phineas Peters, president of the 
Brooklyn Retail Jewelers Association; 
A. Landau, head of the Bronx Retail 
Jewelers Association; Michael Sherman, 
chief of the East New York Retail Jew- 
elers Association; and A. Ginsberg, lead- 
ing force of the United Retail Jewelers 
Association. Mr. Golowen next presented 
gifts in appreciation of their services to 
the Messrs. Wolf, Goodman, McKibble 
and Le Roy, officers and leading workers 
of the club. ; 

The jewelers then adjourned and went 
to the beach where bathing kept them 
occupied until the closing session at 7.30 
p.m. At this meeting a rising vote of 
thanks was given to Harry Golowen, who 
worked diligently to make the affair a 
success. Several prizes were distributed. 
It was announced that 10 new members 
had been secured, and that considerable 
more jewelers were expected to join the 
ranks before the close of the special 
membership drive ending Jan. 1. It was 
incorrectly stated in these columns last 
week that a prize was donated by the 
Bruner Watch Co., whereas the Brunvil 
Watch Co. was the donor. 








Richter & Phillips Co. Drops Appeal 
in Suit Against Hamilton 


Watch Co. 


CINCINNATI, Aug. 17.—There will be 
no further litigation between the Rich- 
ter & Phillips Co. of this city and the 
Hamilton Watch Co. of Lancaster, Pa., 
as far as the Cincinnati company is con- 
cerned. A statement to this effect was 
made by Maurice Phillips, treasurer, 
who asserted that there was no personal 
animosity involved and the reason the 
litigation was instituted was to settle a 
question of principle in business rela- 
tions. 

The local jewelry house filed an orig- 
inal suit seeking damages, alleging in- 
fractions of the Sherman anti-trust act, 
when the Hamilton company stopped 
furnishing watch movements to the 
Richter outfit. The suit was heard in 
the local United States District Court 
where Judge Nevin took the case from 
the jury after the trial had been ex- 
tended over a week, and handed down a 
decision in favor of the defendants. A 
motion for a new trial was then sub- 
mitted by Richter & Phillips but this 
was overruled. 

The wholesale house still had an op- 
portunity of filing an appeal from the 
decision and this time actually extends 
into September, but it is not likely that 
there will be any more suits instituted in 
the case. 

“We thought our company had been 
discriminated against and that the law 
had been violated when the watch com- 
pany refused to furnish us with move- 
ments and watches but it is apparent 
that such was not the case,” said Mau- 
rice Phillips. “There wasn’t any per- 
sonal relations involved in the suit; we 
simply wanted to clear the atmosphere 
about business relations,” he said. 
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West Virginia Jewelers Convene 


Officers Elected and Interesting Addresses Heard at One-Day Session in Grafton—Banquet and 


GRAFTON, W. Va., Aug. 19.—The one- 
day convention of the West Virginia 
Retail Jewelers Association held at the 
Hotel Grafton, this city, was brought to 
a close tonight with a banquet. This 
was the 24th annual conclave of the 
State organization, and the entire day 
was spent in listening to a number of in- 
teresting addresses and reports, and the 
election of officers. 

The first session of the convention was 
called to order shortly after 10 o’clock 
this morning by President C. A. Keefer. 
In his brief address President Keefer 
touched on several subjects of interest. 
He laid particular emphasis on the re- 
sponsibilities of the jeweler to his trade, 
his community and the public in general. 

In the afternoon the jewelers were ad- 
dressed by D. E. Wyckoff, an attorney 
of Grafton and Robert H. Kidd, editor 
of the Grafton Press. 

The election of officers resulted in the 
selection of the following: President, C. 
A. Keefer, Grafton (reelected); first 
vice-president, W. L. Jones, Martins- 
burg (reelected); second vice-president, 


Entertainment Features Enjoyed 


G. W. Berisford, Piedmont; third vice- 
president, Lee Probst, Clarksburg, and 
secretary-treasurer, N. J. Barrick, Mar- 
tinsburg (reelected). The executive 
committee consists of: W. P. Watson, 
Clarksburg; C. G. Theiling, Charleston, 
and J. B. Baum, Wheeling. 

This convention, like other State 
gatherings of jewelers advocated the 
lowering of the tariff on diamonds. The 
West Virginia jewelers were informed 
of the work being done by the committee 
headed by Walter N. Kahn of New 
York to lessen smuggling by having the 
government allow cut diamonds to come 
into this country under a 10 per cent 
tariff rate and admit rough free. 

A resolution was passed favoring this 
legislation. Among other things the 
delegates also indorsed was the Ameri- 
can National Retail Jewelers Association 
and all of its auxiliary activities includ- 
ing publicity, research, etc. 

The convention also agreed to give 
consideration to a four State meeting to 
be held next year possibly in Washing- 
ton, D. C. The States to be represented 


would include: West Virginia, Mary- 
land, Delaware and the District of 
Columbia. 

The convention city for 1930 is to be 
selected by the executive committee at 
a conference to be held within 60 days. 

The banquet tonight was held at Val- 
ley Inn on Northwestern Turnpike, six 
miles west of Grafton. During the eve- 
ning a musical program and other en- 
tertainment was staged, followed later 
by dancing. 

The only speaker at the banquet was 
Robert Kidd of the Press who also ad- 
dressed the jewelers this afternoon. 








Market Prices for Silver Bars 
The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 
Selling Price 


London U. 8. Gov’t New York 

Date Official Assay Bars Official 
Aug. 13 244; 54% 52% 
- h4:..- 364 54% 52% 
a 24% 47% 52% 
a6. x5 24, dK 52% 
17 2414 a) 92 5G 
19 24; ) 2% 








Some more of the beautiful exhibits at the Fourth Annual Jewelry and Allied Trades Show in Chicago, Aug. 5-Aug. 9, 


received too late to use in the group illustrated last week 
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“Buy from the Cutters” 
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Emeralds 
Rubies 
Sapphires 





Black Opals 


‘Dealers . 
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GEMS 


Chinese Jade 


and other 


‘Precious Stones 


AMERICAN GEM & PEARL Co. 


(utters . 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK 





AA fam 


Catseyes 


Star Rubies 
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Star Sapphires 





Aquamarines 
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AVUZEES. 


in 00 or 


August 17th, 1929 
----to be EXACT 


War between China and 
Russia seemed almost inevi- 
table. 


Reports of Border skir- 
mishes, raids and outrages 
are current in the press, but 
it is impossible to learn the 
true facts due to the strict 
censorship which has been 
established. 


We view with horror the 
thought of a War between a 
Yellow and a White Nation, 
and sincerely hope that a 
means of peaceful settlement 
will be found. 


\osenke Yager ple 


10 West 47“Street 
New York. 
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MAX WINTER 


34 Rue Drouot 
Paris 
Will be pleased to place his office at 
the disposal of American buyers. 








YOU WANT A POSITION 

YOU WANT A SALESMAN 
YOU WANT A WORKMAN 
YOU WANT TO EXCHANGE 
YOU WANT A PARTNER 
YOU WANT TO SELL OUT 
YOU WANT TO SELL TOOLS 
YOU WANT TO LET A PLACE 
YOU WANT ANYTHING 


USE THE 


Want Advertisements 


of the 


Jewelers’ Circular 








Fill Your Wants 


BY TELLING THEM 


For 5 cents a word you can solve many 


of your problems—obtain help, sell your 
store, sell your stock, rent your store or 


space, obtain a partner, get capital, buy 
stock or tools — everything needing pub- 
licity. 


Advertise Here on These Pages 


Tue Jeweters’ Crrcucar reaches the peo- 
ple you like to do business with. 





THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, etc. 


Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


ee Also 
SAFETY CATCH 


Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


c. IRVING WASHBU 108 Fulton St. 


NEW YORK 

















GEO. J. DOEHRMANN 





Genuine American Watch Material 
Gruen and all Swiss Watch Material carried in stock 


WHOLESALE DISTRIBUTORS 


Prompt and Efficient Service 
Westclox and Ingersoll Watches 


15 MAIDEN LANE, 


NEW YORK 
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Trophy for the National Air Derby for Women, with Miss Lorita Bollinger, who acted as model for 
the figure used; Raymond A. Porter of the Webb C. Ball Co., that purchased it, and H. B. O’Brien, of 


the Gorham Co., who made it. 


The plane carried Miss Bollinger and Mr. Porter to Providence 





Summer Outings 





Annual Field Day Events Staged by Many 
New England Jewelry Firms 


PROVIDENCE, R. I., Aug. 17.—The out- 
ing activities of the past week did not 
include so many representatives of the 
manufacturing jewelry industry of this 
city and the Attleboros as the two pre- 
vious ones, but several shop field days 
were conducted in accordance with the 
usual programs of sports, games, shore 
dinner and the diversions at the various 
resorts. 

More than 50 of the employes of the 
H. E. Clap Co. gathered outside the fac- 
tory on Maiden Lane, Attleboro, at clos- 
ing time last Wednesday afternoon where 
automobiles were in waiting to trans- 
port the merry party to Crescent Park, 
on the east shores of Narragansett Bay, 
where a shore dinner was enjoyed. After 
a round of the midway attractions and 
a few dances the party returned to their 
homes. The committee in charge of the 
affair consisted of Charles Pullen, Joseph 
Sears and Walter King. 

* * * 


One of the most enjoyable of the shop 
outings that has been held this season 
from the Attleboros was that of the em- 
ployes of the Marathon Co. on Saturday 
last. It was staged at Crescent Park, 
but the arrangements made by the com- 
mittee, consisting of Frederick Whitta- 
ker, Dennis Flavin, George Williams, 
Edgar French and Otis Barton, were so 
earefully planned and successfully car- 
ried out that everyone agreed that it 
had been a “perfect day.” Upward of 
200 made up the party which enjoyed the 
ride by automobile of nearly a score of 
miles to the resort. A card of athletic 


sports and field games, including a lively 
five innings of baseball with numerous 


unique novelty features interspersed, 
kept everybody in excellent fettle for the 
clambake which followed, and then some 
more games. 


About 120 employes of the Rueckert 
Mfg. Co. attended the annual shop out- 
ing at the Peleg Francis Farm, across 
the border in Massachusetts, today, 
where a most delightful afternoon was 
spent. As soon as the factory at Broad 
St. and Lexington Ave. closed at noon 
everyone hustled for seats in the long 
string of automobiles that was in readi- 
ness to carry the party to the country 
resort. A clambake and all manner of 
sport events were features of the outing. 
In the baseball game the single men’s 
team defeated their benedict opponents 
S to 7, 

* * * 

The employes of the Armbrust Chain 
Co. journeyed afar for a suitable place 
to stage their annual outing on Wednes- 
day last, crossing over the western bor- 
der into Connecticut, staging their fes- 
tivities at “Bill” Young’s place at Oneco. 
The start was made from the factory 
about 10 o’clock in the forenoon and upon 
arrival luncheon was served and then the 
committee took charge of activities and 
made things lively with their program 
of sports and games so that the after- 
noon passed all too quickly, although 
everyone was ready for the bake when 
the “mess” call was sounded. 

* * * 


The annual outing and field day of 
the employes of the Waite-Thresher Co., 
Abbott Park Place, this city, was held 
recently at the grounds of Noose- 
neck Inn, Scituate. The party was con- 
veyed to the resort in buses and lunch- 
eon was served shortly after arrival. A 
program of races, games, sports and 
other diversions occupied the afternoon 





and at 5 o’clock the clambake was 
served, after which there was dancing 
until about 9 o’clock. 








Employes Honored 


August O. Packer and Charles V. Clare 
Feted in Commemoration of 25 Years 
of Service with New York 
Concern 


To commemorate the completion of 25 
years service with Dieges & Clust, 
manufacturing jewelers, 15 John St., 
New York, August O. Packer and 
Charles V. Clare were guests recently at 
a function held at the Biltmore Hotel. 
The affair was a complete surprise to 
the guests and was attended by every 
employe affiliated with the concern for 
five years or more. Most of these em- 
ployes were accompanied by their wives. 

There were 35 in attendance, and T. J. 
Canty, manager of the Chicago office of 
the concern, acted as toastmaster. Sev- 
eral short but interesting talks were 
made during the evening, the first one 
being by Prosper Clust, who, on behalf 
of the staff, presented to Mr. Packer a 
beautiful diamond studded card case. H. 
O. von Schuckman, also acting for the 
employes, presented a fine stop watch to 
Mr. Clare who frequently acts as time 
keeper at various athletic events in this 
country. A talk in which the two guests 
of the evening were lauded for their 
many fine qualities, was made by Col. 
Charles J. Dieges, another member of 
the firm. 

Mr. Packer is vice-president of Dieges 
& Clust, and manager of the New York 
sales force. Among the guests at the 
dinner was Mr. Packer’s mother and his 
wife. Mr. Clare is in charge of the 
Medal Department, but unfortunately 
his parents were on the Coast and were 
unable to attend. 
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Senate Tariff Bill Made Public 


Finance Committee Gives Out Tentative Draft of Schedules to Be Reported Sept. 4—Gem Duties 
Reduced and Imitation Pearl Duty Changed—W atch Schedule Follows Lines of Compro- 
mise Suggested While Clock Duty Is Rewritten—Some Changes in Jewelry 


WASHINGTON, D. C., Aug. 21—The 
Senate Finance Committee made public 
on Tuesday morning the dutiable and 
Free List of the tariff bill “showing 
amendments tentatively agreed upon 
by the majority members of the Senate 
Finance Committee.” 

The bill itself will be reported to the 
Senate on Sept. 4 and while the com- 
mittee is reserving unto itself the 
privilege of changing any of the com- 
modity rates between this time and Sept. 
4, it is generally understood that no 
changes will be made. Any further 
changes will probably be reserved as 
committee amendments for the floor of 
the Senate when the bill gets there. 

There are a good many changes in 
wording and rates in those paragraphs 
of interest to readers of JEWELERS’ 
CIRCULAR over the way in which it 
passed the House of Representatives. 

It has already been announced that 
rough and uncut diamonds are now on 
the Free List instead of bearing a 10 
per cent duty, while the cut stones are 
how dutiable at 10 per cent instead of 
20 per cent as provided for in the House 
bill. 

The watch and clock schedules have 
been almost entirely rewritten, the for- 
mer taking in large part, the form of 
the compromise between the domestic 
manufacturers and the importers while 
the committee itself has inserted its 
own wording in the clock schedule. 

It is stated by tariff experts that the 
rates will about equalize themselves in 
the Senate bill as compared with the 
House taking it all in all in the watch 
and clock schedules. 

Watch crystals remain at 60 per cent 
as in the House bill, while the hollow 
or flat table ware paragraph has been 
changed to provide for a flat duty of 65 
per cent when plated with platinum, 
gold, or silver. 

The German silver rates remain as in 
the House bill as does the gold leaf 
paragraph while there is a lowering of 
the rate on articles and wares of plati- 
num, etc., not provided for from 50 to 
45 per cent. 

The committee also changed the rate 
on imitation solid pearl beads “valued 
at not more than one-half of 1 cent per 
inch, 60 per centum ad valorem; valued 
at more than one-half of 1 cent and not 
more than 5 cents per inch, 90 per 
centum ad valorem.” 


There are also changes in phrase- 


ology in the jewelry paragraph. 

In order that readers of THE JEWEL- 
ERS’ CIRCULAR may see at a glance just 
what is proposed by the Finance Com- 


and Other Schedules 


mittee we print below in full all of the 
paragraphs of interest to the trade as 
follows: 


Text of the Schedules for Jewelry, 
Watches, Clocks, Gems and 
Kindred Lines 


Watch crystals remain at 60 per cent 
as the paragraph reads as follows: 

“Par. 236. Watch crystals or watch 
glasses, finished or unfinished, 60 per 
centum ad valorem.” 

Jewelers anvils remain at 45 per 
centum and the paragraph reads: 

“Par. 325. Jewelers’ and other anvils 
weighing less than five pounds each, 45 
per centum ad valorem; all other anvils 
of iron or steel, or of iron and steel 
combined, by whatever process made, 
or in whatever stage of manufacture, 
3 cents per pound.” 


Hollowware and Flatware 


The tableware, hollow and flatware 
items have been changed from 65 and 50 
per centum to a flat 65 per cent and 
that paragraph now reads: 

“Par. 339. Table, household, kitchen, 
and hospital utensils, and hollow or flat 
ware, not specially provided for: Plated 
with platinum, gold, or silver, 65 per 
centum ad valorem; composed of iron 
or steel and enameled or glazed with 
vitreous glasses, 5 cents per pound and 
30 per centum ad valorem; composed 
wholly or in chief value of aluminum, 
11 cents per pound and 55 per centum 
ad valorem; composed wholly or in chief 
value of copper, brass, steel, or other 
base metal, not plated with platinum, 
gold, or silver, and not specially pro- 
vided for, 40 per centum ad valorem; 
and in addition thereto, upon any of the 
foregoing articles containing electrical 
heating elements as constituent parts 
thereof, 10 per centum ad valorem.” 


Watch and Clock Schedules 


The watch and clocks sections now 


read: 


“Par. 367. (2) Watch movements, and 
other timekeeping, time-measuring, or 
time-indicating mechanisms, devices, 
and instruments, all the foregoing de- 
signed to be, or such as ordinarily are, 
worn or carried on or about the person, 
not more than one and seventy one- 
hundredths inches wide, whether or not 
in cases, containers, or housings: 


(1) If more than one and one- 
half inches wide, $1.25 each; if 
more than one and _ two-tenths 
inches but not more than one and 


one-half inches wide, $1.40 each; 
if more than one inch but not more 
than one and two-tenths inches 
wide, $1.55 each; if more than 
nine-tenths of one inch but not 
more than one inch wide, $1.75 
each; if more than eight-tenths of 
one inch but not more than nine- 
tenths of one inch wide, $2 each; 
if more than six-tenths of one inch 
but not more than eight-tenths of 
one inch wide, $2.25 each; if six- 
tenths of one inch or less wide, 
$2.50 each; 

(2) in the case of any of the 
foregoing having no jewels or 
only one jewel, the above rates 
shall be reduced by 40 per centum; 

(3) any of the foregoing hav- 
ing a jewel or jewels shall be sub- 
ject to an additional duty as fol- 
lows: If having not more than 
seven jewels, 35 cents; if having 
more than seven and not more than 
15 jewels, 9 cents for each jewel; 
if having more than 15 jewels, 18 
cents for each jewel; 

(4) any of the foregoing shall 
be subject to an additional duty of 
50 cents for each adjustment of 
whatever kind (treating adjust- 
ment to temperature as two ad- 
justments) in accordance with the 
marking as hereinafter provided; 

(5) any of the foregoing shall 
be subject to an additional duty 
of $1 each, if constructed or de- 
signed to operate for a period in 
excess of 47 hours without rewind- 
ing, or if self-winding, or if a self- 
winding or other motivating de- 
vice may be incorporated therein 
which would cause it to run more 
than 47 hours. 


“(b) All the foregoing shall have cut, 
engraved, or die sunk, conspicuously and 
indelibly on one or more of the top 
plates or bridges: The name of the 
country of manufacture; the name of 
the manufacturer or purchaser; in 
words and in Arabic numerals the num- 
ber of jewels, if any, serving a me- 
chanical purpose as frictional bearings; 
and, in words and in Arabic numerals, 
the number and classes of adjustments, 
if any. 

Watch Parts 

“(c) Parts for any of the foregoing 

shall be dutiable as follows: 


(1) Parts (except pillar or bot- 
tom plates or their equivalent, 
bridges or their equivalent, and 
jewels) imported in the same ship- 
ment with complete movements, 
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mechanisms, devices, or instru- 
ments, provided for in subpara- 
graph (a) of this paragraph 


(whether or not suitable for use 
in such movements, mechanisms, 
devices, or instruments), 45 per 
centum ad valorem; but this rate 
shall not be applicable to that por- 
tion of all the parts in the ship- 
ment which exceeds in value 4 per 
centum of the value of such com- 
plete movements, mechanisms, de- 
vices, or instruments; 

(2) pillar or bottom plates, or 
their equivalent, shall be subject 
to one-half the amount of duty 
which would be borne by the com- 
plete movement, mechanism, de- 
vice, or instrument for which suit- 
able, but in no case shall the duty 
be less than one-half the duty on a 
movement, device, mechanism, or 
instrument of the same size con- 
taining seven jewels; 

(3) each assembly or sub-assem- 
bly (unless dutiable under clause 
(1) of this subparagraph) con- 
sisting of two or more parts or 
pieces of metal or other material 
joined or fastened together shall 
be subject to a duty of 3 cents for 
each such part or piece of ma- 
terial, except that in the case of 
jewels the duty shall be 9 cents 
instead of 3 cents, and except that 
in the case of pillar or bottom 
plates or their equivalent the duty 
shall be the rate provided in clause 
(2) of this subparagraph instead 
of 3 cents, and except that in the 
case of a balance assembly the 
duty shall be 50 cents for the as- 
sembly instead of 3 cents for each 
part or piece thereof. For the 
purpose of this clause a balance 
assembly shall be an assembly con- 
sisting of a balance wheel, balance 
staff, and hairspring, with or with- 
out the other parts commercially 
known as parts of a balance as- 
sembly. For the purpose of this 
clause bi-metallic balance wheels 
(not part of a balance assembly), 
and mainsprings with riveted 
ends, shall each be considered as 
one part or piece; 

(4) all other parts (except 
jewels), 65 per centum ad valorem. 


Watch Jewels 


“(d) Jewels, unset, suitable for use 
in any movement, mechanism, device, or 
instrument, dutiable under this para- 
graph or Par. 368, or in any meter or 
compass, 10 per centum ad valorem.” 


Watch Dials 


“(e) Dials for any of the foregoing, 
not more than one and seventy one-hun- 
dredths inches wide, imported separate- 
ly, 5 cents each and 45 per centum ad 
valorem. Such dials (whether imported 
separately or attached to any of the 
foregoing) shall have stamped, cut, en- 
graved, or die sunk, conspicuously and 
indelibly thereon the name of the coun- 
try of manufacture; which marking, if 
the dial is imported attached to any of 
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the foregoing movements, mechanisms, 
devices, or instruments, shall be placed 
on the face of the dial in such manner 
as not to be obscured by any part of 
the case, container, or housing. 


Watch Cases 


“(f) All cases, containers, or hous- 
ings, designed or suitable for the en- 
closure of any of the foregoing move- 
ments, mechanisms, devices, or instru- 
ments, whether or not containing such 
movements, mechanisms, devices, or in- 
struments, and whether finished or un- 
finished, complete or incomplete, except 
such containers as are used for shipping 
purposes only: 


(1) If made of gold or platinum, 
or a combination thereof, 75 cents 
each and 45 per centum ad 
valorem; 

(2) if in part of gold, silver, 
or platinum, or wholly of silver, 
40 cents each and 45 per centum 
ad valorem; 

(3). if set with precious, semi- 
precious, or imitation precious, or 
imitation semiprecious stones, or 
if prepared for the setting of such 
stones, 40 cents each and 45 per 
centum ad valorem; 

(4) if of base metal or any 
other material (and not contain- 
ing gold, silver, or platinum), 20 
cents each and 45 per centum ad 
valorem; 

(5) any of the foregoing cases, 
containers, or housings, if colored 
or enameled in any manner, shall 
be subject to an additional duty of 
15 per centum ad valorem. 

(6) parts of any of the fore- 
going cases, containers, or hous- 
ings, except backs, bezels or cen- 
ters, 60 per centum ad valorem. 
Backs, bezels, and centers if im- 
ported unattached or unassembled, 
shall each be subject to the full 
specific duty herein levied on the 
complete case, container, or hous- 
ing of the same material or ma- 
terials, and, if colored or enameled 
in any manner, to an additional 
duty of 15 per centum ad valorem. 


“(g) Any of the foregoing cases, 
containers or housings, shall have cut, 
engraved, or die sunk, conspicuously 
and indelibly on the inside of the back 
cover, the name in full of the manu- 
facturer or purchaser and the name of 
the country of manufacture. 

“(h) For the purposes of this para- 
graph the width of any movement, 
mechanism, device, or instrument, shall 
be the shortest surface dimension 
through the center of the pillar or bot- 
tom plate, or its equivalent, not includ- 
ing in the measurement any portion not 
essential to the functioning of the move- 
ment, mechanism, device, or instrument. 

“(ij) For the purposes of this para- 
graph and Par. 368 the term ‘jewel’ 
includes substitutes for jewels. 

“(j) An article required by this para- 
graph to be marked shall be denied entry 
unless marked in exact conformity with 
the requirements of this paragraph.” 
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Clocks 


The clock paragraph reported reads 
as follows: 

“Par. 368. (a) Clocks, clock move- 
ments, including lever movements, clock- 
work mechanisms, time-keeping, time- 
measuring, or time-indicating mecha- 
nisms, devices, and instruments, syn- 
chronous and subsynchronous motors of 
less than one-fortieth of one horsepower 
valued at not more than $3 each when 
without gears or other attachments, 


and any mechanism, device, or instru- 
ment intended or suitable for measur- 
ing time, distance, speed, or fares, or 


the flowage of water, or gas, or similar 
uses, or for regulating, indicating, or 
controlling the speed of arbors, drums, 
disks, or similar uses, or for recording 
or indicating time, or for recording, in- 
dicating, or performing any operation 
or function at a predetermined time or 
times, and the clockwork mechanisms 
contained in any electrical device, all 
the above (except the articles enumer- 
ated and described in Par. 367), wheth- 
er or not in cases, containers, or hous- 
ings: 

(1) If valued at not more than 
$1.10 each, 55 cents each; valued 
at more than $1.10 but not more 
than $2.25 each, $1 each; valued 
at more than $2.25 but not more 
than $5 each, $1.50 each; valued 
at more than $5 but not more 
than $10 each, $3 each; valued at 
more than $10 each, $4.50 each; 

(2) any of the foregoing shall 
be subject to an additional duty 
of 65 per centum ad valorem; 

(3) any of the foregoing con- 
taining jewels or substitutes there- 
for shall be subject to an addi- 
tional cumulative duty of 25 cents 
for each such jewel or substitute. 


“(b) All the foregoing shall have cut, 
engraved, or die sunk, conspicuously and 
indelibly on the most visible part of the 
front or back plate: The name of the 
country of manufacture; the name of 
the manufacturer or purchaser; and the 
number of jewels, if any. If such 
markings are in whole or in part suffi- 
ciently similar to the trade name or 
trade-mark of an established American 
manufacturer as to be liable to deceive 
the user in the United States, entry 
thereof shall be denied, if such trade 
name or trade-mark has been placed on 
file with the collector of customs. 


Clock Parts 


“(c) Parts for any of the foregoing 
shall be dutiable as follows: 
(1) Parts (except plates pro- 
. vided for in clause (2) of this sub- 
paragraph, and jewels) imported 
in the same shipment with com- 
plete movements, mechanisms, de- 
vices, or instruments, provided for 
in subparagraph (a) of this para- 
graph (whether or not suitable for 
use in such movements, mecha- 
nisms, devices, or instruments), 45 
per centum ad valorem; but this 
clause of this subparagraph shall 
not be applicable to that portion 
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of all the parts in the shipment 
which exceeds in value 1% per 
centum of the value of such com- 
plete movements, mechanisms, de- 
vices or instruments; 

(2) a plate suitable for assem- 
bling thereon the _ clock-work 
mechanism constituting or con- 
tained in any of the foregoing 
movements, mechanisms, devices, 
or instruments, shall be subject to 
one-half the amount of duty which 
would be borne by the complete 
movement, mechanism, device, or 
instrument for which suitable. If 
such plate is suitable for two or 
more movements, mechanisms, de- 
vices, or instruments dutiable at 
different rates, the duty on such 
plate shall be based on that one 
of such movements, mechanisms, 
devices, or instruments which is 
subject to the lowest amount of 
duty. If two or more such plates 
are imported together they shall 
be dutiable as one plate if they 
are necessary, as a set, for such 
assembling; 

(3) each assembly or subassem- 
bly (unless dutiable under clause 
(1) or (4) of this subparagraph) 
consisting of two or more parts 
or pieces of metal or other ma- 
terial joined or fastened together 
shall be subject to a duty of 65 
per centum ad valorem and, in 
addition, to a duty of 3 cents for 
each such part or piece of ma- 
terial, except that in the case of 
jewels the specific duty shall be 
25 cents instead of 3 cents. For 
the purpose of this clause and 
clause (4), bi-metallic balance 
wheels, and main springs with 
riveted ends, shall each be con- 
sidered as one part or piece; 

(4) each assembly or subassem- 
bly consisting in part of a plate 
or plates provided for in clause 
(2) of this subparagraph shall be 
subject to the rate of duty pro- 
vided for such plate or plates, and 
in addition, to a duty of 5 cents 
for each part or piece of material 
(except such plate or plates) in 
such assembly or subassembly, ex- 
cept that in the case of jewels the 
specific duty shall be 25 cents in- 
stead of 5 cents; 

(5) all other parts (except 
jewels), 65 per centum ad valorem. 


Clock Dials 


“(d) Dials for any movements, mecha- 
nisms, devices, or instruments enumer- 
ated and described in this paragraph 
or in Par. 367 (except dials specifically 
provided for in Par. 367), when im- 
ported separately, 50 per centum ad 
valorem. All such dials (whether im- 
ported separately or attached to any 
of the foregoing) shall have stamped, 
cut, engraved, or die sunk, conspicuous- 
ly and indelibly thereon the name of 
the country of manufacture; which 
marking, if the dial is imported attached 
to any of the foregoing movements, 
mechanisms, devices, or instruments, 


THE JEWELERS’ CIRCULAR 


shall be placed on the face of the dial 
in such manner as not to be obscured 
by any part of the case, container, or 
housing. 

Clock Cases 


“(e) Cases, containers, or housings 
suitable for any of the movements, 
mechanisms, devices, or instruments 
enumerated or described in this para- 
graph, not specially provided for, when 
imported separately, 45 per centum ad 
valorem. Any such case, container, or 
housing, whether imported separately 
or attached to any of the foregoing 
movements, mechanisms, devices, or in- 
struments, shall have stamped, cut, en- 
graved, or die sunk, conspicuously and 
indelibly on the back thereof, the name 
of the country of manufacture. 

“(f) An article required by this para- 
graph to be marked shall be denied 
entry unless marked in exact conformity 
with the requirements of this paragraph. 

“(g) Taximeters and parts thereof, 
finished or unfinished, 85 per centum 
ad valorem.” 

Metals 


The German silver paragraph remains 
as follows: 

“Par. 380. German silver, or nickel 
silver, unmanufactured, 20 per centum 
ad valorem; nickel silver sheets, strips, 
rods, and wire, 30 per centum ad 
valorem.” 

Gold and Silver 


Gold, silver and platinum, articles not 
otherwise provided for are included in 
the bill in the following language; 

“Par. 398. Articles or wares not 
specially provided for, if composed 
wholly or in chief value of platinum, 
gold, or silver, and articles or wares 
plated with platinum, gold, or silver, or 
colored with gold lacquer, whether part- 
ly or wholly manufactured, 65 per 
centum ad valorem; if composed wholly 
or in chief value of iron, steel, lead, 
copper, brass, nickel, pewter, zinc, aium- 
inum, or other metal, but not plated 
with platinum, gold, or silver, or colored 
with gold lacquer, whether partly or 
wholly manufactured, 45 per centum ad 
valorem. 


Spangles, Beads and Imitation Pearls 


There was a change in the spangle 
and bead paragraph so that it will read; 

“Par. 1503. Spangles and beads, in- 
cluding bugles, not specially provided 
for, 35 per centum ad valorem; beads 
of ivory, 45 per centum ad valorem; 
fabrics and articles not ornamented 
with beads, spangles, or bugles, nor 
embroidered, tamboured, appliquéd, or 
scalloped, composed wholly or in chief 
value of beads or spangles (other than 
imitation pearl beads, beads in imita- 
tion of precious or semiprecious stones, 
and beads in chief value of synthetic 
resin), 60 per centum ad valorem; hol- 
low or filled imitation pearl beads of 
all kinds and shapes, of whatever ma- 
terial composed, 60 per centum ad 
valorem; imitation solid pearl beads, 
valued at not more than one-half of 1 
cent per inch, 60 per centum ad valorem; 
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valued at more than one-half of 1 cent 
and not more than 5 cents per inch, 90 
per centum ad valorem; valued at more 
than 5 cents per inch, 60 per centum 
ad valorem; iridescent imitation solid 
pearl beads, valued at not more tnan 
10 cents per inch, 90 per centum ad 
valorem; valued at more than 10 cents 
per inch, 60 per centum ad valorem; 
beads composed in chief value of syn- 
thetic resin, 75 per centum ad valorem; 
all other beads in imitation of precious 
or semiprecious stones, of all kinds and 
shapes, of whatever material composed, 
45 per centum ad valorem: Provided. 
That the rates on spangles and beads 
provided in this paragraph shall be ap- 
plicable whether such spangles and 
beads are strung or loose, mounted or 
unmounted: Provided further, That no 
article composed wholly or in chief value 
of any of the foregoing beads or 
spangles shall be subject to duty at a 
less rate than is imposed in any para- 
graph of this Act upon such articles 
without such beads or spangles. 


Jewelry 


The jewelry and diamond paragraphs 
will now read; 

“Par. 1527. (a) Jewelry, commonly 
or commercially so known finished or un- 
finished (including parts thereof) : 


(1) Composed wholly or in chief 
value of gold or platinum, or of 
which the metal part is wholly or 
in chief value of gold or platinum, 
80 per centum ad valorem; 

(2) all other, of whatever ma- 
terial composed, valued above 20 
cents per dozen pieces, 1 cent each, 
and in addition thereto three-fifths 
of 1 cent per dozen for each 1 cent 
the value exceeds 20 cents per 
dozen, and 50 per centum ad 
valorem. 


“(b) Rope, curb, cable, and fancy 
patterns of chain not exceeding one-half 
inch in diameter, width or thickness, 
valued above 30 cents per yard, of gold 
or platinum, 80 per centum ad valorem; 
of any other metal, whether or not 
plated with gold or platinum, 6 cents 
per foot, and in addition thereto three- 
fifths of 1 cent per yard for each 1 cent 
the value exceeds 30 cents per yard, 
and 50 per centum ad valorem. 

“(c) Articles valued above 20 cents 
per dozen pieces, designed to be worn 
on apparel or carried on or about or 
attached to the person, such as and in- 
cluding buckles, card-cases, chains, cigar 
cases, cigar cutters, cigar holders, cigar 
lighters, cigarette cases, cigarette hold- 
ers, coin holders, collar, cuff, and dress 
buttons, combs, match boxes, mesh bags 
and purses, millinery, military and hair 
ornaments, pins, powder cases, stamp 
cases, vanity cases, watch bracelets, and 
like articles; all the foregoing and parts 
thereof, finished or unfinished: 


(1) Composed wholly or in chief 
value of gold or platinum, or of 
which the metal part is wholly or 
in chief value of gold or platinum, 
80 per centum ad valorem; 
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(2) composed wholly or in chief 
value of metal other than gold or 
platinum (whether or not enam- 
eled, washed, covered, or plated, 
including rolled gold plate), or (if 
not composed in chief value of 
metal and if not dutiable under 
clause (1) of this subparagraph) 
set with and in chief value of 
precious or semiprecious stones, 
pearls, cameos, coral, amber, imi- 
tation precious or semiprecious 
stones, or imitation pearls, 1 cent 
each and in addition thereto three- 
fifths of 1 cent per dozen for each 
1 cent the value exceeds 20 cents 
per dozen, and 50 per centum ad 
valorem. 

“(d) Stampings, galleries, mesh, ana 
other materials of metal, whether or not 
set with glass or paste, finished or 
partly finished, separate or in strips or 
sheets, suitable for use in the manufac- 
ture of any of the foregoing articles in 
this paragraph, if of gold or platinum, 
75 per centum ad valorem; if of other 
metal or metals, plated or unplated, 80 
per centum ad valorem. 

Precious Stones 

“Pearls and parts thereof, drilled or 
undrilled, but not set or strung (except 
temporarily), 10 per centum ad valorem; 
diamonds, coral, rubies, cameos, and 
other precious stones and semiprecious 
stones, cut but not set, and suitable for 
use in the manufacture of jewelry, 10 
per centum ad valorem; imitation pre- 
cious stones, cut or faceted, imitation 
semiprecious stones, faceted, marcasites 
and imitation marcasites, imitation half 
pearls and hollow or filled imitation 
pearls of all shapes, without hole or with 
hole partly through only, 20 per centum 
ad valorem; imitation precious stones, 
not cut or faceted, imitation semi- 
precious stones, not faceted, imitation 
jet buttons, cut, polished or faceted, 
imitations of opaque precious or semi- 
precious stones, with flat backs and tops, 
cut and polished, but not faceted, 60 
per centum ad valorem; imitation solid 
pearls and iridescent imitation solid 
pearls, unpierced, pierced or partially 
pierced, loose, or mounted, of whatever 
shape, color, or design, shall bear the 
same rate of duty as is applicable under 
Par. 1503 to beads of the same char- 
acter.” 

The rough diamond paragraph under 
the Free List now reads; 


Rough Gems 


“1668. Diamonds and other precious 
stones, rough or uncut, and not ad- 
vanced in condition or value from their 
natural state by cleaving, splitting, cut- 
ting, or other process, whether in their 
natural form or broken, glaziers’ and 
engravers’ diamonds, any of the fore- 
going not set, miners’ diamonds, and 
diamond dust.” 

Platinum on the Free List now reads; 


Platinum 


“Par. 1745. Platinum, unmanufac- 
tured or in ingots, bars, sheets, or plates, 
not less than one-eighth of one inch in 
thickness, sponge or scrap.” 





THE JEWELERS’ 


CIRCULAR 


73 


Daring Robbery of Baltimore 


Diamond Dealer 
Bandits Bind and Gag Jeweler and Wife in Their Home and 


Force Former to Reveal Combination of Safe—Escape 


with Loot W orth $20,000 


BALTIMORE, Mp., Aug. 19.—One of the 
most daring burglaries reported in the 
history of the Baltimore jewelry busi- 
ness came to light here last Friday when 
Raymond E. Hughes, diamond merchant, 
and his wife, Mrs. Clara Marie Hughes, 
were found bound and gagged in their 
home, 3221 Brightwood Ave. and the 
subsequent discovery of the loss of dia- 
monds valued at $20,000 from the safe 
of Mr. Hughes at his store in the Fi- 
delity building. 

Mr. Hughes, well known in the jewel- 
ry trade here for nearly 20 years, was 
threatened with death by the robbers 
and under threats of torture by burning 
he was forced to surrender his office keys 
and tell the combination of his safe. 
While one burglar went to the office in 
the Fidelity building the other robber 
remained at Mr. Hughes’ home with a 
pistol close to the head of the belea- 
guered jeweler and his wife. 

Charles H. Burns, captain of detec- 
tives, frankly admitted to a representa- 
tive of THE JEWELERS’ CIRCULAR that 
the case is one of the most baffling that 
the detective bureau here has ever been 
called upon to solve. “But we propose to 
get to the bottom of this robbery and 
punish the burglars,” asserted Captain 
Burns. 

Members of the detective bureau have 
been assigned to the case, including De- 
tective Lieutenants C. F. Roche and 
James A. Manning, trackers of the no- 
torious Richard Reese Whittemore, and 
Detective Sergeants C. A. Schalter, 
William Feehley and F. C. Harbourne. 
Some progress has been made, according 
to Captain Burns, one of the most im- 
portant clues being the discovery of an 
enameled tin box used to hold yards of 
two-inch adhesive tape. The tape was 
used to bind the jeweler and his wife. 

Mr. Hughes, describing the details of 
the robbery, said: 

“My wife and I had been to the thea- 
ter and we returned home shortly after 
11 o’clock Friday night. My wife entered 
the house by way of the front porch and 
a minute later, after I had placed my 
car in the garage, I mounted the steps of 
the porch and was suddenly confronted 
by two men armed with long-barreled 
pistols.. They said: ‘Mr. Hughes, we 
have been waiting for you, now keep 
quiet and do exactly as we say. Go into 
the house.’ I was a bit frightened but 
entered the house with the two bandits. 
I said to my wife, ‘Marie, this is a hold- 
up; these men are bandits, don’t get 


excited.’ 

“We were forced to go to the bedroom 
on the first floor where we were told to 
lie on the bed 


and then bound and 


gagged. For several hours the two ban- 
dits were in the room, extracting infor- 
mation from me. Every now and then 
one of the bandits would light a match 
and hold it close to my face and threat- 
ened to burn me if I didn’t give the in- 
formation they wanted. 

“They wanted the keys to my office 
and the combination numbers of my safe. 
They threatened to kill me if I did not 
comply with their demands. My wife, 
terrified by the bandits, who were not 
masked, told me to give them all the in- 
formation they wanted. 

“The bandits waited until 8.40 a. m. 
when the office building would be open. 
While one remained at our bedside the 
other, who took the keys and had writ- 
ten down the combination numbers of 
the safe, went to the office. It was near- 
ly three-quarters of an hour later when 
the telephone rang and the second ban- 
dit evidently had been called by the first 
bandit. Twenty minutes later the sec- 
ond bandit left the house.” 

Mr. Hughes called for help after re- 
moving part of the strips of adhesive 
tape and police and detectives were 
rushed to the house. Detectives also 
were sent to the Hughes office where 
they found his safe open and gem wal- 
lets scattered on the floor. Mr. Hughes 
carries approximately $40,000 in insur- 
ance, he said. Another safe, which also 
contained jewelry, was not opened as 
only one set of combination numbers was 
surrendered by Mr. Hughes. 








Business Records 


R. H. White, Cincinnati, Ohio, is re- 
ported to be in bankruptcy. 

Victor R. Nelson, Menominee, Mich., 
has filed a voluntary petition in bank- 
ruptcy. 

The H. Einsohn Co., Welch, W. Va., 
has filed a voluntary petition in bank- 
ruptcy. 

An involuntary petition in bankruptcy 
has been filed against William F. Geier, 
Chicago. 

Levy’s Jewelry Store, Lakeland, Fla., 
is reported to be offering a settlement 
of 20 cents on the dollar. 











Mr. and Mrs. Henry Wise, Buffalo, 
N. Y., celebrated their silver wedding 
anniversary last Sunday at their sum- 
mer home at Angola-on-the-Lake. The 
reception was held at the Lon-Henry 
Cottage, dinner being served at Boyers 
Hotel to 100 guests. Mr. Wise is in the 
retail jewelry business at 517 William 
St. 
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Death of William H. Waite 





Retired Jewelry Manufacturer of Providence 
Passes Away in His Eighty-first Year 


PROVIDENCE, R. I., Aug. 17.—William 
H. Waite, for many years head of the 
manufacturing jewelry concern of 
Waite-Thresher Co., previous to his re- 
tirement in 1911, hospital president and 
bank director, died Wednesday, Aug. 14, 
at a private hospital in his 81st year. 
Mr. Waite had enjoyed good health until 
he suffered an attack of the grip about 
two years ago followed by a general 
breakdown. Among the business activi- 
ties that occupied the many years of his 
energetic life were the presidency of 
the Waite-Thresher Co., jewelry manu- 
facturers; the presidency of the Homeo- 
pathic Hospital of Rhode Island; a di- 
rectorship in the High Street Bank and 
a trusteeship in the Providence Young 
Men’s Christian Association. 

Mr. Waite was born in Providence on 
Sept. 27, 1848 and was the son of Daniel 
B. and Sarah M. (Clewley) Waite. He 
attended public schools in his native city 
until he was 14 years old, when he began 
his business career, obtaining work in a 
grocery store although his father was 
head of a_ successful manufacturing 
jewelry establishment. After working at 
a number of places including the 
Thomas Pierce shoe store, he accepted 
an opportunity in 1869 to buy out the 
Shepard C. Kingsley shoe store located 
then at 86 Westminster St. Four years 
later he disposed of his shoe store and 
joined his father as general manager of 
the Waite, Smith & Co. 

This business was established by Dan- 
iel B. Waite in partnership with Elisha 
Clewley and Charles Clewley, brothers- 
in-law, as D. B. Waite & Co., with a 
shop in the Hope Iron Works building 
on Eddy St. The firm dissolved in 1869 
and for three years Daniel Waite con- 
tinued the business with James F. An- 
gell as a partner. At the end of the 
three years Mr. Angell was succeeded 
by Nathan F. Mathewson, the factory 
being at 111 Summer St. In 1874 Mr. 
Mathewson retired and Peter C. Smith 
united with Mr. Waite and the firm 
name was changed to Waite, Smith & 
Co. The same year William H. Waite 
was admitted to membership in the firm. 

In 1884 Henry G. Thresher, who had 
been salesman for the firm several years 
was admitted, but the name continued 
unchanged until 1890 when it became 
Waite, Thresher & Co. and two years 
later, in 1892, it was incorporated with 
a capital of $200,000 as the Waite- 
Thresher Co., with Mr. Waite as presi- 
dent and Mr. Thresher, secretary and 
treasurer. July, 1911, found the concern 
removing to its new building which it 
had erected at Abbott Park Place, Chest- 
nut and Pine Sts. 

Mr. Waite remained president of the 
corporation until his retirement, March 
1, 1911. 

Despite the duties of his business Mr. 
Waite found time for many other activi- 
ties. He was intensely interested in the 
development of the Homeopathic Hospi- 
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tal of Rhode Island and was made presi- 
dent in 1903. He held the position of 
head of the organization for more than 
10 years. He was for 28 years a direc- 
tor of the High Street Bank and for 
several years was a director of the 
Manufacturers Refining Co. and trustee 
of the Providence Young Men’s Chris- 
tian Association. 

Mr. Waite was an enthusiastic church 
worker, and for 61 years was a member 
of the Pearl St. Baptist Church, which 
consolidated some years ago with the 
Calvary Baptist Church. For nearly 
half a century he was superintendent of 
the Bible Class and deacon of the 
church. He held a long term of office as 
president of the Church Society and was 
also a member of the finance committee 
of the church. 

Deceased is survived only by a daugh- 
ter-in-law and a granddaughter. 

Funeral services, at which Rev. Ed- 
ward Holyoke, D. D., officiated, were 
held yesterday at 2 o’clock at Calvary 
Baptist Church and burial was in Swan 
Point Cemetery. 








Charles M. Koplik 


Charles M. Koplik, who passed away 
at his residence, 277 West End Ave., 
New York, last Thursday, was president 
of the firm of J. B. Koplik & Co., Inc., 
101 Park Row, for many years widely 
known as jewelers and pawnbrokers. 
Mr. Koplik suffered an extended illness, 
but his death nevertheless was a severe 
shock to his many friends in business 
and social circles. 

In addition to being the head of the 
jewelry and pawnbrokerage firm, the 
deceased was also a member of the New 
York bar. He was a native of the met- 
ropolis and a son of J. B. Koplik, who 
founded the business. Mr. Koplik was 
born on Feb. 26, 1869, and after gradu- 
ating from school he attended the Col- 
lege of the City of New York, from 
which he graduated in 1888 with the de- 
gree of Bachelor of Arts. He studied 
law at New York University, but 
though he retired from the law practice 
some years ago he retained his member- 
ship in the New York County Bar As- 
sociation. 

With his brother Isador, Mr. Koplik 
succeeded to the business of his father 
which was later incorporated. At the 
time of his death he was president of 
this company, Mrs. Isador Koplik, sec- 
retary and treasurer, and Daniel Koplik, 
assistant secretary and treasurer. The 
business will be continued by the cor- 
poration. 

Mr. Koplik had a deep interest in the 
affairs of his city, and was a member 
of the Economic Club and the Samaritan 
Society, as well as a prominent member 
of the Benevolent and Protective Order 
of Elks. 

The deceased is survived by his widow, 
who was formerly Miss Selma Stern of 
Cleveland, and one son, Theodore. 

The funeral services were held Sun- 
day at the Riverside Memorial Chapel. 
The body was interred in Macpelah 
Cemetery, Brooklyn. F 






Joseph H. Cartwright 


DODGEVILLE, Wis., Aug. 15.—Recog- 
nized as the oldest jeweler in Wisconsin, 
Joseph H. Cartwright, aged 89, died 
here Thursday noon, Aug. 8, of a 
stroke he suffered on July 15. He had 
completed his 70th year in business last 
October. 

Mr. Cartwright worked for three 
years for his board to learn the jewelry 
trade at his home town, Sydney, Ohio, 
and then worked for three years at 
Columbus, Ohio. At the outbreak of the 
Civil War he enlisted in the 99th Ohio 
Infantry and served three years. 

After the war Mr. Cartwright started 
in the jewelry business at Mineral Point, 
Wis., and came to Dodgeville in 1878. 
His first shop here was in the window 
of a grocery store but from time to time 
he moved to more commodious quarters, 
until he occupied space in the First 
National Bank building. 

Funeral services were held Aug. 10 
from the home and at the Congre- 
gational Church, with interment at the 
East Side Cemetery. The Masonic 
Order had charge of the grave services. 

Mr. Cartwright is survived by his 
widow, a daughter, and a half brother. 








Herman A. Kamps 


APPLETON, WIs., Aug. 15.—Herman 
A. Kamps, aged 64 years, died Friday 
afternoon, Aug. 9, in Milwaukee after 
a short illness. Mr. Kamps was born in 
Appleton and lived here all his life. He 
had been in the jewelry business for the 
past 40 years. 

Mr. Kamps started as an employe of 
Max Meyer, later becoming a partner 
in the firm which continued as Meyer & 
Kamps. Later Mr. Kamps bought out 
Mr. Meyer and operated the business 
alone, first on West College Ave. and 
later at 115 E. College Ave. where he 
had been doing business ever since. 

Mr. Kamps is survived by his widow, 
three daughters and two sons. 

He was a member of the Knights of 








Columbus and several other Catholic 
orders. Funeral services were held 
from St. Joseph’s Church Tuesday 
morning, with burial in St. Joseph 
Cemetery. 
W. H. Reeves 
OMAHA, NEB. Aug. 15—W. H. 


Reeves, jeweler at Onawa, Iowa, for 20 
years, died suddenly at his home Aug. 2. 
He was 57 years of age. 

Mr. Reeves was in his garden work- 
ing in the evening and apparently feel- 
ing in the best of spirits. Shortly after- 
ward he was taken violently ill, and at- 
tending physicians said he had ruptured 
a blood vessel in the lung. 

Mr. Reeves is survived by an only 
daughter. 

A. L. Sampson, who has been em- 
ployed in the store for the past 16 
years, will conduct the business for the 
present at least for the daughter. Mr. 
Sampson was a partner in the owner- 
ship of the new store building but not 
in the jewelry business. 
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JULIUS D. JACOBS, Pres. ARTHUR C. JACOBS, Vice-Pres. EDWIN B. JACOBS, Sec’y-Treas. 


The D. Jacobs Sons Co. 


811-813 Race St., Cincinnati, O. 


Announce with pleasure, their appoint- 
ment as Wholesale Distributors for the 


product of the 


ELGIN NATIONAL WATCH COMPANY 


Members of the Wholesale Jewelry Trade Association 



































You Can’t Fly Blind! 








| . yoo is being printed about “blind flying” which simply 

means that the pilot of an aeroplane is desperately flying 
without any guide in starless darkness or thick fog, being unable to 
see the heavens, the earth, or the sea. 


BLIN D progress towards profit in business might be similarly 
compared. Those who follow the lines of success to the goal 
of profit are guided by the counsel and advice of THE JEWELERS’ 
CIRCULAR, the outstanding business paper in the jewelry field. 


| [* is the dependable guide of the industry; it stands every week 
| as a Beacon Light—pointing the way to better business, helping 
| merchants to get more jewelry sold right, which means sold at a 
profit. 
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Death of John S. Richardson 


Member of Jewelers’ Circular Advertising 
Staff Passes Away in His Seventy- 


seventh Year 


His many friends in the jewelry as 
well as the publishing industry were 
shocked to hear yesterday that John 
Sullivan Richardson, for over 11 years 
a member of the advertising sales force 
of THE JEWELERS’ CIRCULAR, had passed 
away at midnight last Monday at his 
home, 103 Washington Place, Ridge- 
wood, N. J. Funeral services will be 
held this afternoon (Thursday) at the 
Van Emburgh Mortuary in Ridgewood, 





THE LATE JOHN S. RICHARDSON 


with the Rev. Elder of the West Side 
Presbyterian Church officiating. Burial 
will be made in Valleau Cemetery, 
Ridgewood. 

Mr. Richardson was born in Quincy, 
Ill., on March 30, 1853. He received his 
early education in the public school at 
Quincy, and later matriculated at the 
University of Michigan, at Ann Arbor. 
After graduating he devoted his entire 
career to journalism and advertising. 

At an early age Mr. Richardson took 
a position with the Chicago Herald, 
where he served as night city editor. 
He later established his own newspaper 
in Hartford, Conn., and continued there 
until he finally became affiliated with 
the New York Times. After severing 
his relations with the advertising staff 
of this publication, Mr. Richardson be- 
came associated with THE JEWELERS’ 
CIRCULAR in 1917, and had continued 
with this journal ever since. 

Typical of his indomitable spirit Mr. 
Richardson practically died in harness. 
While on his vacation he was taken ill, 
and although it was thought that he was 
in good physical condition, he failed to 
respond to medical treatment. The end 
came on the day he was to return to his 
duties. News of his passing came as a 
severe shock not only to his family and 
friends but to his business associates as 
well. 

Mr. Richardson was at one time active 
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in politics, and many years ago served 
in the Illinois State House of Represen- 
tatives. 

In the death of Mr. Richardson his 
co-workers lose an associate who was 
dearly loved and respected. His cheer- 
ful disposition, his hale and hearty 
manner, and his faculty of treating with 
the greatest consideration anyone with 
whom he came in contact endeared him 
to friends and business associates alike. 

Deceased is survived by his widow, 
Katherine R. Richardson. 








Philadelphia Gift Show 





Record Demand for Space at Exhibit in 
Adelphia Hotel, August 26-31—Trade 
Practices to Be Discussed 


PHILADELPHIA, PA., Aug. 19. — Ar- 
rangements have been completed for the 
national Philadelphia show of gift and 
art wares to be held by the National 
Gift and Art Association at the Hotel 
Adelphia in this city from Aug. 26 to 
Aug. 31. Aside from the exhibition of 
gift and art wares the most important 
feature of the show will be a discussion 
of trade practices to be held on Wednes- 
day evening, Aug. 28. This meeting will 
be addressed by the Hon M. Markham 
Flannery, Director of Trade Practice 
Conferences of the Federal Trade Com- 
mission, who will talk on trade prac- 
tices. 

Before the conference is opened at 
8.45 p. m. the annual meeting of the 
organization will be held, at which time 
officers will be elected. At this session 
a preliminary resolution dealing with 
the elimination of certain so-called trade 
evils will be discussed. On Thursday at 
1 p. m. a conference of jewelers will be 
held in the North Roof Garden of the 
Hotel Adelphia, at which time the jewel- 
ers will discuss the subject of “How to 
Conduct a Successful Gift Department.” 

Reports from Secretary Hays _ indi- 
cate that the demand for space at this 
show has exceeded all previous records. 
More interest has been shown in the 
coming exhibition, both by gift shop 
owners and exhibitors, as well as jewel- 
ers. It is understood that many 
jewelers, particularly from the eastern 
part of the country, plan to attend the 
show, view the exhibits and take part in 
the discussion Thursday night. 

Among those who will exhibit at the 
show are the following: Adler Favor & 
Novelty Co., the Atlantic Refining Co., 
E. Wanda Baker, The Baltimore Clip- 
per Importing Co., Julius Beckhard Co., 
Inc., Berger Clock & Novelty Co., The 
Butterfly Box, Inc., Butterworth Co., 
Edward J. Cadigan, Inc., George W. 
Capen Co., Carbone, Inc., Cliftwood Pot- 
teries, Inc., Mrs. E. H. Coles, Colonial 
Candle Company of Cape Cod, De Rose 


Studio, Eastern Specialty Mfg. Co., 
Ebeling & Reuss, Ine, Jay Ed- 
wards, Forgelight Iron Works, Inc., 


Fourman Bros. & Co., Inc., Fulper Pot- 
tery Co., Geographic Educator Corp., H. 
Gigan & Co., S. J. Goldhill & Co., Ar- 
thur Goodman Co., G. Granata & Co., 
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Inc., J. Leo Grogan, Charles Hall, Inc., 
Hamblet Studios, Inc., Hansen Trading 
Co., Inc., William F. Hayes Co., A. Her- 
manns & Co., Inc., House of Dollar Spe- 
cials, Hy-Sil Manufacturing Co., H. L. 
Judd Co., Junior-Marion Co., Inc., Kanne 
& Bessant, Inc., Kovar’s, Inc., La France 
Textile Industries, The Lavin & Lauer 
Co., Theodore C. Leng, L. V. L. Craft 
Co., McCracken Studios, Wm. G. Mcell- 
vain & Co., Macksoud Importing Co., H. 
Mallouk & Co., Manhattan Novelty & 
Gift Co., Fred Mertz Co., Millard Nov- 
elty Co., F. E. Morrison Co., Mountain 


Community, Inc., National Mfg. Co., 
Helen Nelken, The Norwood Co., 
Palmer-Dillon, Perry-Shepherd Co., A. 


L. Pfersich & Co., Pompeian Bronze Co., 
Inc., Hester Price, Reed-Cook, Ine., A. 
C. Rehberger Co., Rich-Craft Studios, 
Inc., Rena Rosenthal, John B. Salterini, 
George E. Schweig & Son, Howard G. 
Selden, I. Shainin & Co., Sheraton- 
Crafts, Simondetti & Co., Inc., Ernest 
E. Smith, I. S. Spencer’s Sons, Ine., 
Stonebraker Studios, Inc., The Textile- 
Craft Co., E. R. Thieler, William H. 
Tombs Studios, Treasure Chest, A. L. 
Tuska Sons & Co., Inc., Ullman Mfg. 
Co., Stephen Varni Co., Waldorf Toy 
Corp., Lewis P. Weil, M. Wille, Wright, 
Tyndale & van Roden, Inc. 








Chicago Jewelers Association Holds 
Last Golf Outing of the Season 


CHIcAGO, Aug. 20.—The third and last 
outing of the present season, of the 
Chicago Jewelers’ Association was held 
Thursday at Tam O’Shanter Golf Club. 
A big program of events with real worth 
while prizes were scheduled for this out- 
ing. The day was ideal and a large at- 
tendance was on hand to compete. 

Winners of the first three events were 
not announced by the chairman, Gordon 
L. Peterson up to the present time. 
Scores had to be figured and final ac- 
counting made. These events were for 
the President’s Cup, Doyle Cup and R. 
Wallace Trophy. 

Andy Ledwith and Howard Schaffer 
were tie on blindbogey with a score of 
70. Schaffer won the draw. M. J. Kelly 
won low gross Class A, with a score 
of 79; Low Gross, Class B was won by 
Fred Kline with 89; Al. Long was the 
winner in Low Gross Class C event with 
a score of 96; and Ed. Cain won Low 
Gross Class D with a score of 101. In 
Low Net Class A-B-C and D they were 
won by Harry Radix, 80; Bob Hulburt 
72; Wilder C. Harris, 78 and Dave New- 
man 67. Guest prizes were won by B. 
Lapham in low gross with a score of 
89 and second low gross went to Tuthill 
with a score of 94. Low Net was won 
by Ross with a score of 70 and C. 
Mueller was second low net with a 74. 
Third low net went to Louis Goldman 
with 72 and second low net went to 
Andy Ledwith with a score of 70. 








A Winnipeg, Can., firm is seeking the 
agency for cuff links, the Bureau of 
Foreign and Domestic Commerce re- 
ports. Inquiries to the Bureau, Depart- 
ment of Commerce, Washington, D. C., 
referring to File 40,371, will bring ad- 
ditional information. 
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Providence 





C. Arlington Barnes, 9 Wesleyan 
Ave., has filed a statement at the city 
clerk’s office that he is proprietor of the 
Magic Novelty Co., 24 Calendar St. 

The Trade Winds Gift Shop, 82 
Brown St., is being conducted by R. B. 
Bodell and J. E. Bodell, according to 
their statement filed at the city clerk’s 
office. 

Frank L. Wilmarth has taken a lease 
on factory space in the building at 72 
Clifford St., for five years from Sept. 1, 
1929, according to papers filed at the 
recorder of deeds office. 

Albert Leuba, Washington, R. I., who 
learned his trade in the watchmaking 
and repairing business in Switzerland 
and came to this country 30 years ago, 
is now associated with his son, Harry 
A. Leuba, 1173 Main St., Arctic. 

The case of the Asadorian Jewelry Co. 
against Louis Laprey & Son for assump- 
sit was heard before Judge Rueckert in 
the civil session of the Sixth District 
Court the past week and decision was 
entered for the plaintiff for $70.09 and 
costs. 

Among the jewelry buyers reported in 
this city and vicinity the past week were 
the following: Mr. Rosenberg, M. J. 
Federman & Co., New York city; Mr. 
Schreiber, Schreiber & Smith, Philadel- 
phia; Mr. Carr, Ben Felsenthal Co., 
New York city; Maurice Cohen, Phila- 
delphia; F. J. Kluth and Miss E. Solo- 
mon, The Fair, Chicago; Armin Engel, 
Philadelphia; Mr. Brownstein, the 
Brown Gold Co., Philadelphia; Mr. 
Waxman, Waxman, Penner & Levine, 
Chicago; Mr. Crowley, W. A. Greene & 
Co., Dallas, Tex.; Mr. Cohen, Herman 
Cohen Co., Baltimore, and Mr. Perry, 
Perry Bros., Dallas, Tex. 


Attleboros 











William F. McDonald, 76 years of 
age, one of the oldest journeymen jewel- 
ers in this section, died last week after a 
long illness at his home, 2 James St. He 
was a native of Taunton but had lived 
in the Attleboros for more than 30 


years. He was employed for a number 
of years at the Finberg Co., and later at 
the General Plate Co. 

The annual financial -report of the As- 
sociated Attleboro Manufacturers, Inc., 
filed last week by Treasurer Frank E. 
Tappan reads as follows—<Assets: Real 
estate, $207,579; machinery, $151,686; 
merchandise, $250,689; furnitures, fix- 
tures, tools, etc., $108,525; vehicles, $1,- 
400; notes receivable, $50,082; accounts 
receivable, $250,068; cash, $121,854; se- 
curities, $84,530; deferred charges, $7,- 


074; total, $1,233,487. Liabilities: 
Capital, $931,822; accounts payable, 
$70,720; reserves, $148,967; surplus, 
$131,978. 








Denver 





J. L. Potter, who has been conducting 
a small jewelry house in this city, 
specializing in watch and clock repair- 
ing, has joined the Jaccard store. 

Returns recently made by the taxpay- 
ers of Otos County, Nebraska, show that 
there is only $20,865 claimed as their 
jewelry value, while the value of their 
dogs is placed at $26,165. 

James Billings, who is understood to 
have escaped from the Nebraska peni- 
tentiary, was arrested in connection with 
the smashing of the show window at the 
store of the Ennis Jewelry Co., in this 
city, and carrying off about $250 worth 
of goods. A portion of the stolen goods 
was recovered. As he has about 10 years 
more to serve in the Nebraska institu- 
tion, he was delivered to the warden at 
that place. 








The Platinum Market 


The platinum market which has been 
maintaining the same general level dur- 
ing the past few months, underwent a 
slight change this week, the price of 
iridium decreasing to $235 per ounce. 
Previous quotations listed it at $245- 
$250 per ounce. Refiners are still get- 
ting, it is understood, close to the official 


prices, which are as follows: 
Per Ounce 
» 


Soft platinum 
Platinum containing 5 per cent iridium.. 77 
Platinum containing 10 per cent iridium. 86 

235 


Iridium 
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August 22, 1929 


ern Turf Court 
Tournament at 
Westchester 
Country Club, 
Rye, N.Y. 





New England 


Edward T. Shaw, jeweler, Bangor, 
Me., died recently at the Eastern Maine 
General Hospital, as the result of a 
stroke of paralysis sustained while he 
was driving a motor car in Old Town, 
Me. He did not regain consciousness. 
Mr. Shaw was a native of Winterport, 
Me., the son of Mr. and Mrs. Thomas 
Shaw. He moved to Beverly, Mass., at 
an early age and later located in Or- 
lando, Fla. He returned to Winterport 
in 1888 and started a jewelry store. 
Four years later he moved to Bangor 
and established the jewelry business lo- 
cated at the corner of Union and Ham- 
mond Sts. Deceased is survived by 
seven cousins. 

Mrs. Katherine R. Theberge has filed 
a trade certificate at the City Hall at 
New Bedford, Mass., as proprietor of 
the jewelry business opened at 86 Bed- 
ford St. 

Mr. and Mrs. Peter W. Hutchinson of 
115 Randolph St., South Weymouth, 
Mass., have announced the engagement 
of their daughter, Miss Maybelle May 
Hutchinson, to Walter H. Kipp, member 
of the firm of Reagon, Kipp Company, 
jewelers, and son of Mr. and Mrs. Carl 
Kipp of West Roxbury, Mass. 

A. A. Gustat, formerly of A. Gustat 
& Co., Lowell, Mass., will open a jewelry 
store at 254 Thames St., Newport, R. L., 
about Sept. 1. Mr. Gustat was in the 
jewelry business in Lowell for over 22 
years, but has decided to locate in New- 
port for the future. 

Mr. and Mrs. George D. Stebbins ob- 
served the 52nd anniversary of their 
wedding at their home, 56 Ridge Road, 
Hartford, Conn., on Aug. 15. Mr. Steb- 
bins is 82 years old and until his retire- 
ment three years ago was connected 
with the Waterbury Clock Co. Mrs. 
Stebbins is 84 years old. Both are in 
fair health. 

The Foye Jewelry Co., 461-467 Main 
St., Athol, Mass., will move to a new 
location on Main St., in the heart of the 
business center, about Sept. 3. The 
building which the concern now occupies 
will be razed to make space for the 
erection of a new theater and commer- 
cial building. 
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New York Notes 


Borakove Bros., manufacturing jewel- 
ers, have moved from 161 Grand St. to 
155 Canal St. 

Morris Rosenfeld, importer and cutter 
of diamonds, 68 Nassau St., is in Europe 
visiting the diamond markets. 

“Joe” Vallon will be the guest leader 
of the Timeology Hikers at their weekly 
gathering in Tibbets Brook Park on Sat- 
urday. 

V. Cirrotta has been granted a char- 
ter of incorporation to deal in jewelry, 
with an authorized capitalization of 
$125,000. 

The Movado Watch Agency, Inc., 
wholesale dealer in watches, 516 Fifth 
Ave., moved to its new quarters at 655 
Fifth Ave. on Tuesday of this week. 

J. L. Grant, New York representative 
for the Baer & Wilde Co., with an office 
at 307 Fifth Ave., is sojourning for sev- 
eral weeks at Atlantic City. 

Recent incorporations at Albany in- 
clude George & Geyer, jewelry, and the 
Kern Jewelry Co., each with an author- 
ized capitalization of $20,000. 

C. S. Bliss of the New York office of 
the Bugbee & Niles Co., 10 W. 47th St., 
left last Tuesday for a six weeks’ trip 
through the South and the Middle West. 

Joseph Richter, head of the Richter’s 
Jewelry Co., Inc., 233 E. Flagler Ave., 
Miami, Fla., was a visitor in the City 
this week, making purchases and visit- 
ing friends. 

Henri Mandelbaum, importer and 
cutter of diamonds, 580 Fifth Ave., 
reached New York on the Majestic last 
Tuesday, after a purchasing trip to the 
European marts. 

Ralph Dreyfus of R. and J. Dreyfus, 
importers of diamonds, 20 W. 47th St., 
returned on the Leviathan on Aug. 12 
after a visit to the markets of Antwerp, 
Amsterdam and Paris. 

George Frey, representing the A. L. 
Lindroth Co., and the Plainville Stock 
Co., 21 Maiden Lane, is returning to this 
city on Saturday after a three weeks’ 
trip over his territory. 

Edward Starke of Edward Starke & 
Co., importers of precious stones and 
pearls, 65 Nassau St., sails tomorrow 
(Friday) on the Bremen on a purchas- 
ing trip to the European marts. 

Mortimer B. Kling of the “House of 
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Jades,” 65 Nassau St., wholesale dealer 
in jades and real stone costume jewelry, 
is now on a trip which will take him to 
most of the big cities in the East. 
Morris L. Alexander, importer of dia- 
monds, who returned on the Leviathan 
Aug. 12 from a two months’ trip to the 
European markets, has moved his office 
from 48 W. 48th St. to 20 W. 47th St. 


L. B. Hall, vice-president and general 
manager of the Maiden Lane headquar- 
ters of the International Silver Co., 15 
Maiden Lane, returned last Friday from 
a trip of seven weeks’ duration to Hono- 
lulu and points of interest in the West. 

George W. Korper, 527 Fifth Ave., 
and Jacob Mehrlust, 6 W. 48th St., re- 
turned several days ago after a two 
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weeks’ fishing trip to Lake Cobbossee, 
Me. On Tuesday of this week Mr. Kor- 
per sailed for Europe on the Ile de 
France. This is Mr. Korper’s 35th trip 
abroad. 

Frank Jeanne, head of Wm. S. Hedges 
& Co., 20 W. 47th St., returned last week 
on the Homeric after being abroad since 
last March on a business and pleasure 
trip. Mr. Jeanne reports that he found 
conditions in the European diamond 
market the same as they have existed 
for the past two years. Fine, expensive 
merchandise, he states, is in strong de- 
mand. 

Miss Martha S. Wittnauer, president 
of the A. Wittnauer Co., has returned 
from an extended trip abroad, where she 
visited the various factories, and reports 
that all the plants are working at ca- 
pacity. Miss Wittnauer, on her return, 
was gratified at the condition of the 
New York and Montreal offices of the 
concern and is optimistic for a good fall 
trade. 

Louis Friedlander, a past president of 
the New York Jewelers’ Benevolent As- 
sociation, is writing a series of articles 
in the organization’s semi-monthly or- 
gan, the Jewelers’ Messenger, on the ap- 
praisal situation, under the caption of 
“Peace and Prosperity.” The associa- 
tion has also announced that meetings 
henceforth will be held in the Washing- 
ton Room of Proctor’s Lodge Rooms, 
148 E. 58th St., and that the member- 
ship roll has been increased to 375. 


Edward Gwynne, who was found 
guilty of grand larceny in the first de- 
gree on July 16, will not be sentenced 
until October, at which time the State 
will present evidence in an endeavor to 
prove him a fourth offender and so make 
mandatory a life sentence. Gwynne, 
who was scheduled to be sentenced on 
Aug. 8, was convicted with his wife 
after working successfully an extensive 
check swindling game. His wife, who 
testified against him, was given a sus- 
pended sentence. 

The Eterna Watch Factories making 
various kinds of watches and lighters, 
are located at 15 Maiden Lane but mail 
still comes to the old address at 480 
Fifth Ave. In the current issue of THE 
JEWELERS’ CIRCULAR Buyers’ Directory 
(1929-30) the concern’s address was 
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Over One Hundred Years the Jewelers’ Bank 
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Hundreds of Jewelry Merchants opened their first bank 
aeeount here and are among our best friends today. 
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Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 


81 Fulton Street, New York 
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properly listed under the heading of 
watches, but under the heading of light- 
ers the old address was retained in the 
text. This was a typographical error 
and it should be stated that the offices 
are all at 15 Maiden Lane. 

There will be a United States Mar- 
shal’s auction sale of jewelry, forfeited 
to the government for violation of the 
Customs Laws, on Friday, Aug. 30, at 
12 o’clock noon in Room 307, third floor, 
United States Court House and Post 
Office building. The articles listed for 
sale are a cameo with a foreign value 
of $25 and a home value of $35, and 
diamond bracelet having a foreign value 
of $7,500 and a home value of $11,000. 
I. Lincoln Seide will act as auctioneer 
for the government. 

The trials of the New York jewelers 
and accused carriers indicted July 2 by 
a Federal Grand Jury for their alleged 
participation in smuggling Swiss watch 
movements into the United States from 
Canada will be conducted early in the 
fall, it is expected. Of the 13 men in- 
dicted, 11 are now out on bail and will 
face trial, one H. Pearlman, 109 119th 
St., Ozone Park, Queens, having already 
pleaded guilty and assessed a fine of 
$400, while another defendant, Irving 
Victoroff, 65 Nassau St., had his indict- 
ment nolle prossed. 

An offer of 40 cents on the dollar 
payable two per cent in cash and the 
remainder in five installments has been 
made to the creditors of Stuart & 
Weeks, wholesale jewelers, 5 Maiden 
Lane, and 560 Fifth Ave. The firm’s 
business is being continued until a plan 
of reorganization is approved and ef- 
fected. William E. Hinsdale of the In- 
ternational Silver Co., Albert Worms 
and J. E. Allen of the Oneida Commu- 
nity Ltd., composed the creditors’ com- 
mittee, for which Sternberg & Rosen, 
233 Broadway, acted as attorneys. 

Penner Bros., dealers in general mer- 
chandise, including jewelry, 537 Broad- 
way, who filed a voluntary petition in 
bankruptcy on Aug. 10, filed schedules in 
the United States District Court last 
Tuesday. These show assets of $22,555 
and liabilities of $46,676. The assets con- 
sist of stock in trade, $16,000; debts due 
on open accounts, $1,948; insurance poli- 
cies, $25; property in reversion, remain- 
der, trust, etc., $4,587. The liabilities in- 
clude wages, $300; secured claims of 
$7,209; unsecured claims, $27,712, and 
notes and bills which ought to be paid by 
other parties, $11,455. 

Rudolph Kassler, who pleaded guilty 
to grand larceny in the second degree 
on Aug. 13, appeared before Judge Nott 
in Part III, Court of General Sessions 
last Tuesday, at which time his sentence 
was deferred until Oct. 11. Kassler was 
arrested on June 21 through the work 
of Sergt. McGann and Detective Flem- 
ing of the Old Slip Station, after Arnold 
Kleinhaus, diamond dealer, 87 Nassau 
St., charged that on June 3 Kassler se- 
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cured a quantity of jewelry by giving 
a worthless check on the Bank of Man- 
hattan, Washington Heights branch, for 
$820. Before the postponement of sen- 
tence the State offered evidence that 
Kassler was sentenced to jail in 1925 on 
another felony charge. 

Word has been received in New York 
that the trunk belonging to Ernest H. 
Strauss, local jewelry salesman, stolen 
from him recently between Portland, 
Ore., and Seattle, Wash., has been re- 
covered in a woodland tract, 13 miles 
from Seattle. Near the trunk were 
found the two leather bags that had held 
the jewelry, devoid of any of their for- 
mer contents, valued at approximately 
$50,000. Except for the absence of the 
bags, the contents of the trunk were in- 
tact, clothing and other traveling neces- 
sities belonging to Mr. Strauss being 
undisturbed. Although three persons 
were taken into custody after the rob- 
bery was reported, the police are with- 
out clews to the cleverly executed theft. 








Newark 





A refund of $178,528, representing an 
over-assessment of income and _ profit 
taxes for 1918 has been made by the 
government to the Art Metal Works, 7 
Mulberry St. 

Michael Q. Rutan, jeweler, 80 Main 
St., East Orange, was the means of 
bringing to justice a colored robber in 
his locality. The man was known to 
Mr. Rutan when he appeared asking the 
jeweler if a bracelet he offered was 
worth anything. When told the value the 
man fled, taking the bracelet with him. 
Mr. Rutan notified the police that the 
bracelet contained 34 diamonds and was 
platinum and that the man had in his 
possession at the same time a second 
bracelet and a ring worth $4,000, which 
later was found in Atlantic City. The 
second bracelet he tried to dispose of in 
Philadelphia where he was caught. He 
had asked Mr. Rutan for $60 for the 
first bracelet and upon fleeing had gone 
to another negro, a friend, who loaned 
him $10 on the article which he, not 
knowing the value, had tossed aside. 
The prisoner claimed he found it but 
examination proved he had robbed a res- 
ident at Larchmont, N. Y., where his 
sweetheart was a domestic. 


Philadelphia 


The fake auction business, which has 
been scotched severely, especially on 
Market St., east of Broad St., through 
the efforts of the Better Business Bu- 
reau, appears to be concentrating again, 
this time to the west of Broad St. Two 
notorious establishments with all the 
barkers, “shillabers” and “strong-arm” 
men associated with the fakes, are 
operating within a few doors of each 
other, both masquerading under the 
name of jewelry stores but with nothing 
but the signs to indicate this. So far 
both have managed to escape prosecution 














77 








but are under surveilance of the Bureau 
and will be proceeded against on receipt 
of complaints from victims. The Bureau 
officials are urging legitimate jewelers 
in that section to cooperate with it in 
watching these places. 

A survey of business conditions in 
jewelry here indicates that wholesalers 
will have a more successful year than 
they anticipated last spring. One large 
house states that its July business was 
30 per cent ahead of the corresponding 
month last year and that August shows 
every indication of exceeding that per- 
centage of improvement. Other job- 
bing houses report a similar condition 
and those who specialize in up-State 
business are confident of increased de- 
mand from the anthracite producing re- 
gions where practically all mines now 
are on full time for the first time in 
many months. Silverware dealers re- 
port a good demand but are hopeful that 
the fall business will atone for the slow 
spring trade. General jewelry is also 
looking up and retailers profess them- 
selves satisfied with their July and Aug- 
ust business. 








Boston 





Harry D. Ferrell, head of the diamond 
department of A. Stowell & Co., has 
gone to New Brunswick for a sojourn. 

It was with regret that the trade 
learned of the passing of J. Daley of 
Norwood last week. He had been in 
business for many years in that town. 
He leaves a widow and one son. 

New showcases made of walnut have 
been added to the silver department of 
the Thomas Long Co.’s store. Special 
lighting effects have been arranged to 
show off the silverware to the best effect. 

Leslie Johnstone of Hyannis recently 
had the distinction, with his wife, of 
being the only two white people enter- 
tained at a “pow-wow” of Indians at 
Mashpee. Mr. Johnstone was made an 
honorary member of the tribe in return 
for his presentation of a silver trophy 
for the road race. 

The death is announced of J. Charles 
Horton, father of Mrs. Edwin Russell 
of Russell & Sime. He passed away 
Aug. 13 from heart failure. He was 
73 years of age and leaves a widow, 
three sons and a daughter. After ser- 
vices at the home of the deceased in 
West Roxbury, burial took place in 
Mount Hope Cemetery, Aug. 18. 

Jones, McDuffee & Stratton, for many 
years on Franklin St., are soon to oc- 
cupy their new premises at 367-377 
Boylston St. This site is near the so- 
called Back Bay district which is be- 
coming a center for jewelry stores mov- 
ing uptown. The most recent arrivals 
are Hodgson Kennard & Co., in the Ritz 
Carlton Hotel, and Fitch & Bryant. The 
latter are having a most elaborate store 
arranged for occupation in the near 
future. Shreve, Crump & Low, when 
their occupancy of the building on the 
corner of West and Tremont Sts. comes 
to an end, will also move into a new 
building in the Back Bay section. 








78 


Detroit 


Emanuel Walters, for a number of 
years engaged in the sales department 
of I. Fredland in the Metropolitan build- 
ing, has recently become associated with 





A. B. Simrod, in the same building 
under the firm name of the Simrod- 
Walters Co. Both are well-known 


wholesalers. 

Deputy Sheriffs in Detroit are in- 
vestigating two men and a driver, who 
are being detained after two revolvers 
and a large amount of jewelry were 
found in their car. In a grip was dis- 
covered 38 diamond rings, eight diamond 
stick pins, eight strings of pearl beads, 
four watches, two gold watch chains 
and an unset diamond. 


M. E. Schaffer, former buyer for J. 
H. Garlick, retail jeweler on Griswold 
St., took up his duties as manager of 
the Detroit branch of the Scribner & 
Loehr Co. in the Metropolitan building 
on Monday, Aug. 12. Russell Schaffer, 
associated with him, is covering the city 
trade. E. B. Gilbert is the company’s 
representative out in the State. 

A second jury in Recorders’ Court 
has disagreed in the case of a man 
and his wife charged with breaking into 
the Ehrlich jewelry store at 3603 Wood- 
ward Ave. on the night of June 4. A 
similar disagreement occurred on June 
20. The prosecutor’s office announces 
that the couple will be tried again. 
They were apprehended shortly after a 
stone had been thrown into the jewelry 
store window and $150 in gems stolen. 
The woman was released on her personal 
bond. The couple owe their arrest to 
two newsboys who told the police they 
saw the robbery committed. 








Louisville 





Austin S. Reeves, a former jeweler of 
Winchester, Ky., recently died at the 
Mayo Bros. Clinic, Rochester, Minn., in 
his 50th year. Mr. Reeves left the jewel- 
ry business 10 years ago to engage in 
farming, at which occupation he re- 
mained until illness brought him to the 
clinic, where death followed an opera- 
tion. 

According to the will probated in the 
County Court here on Aug. 12 the 
late Brainard Lemon, jeweler, who died 
in Louisville, Ky., on July 23, following 
a week’s illness, left a personal estate 
of $1,560,000, and real estate of $60,- 
000. The will was dated May 4, 1926. 
The National Bank of Kentucky quali- 
fied as executors and trustees. It is 
stipulated in the will that if any person 
contests it they shall be eliminated en- 
tirely from its provisions, or from shar- 
ing in it in any way. The will bequeaths 
all personal effects to the widow, Ger- 
trude Vogt Lemon, who is also to receive 
the income from. a farm owned by the 
deceased. A sister, Mrs. Lucy Lemon 
Milton, will receive $20,000. The Pres- 
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byterian Seminary and Presbyterian 
Orphanage are each to receive $10,000. 
A son, Brainard Averitt Lemon is to 
receive $25,000 when 21 years of age. 
The residue of the estate is left in trust, 
60 per cent of which is to go to the 
widow during her life; 20 per cent to a 
daughter, Mrs. Mary Lemon Tyler; and 
20 per cent to another daughter, Mrs. 
Lucy Lemon Ouerbacker. The _ will 
stipulates that at the death of Mrs. 
Lemon, the 60 per cent residue shall be 
divided so that each of the daughters 
share alike in the income of the total 
estate remaining, for life, it being fur- 
ther provided that at their death they 
may will their share of the capital as 
they see fit. 








Atlanta, Ga. 


J. Tom Smith, New Smyrna, Fla., and 
Abe Levy, of Lakeland, Fla., were visi- 
tors in Atlanta during the week on short 
buying trips. 

Lazarus & Regero, well-known Macon 
jewelers, have purchased the bankrupt 
stock of the Cole Jewelry Co., Lakeland, 
Fla., which they are offering for sale in 
Macon. The stock consists of diamonds, 
jewelry, watches, clocks and silverware. 


Improved conditions throughout the 
South are reported by James S. Harkey, 
with the Oneida Community, following 
a five-weeks’ trip through his territory. 
“Business,” says Mr. Harkey, “is better 
at this time than it has been for the 
past three years. Hand-to-mouth buying 
has reduced the stocks of many jewelers, 
who are replenishing, and there seems 
to be an increased confidence in business 
on the part of leading jewelers every- 
where.” 


Richmond, Va. 


The store at 200 E. Broad St. will be 
occupied by H. Cohen, veteran jeweler 
of this city, who for the past eight years 
has been located at 208 E. Broad St. 
He is now conducting a clearance sale 
at his present stand with a view of 
starting in his new store with a new 
line of merchandise. Mr. Cohen expects 
to move about Oct. 1. 

Joyce, Inc., a newly organized firm 
headed by Morris Schoenbaum, with M. 
J. Liderman as secretary, will occupy 
the store at 208 E. Broad St., soon to be 
vacated by H. Cohen. Messrs. Schoen- 
baum and Liderman are the operators 
of the Morris Jewelry Co., credit jewel- 
ers, 534 E. Broad-St. According to pres- 
ent plans, Mr. Liderman will be in 
charge of the new store at 208 E. Broad 
St. 

After being located at 200 E. Broad 
St. for the last 15 years, Watkins & 
Yarborough are moving soon to new 
quarters at 224 E. Grace St. in the Ar- 
cade building. This building is now be- 
ing completed and the jewelry concern 
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expects its new store to be ready for oc- 
cupancy about Sept. 15. The firm an- 
nounces that it will continue to operate 
its branch store at 207 N. Sixth St., 
opened a year or two ago in order to 
provide more convenient facilities for 
its trade in that section of the business 
district. 








Memphis 





George Tidwell is to open in a few 
days a retail jewelry store on S. Main 
St. in the Strand Theater block almost 
opposite Hotel Gayoso. For some years 
he has been employed at Perel & Low- 
enstein’s jewelry store. 

Jewelers in Memphis report that Aug- 
ust trade has held its own so far as 
retail business is concerned. Fall Buy- 
ers’ Week in the wholesale trade, to be 
held next week, will doubtless bring a 
good many visitors to Memphis who also 
handle jewelry. 

The American Diamond Co., with 
headquarters at Murfreesboro, Pike 
County, Ark., was granted a charter 
Aug. 16. The company is capitalized 
at $100,000. W. F. Hintze, Murfrees- 
boro, is president and Senator Claude 
A. Rankin is secretary. 

George T. Brodnax, Inc., Main and 
Monroe Sts., Memphis, recently dis- 
played in its store windows 31 sterling 
silver trophies which were awarded in 
the State tennis tournament that started 
Aug. 5. The trophies shown were se- 
lected by the Memphis University Club. 








Pittsburgh 


The jewelry store of V. M. Cryleski, 
1816 Carson St., was robbed recently 
of merchandise valued at $60, accord- 
ing to a report made to detective head- 
quarters. 

John R. Jackson, credit manager and 
advertising manager of the John M. 
Roberts & Sons Co., has been elected 
treasurer of the Retail Credit Men’s 
Association, to succeed Frank Arm- 
strong, Jr., who resigned. 

A. B. Buckridge has resigned as man- 
ager of the Credit Bureau, Inc., of Pitts- 
burgh, to accept the position of execu- 
tive manager of the Associated Retail 
Credit Men of New York city, operators 
of the New York credit bureau. The 
directors of the Pittsburgh bureau, 
which is merchant-owned, have elected 
John R. Truesdale, former secretary of 
the service exchange division of the Na- 
tional Retail Credit Association, but now 
of Youngstown, Ohio, to succeed Mr. 
Buckridge. 











Yingling Bros., jewelers and opticians, 
133 Monticello Ave., Jersey City, N. J., 
recently received an inferior watch in 
place of a good one when a prospective 
customer successfully worked the sub- 
stitution trick while examining a tray of 
watches. 
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Chicago Notes 


J. M. Braude of Rosenberg, Braude & 
Zimmerman, left on Sunday for New 
York, where he will spend a week com- 
bining business with pleasure. 

Fred M. Kline, sales manager for the 
Juergens & Andersen Co., is spending a 
couple of weeks with his wife and family 
in Michigan, enjoying a rest. 

The first meeting of creditors of 
Daniel Blank will be held on Monday, 
Sept. 9, before Referee Parkins. This 
concern is in the hands of receiver. 





Sam Feldman, manufacturers’ repre- 
sentative with offices at 37 S. Wabash 
Ave., is making a business trip through 
the East calling on the wholesale trade. 

J. F. Weiler, member of the firm of 
W. R. Anderson & Co., Pittsfield build- 
ing, left recently for Michigan accom- 
panied by his family. He will be away 
for about two weeks. 

E. J. Templeton, formerly in business 
for himself at Pana, IIl., has associated 
himself with the Axel Hammersberg Co 
Mr. Templeton has been placed in charge 
of the 4112 W. North Ave. store. 


Howard C. Rowbotham, manufactur- 
ers’ representative, left on a _ trip 
through the Middle West and South. 
Mr. Rowbotham calls on the wholesale 
trade and will return to his offices in 
the Pittsfield building after Sept. 1. 

Harold Charmack recently associated 
himself with Sam Feldman, manufac- 
turers’ representative with offices at 37 
S. Wabash Ave. In addition to carrying 
his own line of jewelry and leather goods 
Mr. Charmack will assist Mr. Feldman. 

F. H. Dillingham, representing 
F. H. Noble & Co., 535-559 W. 59th St., 
left on Aug. 19 for a trip that will take 
him as far East as New York city, West 
to New Orleans, and then on to the Pa- 
cific coast. Mr. Dillingham will return 
about Oct. 15. 

Dave Newman, manufacturing jewel- 
er, and R. J. Howard, Chicago manager 
for Baker & Co., recently returned from 
the Chain of Lakes regions in Wisconsin 
where they spent 10 days. Both have 
good fish stories to tell and have photo- 
graphs to back them up. 

B. M. Hammond of B. M. Hammond 
& Co., San Antonio, Tex., arrived in 
Chicago last Thursday to visit with 
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many of his old friends. Mr. Hammond 
spent a few days in Springfield and La- 
Salle, Ill., visiting at the watch and 
clock factories in those cities. 

I. B. Miller, of the Fillkwik Co., re- 
turned to his home in Chicago last week 
after spending the past two months in 
Europe visiting with his sisters and 
brothers. Mr. Miller was accompanied 
on this trip by his wife and it was his 
first trip home in 50 years. 

T. H. McClure, W. F. Fischer & Bro., 
Chattanooga, Tenn., arrived in Chicago 
last week with his wife and their daugh- 
ter, and after spending a few days here 
visiting with friends left for New York 
and the East where they will remain for 
several weeks combining business with 
pleasure. 

Milton Gravender, diamond buyer for 
J. B. Hudson & Co., Minneapolis, stopped 
in Chicago last week to spend a few 
days here en route home from the East 
where he and Mr. Daugherty spent sev- 
eral weeks looking over the markets. 
Mr. Daugherty: remains in the East for 
another few weeks. 

Jake Wechter, of the S. Wechter Co., 


left on Sunday for a _ business trip 
through Illinois. Mr. Wechter is call- 


ing on the retail trade and will be away 
for about 10 days. Leonard Hoffman 
of this company is making a trip 
through the South and West and will be 
gone for several months. 

Miss Jennie Jackson, well known to 
the trade in Chicago as a former silver- 
ware buyer for Marshall Field & Co., 
retailer, and who for the past few years 
has been making her home in California 
arrived in Chicago last week to visit 
with her old friends. Miss Jackson ex- 
pects to remain here until Oct. 1. 

Jones & Baumrucker, retailers, who 
operate three jewelry shops in the city, 
have just leased their fourth store at 
7837 S. Halstead St., in the Auburn Park 
section. The firm expects to have one of 
the best equipped stores in the outlying 
districts of Chicago on the completion of 
alterations, which with fixtures alone 
cost in excess of $25,000. 

E. D. Rogers & Co., 27 E. Monroe St., 
announces they now represent the 
Springfield Leather Products Co., of 
Springfield, Ohio, in connection with 
their other lines. This concern manu- 
factures tooled leather goods of all 
kinds as well as stationery articles. E. 
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D. Rogers & Co. represent the house 
in Chicago and nearby towns. 

The W. D. Smith Silver Co. is now 
located in new quarters at 143 N. 
Wabash Ave., occupying the entire fifth 
floor. Part of the space is being used 
as a display room. These quarters are 
being fitted out in a unique manner. A 
complete stock of their goods will also 
be kept there. This concern for a great 
many years was located at 4538 Ful- 
ton St. 

Gilbertson & Son, platers to the trade, 
with main offices on the seventh floor of 
the 434 S. Wabash Ave. building, are 
taking additional space on this floor. 
With the new quarters, they now occupy 
about 12,500 square feet. New plating 
tanks and other equipment have been in- 
stalled to outfit the additional space. 
This company maintains a loop office on 
the fifth floor of the Heyworth building 
for the covenience of their customers. 

A check covering the fourth dividend 
of 10 per cent in the matter of the Hor- 
vath Jewelry Co., of this city, was 
mailed out last week by the trustee, 
Louis Goldman, of Goldman, Allshouse 
& Healy. This makes a total distribu- 


tion of 60 per cent to date. The final 
dividend will be available and _ dis- 
tributed about March 15, 1930. All de- 


in the 
made 


ferred payments provided for 
settlement agreement have been 
promptly by the debtor. 

S. A. Peck has entered into business 
for himself under the name of the Peck 
Importing Co. He has secured quarters 
in Suite 807, Pittsfield building, 55 E. 
Washington St., and will import dia- 
monds, watches, etc., calling on the trade 
throughout the Middle West. Mr. Peck, 
formerly was in business in the Hey- 
worth building, but sold out early in 
the year to make a trip to Europe and 
to make connections for his new busi- 
ness. 

The remains of D. E. Reichblum, who 
made his home at the Fairfield Hotel, 
Pittsburgh, Pa., were returned to Pitts- 
burgh for burial last Friday. Oscar 
Levy, a brother-in-law of the deceased, 
came to Chicago to take charge of the 
remains. Reichblum passed away at the 
Berwyn Hospital late Sunday night 
after his automobile turned over into a 
ditch on the Joliet Road. He was on 
his way to Chicago with his line of 
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imitation white stone jewelry when the 
accident occurred. 

The Rohde-Spencer Co., 223 W. Madi- 
son St., announces the purchase of the 
wholesale business of the Elias Shahen 
Co., 337 W. Madison St. They pur- 
chased merchandise, fixtures and the 
good will of the company and have re- 
moved the entire stock to their place of 
business. Mr. Shahen will remain with 
the Rohde-Spencer Co., for a few weeks, 
until the affairs of the company are 
settled and will then leave, for a trip 
South. His future plans have not yet 
been decided upon. 


Ohio Notes 


Wilson’s, Salem, one of the best known 
jewelry houses in eastern Ohio, is in 
temporary quarters pending completion 
of the new Salem bank building, which 
will house the Wilson store upon its 
completion this fall. 

Edwin T. Cusack, Canton jeweler, has 
moved his store from Second and Cleve- 
land Aves. N. W., to a location a block 
south on Cleveland Ave., where he will 
engage in business temporarily, moving 
back to his original location upon the 
completion of the new 13-story O. Neste 
Hotel next year. 

The George S. Dales Co., Akron jewel- 
ry house, has moved to its new store 
just north of its former location. The 
new store has a frontage in S. Main 
St. and extends through to S. Howard 
St. All new fixtures have been installed 
except cases. The new shop is one of 
the most exclusive in this section of the 
State and within another week the for- 
mal opening will be held. 

















Cincinnati 





Pawnshop detectives of the Cincinnati 
police force are making an effort to find 
the owner of two diamond bar pins 
valued at $300 which a negro pawned 
for $1.50. The negro claimed he found 
the pins in a purse at Eighth St. and 
Broadway, last month. 

James Behary, 25 years old and for- 
mer member of the Marine Corps, who 
was convicted on June 18, for the rob- 
bery of the establishment of the Ray 
Jewelry Co., 322 W. Fifth St., was 
again picked up by the police on a 
charge of robbery. Behary was ac- 
cused of chopping his way through a 
floor to get into the Ray jewelry store 
and when convicted was paroled in the 
custody of County Probation Officer 
Samuel Haskell. 

Instead of finding the usual peace 
and calm in his home when he returned 
from a social visit, Monday night, Ben 
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Goldstein, of Clayben Jewelers, Inc., 
found a house full of policemen. Mr. 
Goldstein had been away from the house 
on Mitchell Ave. about an hour and 
when he returned every room in the 
place was ransacked and a number of 
articles missing. Neighbors turned in 
a burglar alarm and a squad of patrol- 
men were in the home while other 
officers were searching the neighborhood. 

A voluntary assignment, declaring 
himself to be a bankrupt was made by 
Raymond White, retail jeweler, 343 W. 
Fifth St., this city, Mr. White filed 
his petition in the United States Dis- 
trict Court, this city, last Thursday. 
His liabilities were placed at $3,834 
while assets were given as $11,275. Of 
the latter, however, $8,000 was cited to 
represent the face value of insurance 
policies which he holds. The petition 
also enumerates other assets including: 
stock in trade, $1,300; one automobile, 
$320; a watch repair bench and its tools, 
$100, and debts due on open accounts 
amounting to $1,040. 


Cleveland 


The Webb C. Ball Co., prominent 
Euclid Ave. jewelers, have just finished 
the redecorating of their store. 

J. N. Santarelli, retail jeweler, for- 
merly located at 773 South Ave., 
Youngstown, has moved to larger quar- 
ters at 1313 Market St. 

Charles M. Wilson of Solon, Ohio, has 
moved to temporary quarters across the 
street and his retail jewelry store will 
be completely remodelled and enlarged. 

The firm of Kreisel & Hart, retail 
jewelers of Upper Sandusky, Ohio, has 
been dissolved as Mr. Kreisel is retiring 
from business. The concern’s name is 
now Hart-Snyder. 

The Bailey Co. has announced that 
it will open its second branch de- 
partment store at Detroit Ave. and 
Warren Road, Lakewood in the near 
future. It will contain an extensive 
jewelry department. 

Out-of-town jewelers in Cleveland on 
buying trips this week included: E. J. 
Smith, Lorain; C. E. Crites of Lewis 
Jewelry Co., Akron; Mrs. Burr, Elyria; 
Mr. Maybaugh, Sterling, and Mrs. Mc- 
Carvel, Elyria. 

The Cowell & Hubbard Co. has 
just concluded a special August sale 
which has been remarkably successful. 
It proved beyond a doubt that jewelry 
and silverware, etc., can be sold in mid- 
summer just as furs can. The com- 
pany’s store was crowded during its 
progress and business equalled that done 
in June. There was nothing sensational 
in the way the merchandise was adver- 
tised or displayed, but the reputation 
of the house and values offered were the 
causes of its great success. 

















Harry D. Pazol, owner of a credit 
jewelry shop at 103 E: Jackson St., Mun- 
cie, Ind., has opened a new salesroom on 
the second floor of his present location 
to handle the firm’s increasing business. 
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St. Louis 





Friends in the trade heard with 
regret of the death of Robert D. Worrell, 
of Mexico, Mo., former president of the 
Missouri Retail Jewelers Association 
and active in State organization circles 
for many years. He is survived by a 
widow, one son and four daughters and 
was notable for his interest in the 
affairs of his town and State. 

Business is reported good by mem- 
bers of the local wholesale trade. 
Salesmen are doing well on the road 
for the season and fall business gives 
signs of having a volume that will mean 
a good trade for the local wholesalers. 
Dealers at present are having only a 
fair call, with vacations on and the 
weather warm, but fall trade is ex- 
pected to revive business with the advent 
of September. 

Among the visiting retail jewelers 
reported in the local wholesale trade 
during the past week were the following: 
William Bachmann, Collinsville, Ill.; C. 
W. Cronbaugh, Flat River, Mo.; J. H. 
Seitz, Highland, IIll.; Roy Goulding, 
Alton, Ill.; Russell Stone, McGee, Ark.; 
Frank Bangs, Salina, Kan.; H. Cross- 
man, Du Quoin, IIl.; Luckett Kolstad, 
Palestine, Tex.; J. R. Denhoff, Clovis, 
N. M.; W. J. Bretz, Huntingburgh, Ind.; 
Milton Meyer, St. Charles, Mo. 

The old established firm operating 
for over three quarters of a century 
here under the name of Kortkamp closes 
its doors for good, Aug. 31. The firm 
began business here in 1849 and aside 
from occupying several different loca- 
tions in the changing downtown shop- 
ping district has been one of the retail 
jewelry stores of the city ever since. 
Recently it was decided to retire from 
business and the stock and fixtures were 
sold to the Hess & Culbertson Jewelry 
Co. by E. H. Kortkamp, founder of the 
firm, who is now retiring from active 
business life. Since the sale was made 
the new owners have been advertising 
an extensive clearing sale and reducing 
the stock as much as possible. This 
sale closes next week, when the store 
will close its doors for good at the end 
of the month. Some of the other at- 
taches of the store will continue in the 
local retail jewelry trade with other 
concerns. 








Reading, Pa., police are on the trail 
of the thief or thieves who broke the 
sow window of the Clyde E. Gundy 
jewelry store, 442 Penn Ave., West 
teading, and made off with an undeter- 
mined quantity of jewelry. The bur- 
glary occurred during the early hours 
of Saturday morning, Aug. 10. Mr. 
Gundy, who lives in the rear portion of 
the building, discovered the robbery 
when he entered the store Saturday 
morning. It is believed that the robbery 
was the work of amateurs. The glass 
had evidently been broken with a 
hammer or some heavy instrument. The 
burglar then reached into the show win- 
dow and took everything within reach. 
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San Francisco 





C. C. Gross recently returned from an 
automobile trip through Washington, 
Montana, Idaho, Wyoming, Utah, Colo- 
rado, and Oregon. 

S. H. Friend is still in Europe with 
Mrs. Friend, visiting fashionable water- 
ing-places. They plan to return home in 
October. 

J. J. Sommer is leaving for his first 
southern California trip since establish- 
ing himself at 709 in the Jewelers’ build- 
ing here. 

J. E. Lewis is on his northern trip 
visiting the Sacramento Valley. Fruit 
crops in the Valley are not quite so plen- 
tiful as last year, but the farmers are 
getting better prices, especially from the 
canners. 

Quite enthusiastic accounts of the 
Pittsburg Jewelry Co.’s store at Pitts- 
burg are being brought in by travelers 
in the trade. H. A. Minasian, the pro- 
prietor of this up-to-date store, was for- 
merly in the jewelry business. 

Starting out simultaneously on Aug. 
10 to cover their respective territories 
for S. J. Hammond & Co., S. R. Ham- 
mond left for the Sacramento Valley; S. 
J. Hammond for his Salt Lake and Den- 
ver territories and T. E. O’Neill for the 
Northwest. 

Jenkel Jewelers, one of the well- 
known down-town jewelry firms, are 
moving from their store at 75 O’Farrell 
St. to the seventh floor of the Jewelers’ 
building, 150 Post St. Their new place 
of business is handsomely equipped 
with modern show cases and many mir- 
rors, in a pale apple green setting. 








Los Angeles 





Ray Bedilion, one of the leading 
jewelers of Miami, Ariz., is in the city, 
buying stock for the fall and holiday 
trade. Others from out of the city here 
last week were F. P. DeArman, Braw- 
ley, accompanied by Mrs. DeArmand; 
Harry Becker, manager of the Berger 
Jewelry Co., El Centro, and Nathan 
Baranov, San Diego. 

James G. Donavan, Jr., of Donavan & 
Seamans, is on a trip to the East which 
will take him to nearly all of the large 
jewelry and silverware manufacturing 
districts, especially New York, and New 
England points. Mr. Donavan is on a 
survey and buying trip and will look 
over the latest in novelty and costume 
jewelry as well as standard lines. 

Alfred Nathan, western represen- 
tative of the Star Ring Mfg. Co., Buf- 
falo, N. Y., was a business visitor in 
the city last week. George Smith, west- 
ern manager of the Keystone Watch 
Case Co., also spent several days here, 
as did John Morse, western represen- 
tative of the Elgin National Watch Co.; 
Al. Barnard, representing eastern fac- 
tories, and Sam Kirski, manufacturers’ 
agent, of San Francisco. All report 
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business as good and better than last 
year. 

The I. Behrstock Co., occupying the 
major portion of the seventh floor of 
the Title Guarantee building, is moving 
from its old quarters to the eighth floor 
of the Metropolitan building, where 
there will be much more space and 
greater conveniences. The company has 
been in the Title Guarantee building 
for 16 years, having started on the 
fourth floor in one small room. The 
company will now occupy the larger 
part of the eighth floor of the Metro- 
politan building. 


Omaha 


George Brewer, Biersford, S. D., at- 
tended the National Gift Show at Chi- 
cago recently. 

Herman Heitzmann and wife of West 
Point, Neb., are motoring in the Black 
Hills country. 

J. C. Chatelaine, pioneer jeweler of 
Peru, Neb., died at his home there last 
week. He was one of the veterans in 
the jewelry business in Southeast Ne- 
braska, having been in business there 
for more than 40 years. His widow and 
son are continuing the business for the 
present. 

Among the out-of-town jewelers in 
Omaha during the week were Fred Hol- 
stein and son, Alliance, Neb.; E. E. 
Freeman, Oakland, Iowa; Harry Stone, 
Malvern, Iowa; Milo Johnson, Avoca, 
Iowa; L. C. Klopp, Blair, Neb.; Ralph 
Hotsen, Chadron, Neb., and C. M. 
Proper, Nebraska City, Neb. 

The order has gone forward from 
Omaha to the Gorham Co., Providence, 
R. I., for the manufacture of the bronze 
tablet or plaque set with 75 diamonds, 
which is to be presented by the Jewel- 
ers’ Guild of Omaha to the State of 
Nebraska in connection with the Dia- 
mond Jubilee celebration, marking the 
75th anniversary of Nebraska’s organ- 
ization as a territory. An illustration 
of this tablet minus the men’s names 
which will appear thereon was_ pub- 
lished in THE JEWELERS’ CIRCULAR, May 
23, 1929. The Jewelers’ Guild has been 
at work promoting this tablet for many 
months. The piece will contain the 
names of 500 prominent men of the 
pioneer days of the State and men still 
living who had much to do with the 
building of the State. The Diamond 
Jubilee Celebration will be held in Ne- 
braska Nov. 3 to 7. The tablet is to be 
encased in the wall of the historical 
room, in the new State building at Lin- 
coln. 

















H. J. Ritter, secretary-treasurer of 
the H. H. Hawley Co., watchmaker’s 
and jewelers’ supply house of Dallas, 
Houston and Oklahoma City, has been 
promoted to the vice-presidency and will 
continue to serve as treasurer and gen- 
eral manager. He succeeds Joseph M. 
Wilson, deceased. Henry H. Hawley, 
Jr., has been elected secretary of the 
firm. 
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Portland, Ore. 





A fire starting in the restaurant next 
door, did considerable damage recently 
to the jewelry store of Vernon H. Wess- 
ler, at 105 Grand Ave., Portland. Mr. 
Wessler’s store was harmed more by 
smoke and water than by actual fire. 

The local Burns agency has been no- 
tified of the fact that the trunk belong- 
ing to Ernest H. Strauss, jewelry sales- 
man, stolen from him some place _ be- 
tween Portland and Seattle recently, was 
found in the woods, 13 miles from 
Seattle. A short distance from the 
trunk were found the two leather bags 
that had held the $50,000 worth of gems 
and jewelry empty, of course. Except 
for the removal of these bags, the con- 
tents of the trunk were intact, clothing 
and toilet articles belonging to Mr. 
Strauss being left undisturbed. There 
is no clue whatever to the perpetrators 
of the robbery, at present. 

Portland jewelers were grieved to 
learn of the death of Thomas J. Thomas, 
veteran jeweler, at Aberdeen, Wash., on 
Aug. 12. Mr. Thomas, though for 40 
years a resident technically of Aber- 
deen, Wash., had a jewelry store in 
Portland, at the corner of Morrison and 
Park Sts., a number of years ago, in 
addition to the store which he had 
founded in Aberdeen. Since his retire- 
ment from active business some five 
years ago, he had lived most of the 
time in Portland. Mr. Thomas was born 
in South Wales 71 years ago, and came 
to America when he was 22, settling in 
Youngstown, Ohio. In 1890 he moved 
to Aberdeen. He is survived by a 
daughter, two brothers, and a sister, 
the latter living in South Wales. 








Milwaukee 





Charles Tisher, who for many years 
conducted a jewelry store on Main St., 
Oconto, Wis., is closing out his entire 
stock preparatory to leaving Oconto and 
engaging in business elsewhere. 

The jewelry business of Fred Luser, 
217 27th St., Milwaukee, has been in- 
corporated under the name of Fred 
Luser, Inc., and will continue to operate 
as a retail jewelry store. The corpo- 
ration has a capital stock of 50 shares 
of $100 par value each. Fred Luser, C. 
Luser and O. Luser are named as the 
incorporators. 

Louis A. Burmeister of the E. H. 
Warnke Co., local manufacturing jewel- 
er, has donated a cup to be offered as 
the first prize in the second annual na- 
tional air mail flower show at the Fed- 
eral building here Aug. 28 to 30. 
Flowers will be sent to Milwaukee from 
30 cities throughout the country by air 
mail, and displayed in the local post 
office. 


Joseph Gumm, instalment jeweler, 14 
N. Saginaw St., Pontiac, Mich., is mov- 
ing into new quarters in the People’s 
State Bank building. 
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Trade Topics 








New Perfume Sprayer Makes 
Suitable Gift 

A new novelty has just been placed on 
the market by the Cunningham Products 
Corp., 155 Lafayette St., New York, 
known as “Perfumette” which at the 
pressing of a knob sprays perfume. In 
appearance this perfume sprayer looks 





NEW PERFUME SPRAYER 


like a cigarette lighter and being the 
same in size can be carried in milady’s 
handbag or purse. 

They are covered with leather of vari- 
ous colors and are being introduced as 
gift items for ladies. The illustration 
shows the actual size of this sprayer. 


Napier Plant Entirely Remodeled 


An extensive alteration program at a 
cost of about $150,000 was recently made 
in the manufacturing plant of the 
Napier Co. at Meriden, Conn. The old 
factory has been completely remodeled 
into most modern and beautiful factory 
buildings, while the surrounding ground 
has been greatly improved with an 
artistic bit of landscape work contain- 
ing more than 360 flowering shrubs and 
plants on a terrace with a setting of 
blue spruce, Norwegian firs and various 
other kinds of decorative trees. There 
is a parking space near the employe’s 
entrance that provides parking ground 
for 60 cars and each space is marked by 
plates well settled in the ground, which 
is of bound macadam with an oilsand 
covering. 
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Many alterations have been made to 
the interior of the plant, greatly im- 
proving the working conditions. The 
latest office equipment has been installed, 
including bookkeeping and billing ma- 
chines, dictaphones, graphotype ma- 
chines and an international time record- 
ing system with a master clock in the 
main office which controls every clock in 
the building and also acts as a control 
device for the siren signals in the fac- 
tory. The factory has been completely 
rewired and new lighting systems are in 
use in the various departments so as to 
furnish the employes with the best of 
light. 

Many new and costly pieces of ma- 
chinery have been added and the over- 
head pulleys and motors in the machine 
work departments have been dispensed 
with, the shafts being mounted under 
the work benches, and as far as possible 
each machine is driven by separate 
motors. A number of covered cabinets 
in the showroom contain the various 
products of the Napier Co. including 
costume jewelry, cigar and cigarette 
cases, lighters, novelties, such as a com- 
bination corkscrew and bottle opener 
which fits the vest pocket. 

Upon the completion of the alterations 
a banquet was held, attended by the 
entire salesforce, executives and direc- 
tors. A sales conference of the 22 sales- 
men was held the balance of the week. 


* * * 


New Community Pattern in 


Hollowware 


Not only flatware. but hollowware as 
well, will be available in the new Deau- 
ville pattern of Community Plate, re- 
cently announced. This marks the fifth 
pattern that Community has offered in 
its hollowware, the other four being the 
Grosvenor, Paul Revere, Bird of Para- 
dise and Patrician Moderne. 

The shape of the tea-pot, pitcher and 
other pieces in the new Deauville line 
are similar to the Patrician. The tea- 
pot, for example, shows a convex lower 
half without base and a gracefully curv- 
ing upper half. The Deauville decoration 
is a wedge-shaped triangle. Like the 
Deauville flatware therefore, these hol- 
lowware pieces are chic and up-to-date. 


The Royalty Series Watch 


It was announced last week that Mor- 
ris S. Rosenberg, 15 Maiden Lane, New 
York, is the sole distributor of the new 
Royalty Series watch being made by the 
Waltham Watch Co. The movement is 
a special seven jewel 3/0 s made for this 
particular watch. It has a gilt etched 
figured dial upon which a crest is en- 
graved in red and gold carrying the 
words “Royalty Series” over the second- 
hand. 

The cases in which these watches are 
being sold are also specially manufac- 
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NEW ROYALTY SERIES WATCH 
tured for the Royalty Series. These 
cases present a custom built effect which 
is carried through to the minutest de- 
tail. Every watch is cased, timed and 
regulated before being released from 
the watch factory. They are put up in 
a special presentation box. 


*% *% * 


Unbreakable Watch Crystals for 
Round Cases Introduced by 
New York Concern 


“Lentille-Chevee” is the name of a 
new unbreakable crystal for round 
watch cases being marketed by the Stan- 
dard Unbreakable Watch Crystals, Inc., 
New York. These crystals are so de- 
signed that ample clearance is allowed 
for length of watch hands and avoid 
marring dial and numerals. 

The crystals are made in 208 different 
sizes, taking the entire range of round 
watches. They are individually packed 
in glassine envelopes, and a two-drawer 
mahogany finished cabinet is furnished 
free by the concern with an order for a 
three gross assortment of the most im- 
portant sizes. 
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t of Timekeeping 


L[nstruments 


By Carl W. Mitman, Curator, Division of Mineral and Mechanical Technology, Smithsonian Institution, Washington, D. C 


S is true even today of most improve- 


ments, it was quite a while after 


Tompion introduced the _hairspring 
before it came into general use, but with 
each additional watch thus made, its im- 
provement in timekeeping accuracy was 
so marked that soon watches began to 
appear with minute hands. Daniel 
Quare, another English watchmaker, is 
said to have been the first person to add 
this feature in 1676, and he also is ac- 
credited with developing about the same 
time the repeating feature in a watch, 
that is, causing the watch to strike the 
hour and minute any time the owner 
might wish by simply pulling a little 
lever in the side of the case. 

Another thirty years passed, when in 
1704 Nicholas Facio, a Swiss mathema- 
tician residing in England, and two 
watchmakers named de Baufre received 
an English patent “for the sole use of 
a new art of figuring and working 
precious or common stones, crystal or 
glass, so that they may be employed in 
watches, clocks and many other ma- 
chines.” In other words, they instituted 
the use of pierced jewels as bearings 
for the pivots of balance wheels and 
other moving parts to run in. We can 
rest assured that not many jewels were 
used in those days, but today we pur- 
chase watches by the number of jewels 
they contain, knowing that the more 
jewels used the better service the watch 
movement will give. 

Before any additional improvements 
were made watchmakers all over Europe 
applied their ingenuity in a great many 
ways. They made not only repeaters 
and calendar watches but also stop 
watches, and devoted a great deal of at- 
tention to beautifying cases. There was 
one watchmaker in England who went so 





far as to make a watch primarily to re- 
place the sand glass, particularly -where 
the sandglass was used in “timing 
speakers and the clergy. One interest- 
ing advertisement of sucha watch reads 
as follows: “For the utter extirpation 
of those orators and story-tellers which 
I look upon as very great pests of so- 
ciety I have invented a watch which 
divides the minute into twelve parts, 
after the same manner that the ordinary 
watches are divided into twelve hours, 
and will endeavor to get a patent which 
shall oblige every club or company to 
provide themselves with one of these 
watches that shall lie upon the table, as 
an hour-glass is often placed near the 








A Tribute to Horology 


This is really a continuation of the article 


by Carl W. Mitman ,Washington, D. C., pub- 
lished in the issues of May 9, 16 and 23, and 
will be read with interest not only because 
of the historical value, but because of the 
author’s standing. Mr. Mitman is a profes- 
sional mining engineer, having no connec- 
tion with the jewelry trade, but with a deep 
appreciation of the mechanical ingenuity ex- 
pressed in timekeeping devices. He has 
under his care over 500 timekeeping mechan- 
isms, comprising the collection in the Na- 
tional Museum. Mr. Mitman has been an 
ictive member of the Advisory Council of 


the Horological Institute of America since its 
foundation. 








pulpit, to measure out the length of the 
discourse. I shall be willing to allow a 
man one round of my watch, that is, a 
whole minute, to speak in; but if he 
exceeds that time, it shall be lawful for 
any one of the company to look upon the 
watch, or to call him down to order. 


Provided, however, that if any one can 
make it appear he has turned of three 
score he may take two, or, if he pleases, 
three rounds of the watch without giv- 
ing offense. Provided, also that this 
rule be not construed to extend to the 
fair sex, who shall be at liberty to talk 
by the ordinary watch that is now in 
use. I shall only add that this watch, 
with a paper.of directions how to use it, 
is sold at Charles Lillie’s.” 


HILE most watchmakers of this 
period were content with producing 
freak timepieces and ordinary move- 
ments inclosed in beautifully wrought 
cases, this can not be said of Tompion. 
He apparently set for his goal the im- 
provement in the accuracy of. timekeep- 
ing. He did not stop with the introduc- 
tion of the hairspring but went on and 
replaced the old crossbar balance with a 
balance wheel and invented a mechanism 
for shortening and lengthening the 
active part of the hairspring, in other 
words, a regulator. To protect the bal- 
ance wheel he made a cover called a 
“cock,” which at the same time provided 
a support for the upper pivot bearing. 
This is to be observed in all watches 
made until way into the 19th century, 
so that while Tompion in the course of 
his life did not reach final perfection, he 
left English watches the finest in the 
world and the admiration of all peoples. 
Probably one of his greatest contribu- 
tions was that of imparting his knowl- 
edge to his apprentices and it is inter- 
esting to note in this connection that one 
of them together with an apprentice of 
the latter developed between them the 
remaining principles which are incorpo- 
rated in the watch of today. 
Twenty years after introducing the 
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HOOVER & STRONG, INC. 
0.2] «= Metallurgists |e 


OFFICE AND WorKS, 119 WesT TUPPER STREET. 
BUFFALO, N.Y., U.S.A. 












From MASSACHUSETTS comes a 
letter which presents a reason why you 


ought to trade with H. & S.: 









“Your remittance for the refining 
received O.K. Very much pleased 
with the result.” 












We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember “Its the 
Amount of the Check that Counts.” 
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REFINERS 


Forty years of satisfac- 


tory service is a repu- 
tation gained thru 
making fair, satisfac- 
tory returns for old 
GOLD, SILVER, 
PLATINUM, 
FILLED CASES, 
PLATED SCRAPS, 
SWEEPS, ETC. 





It Pays to 
Ship Direct 
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and other waste 


Gold — Silver — Platinum 


This is a department of a great enter- 


prise which, for 61 years, has played a 
leading part in the fabricating of precious 


metals. 


Ship your next lot to— 


HANDY & HARMAN 
Bridgeport, Conn. 
Service Plants: 

Fulton & Gold Sts., New York City 
Providence, R. I. 
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Standard Gold | 


for all needs 


O question as to color, kar- 

at or working qualities. 
They are all guaranteed. You 
can always depend on them. 


S.S. White 


White Gold, Platinum Solders, 
Gold Solders, Alloys for White, 
Green and Yellow Golds. 


Always reliable 





THE S.S. WHITE DENTAL MFG. CO. q 
Industrial Division 4 
152 West 42d St. New York, N.Y. ~~ 


Established in 1844 


vacate a) 


2 
Member of J. B. of T. ha 


SEND US YOUR NEXT 
LOT OF SCRAP METAL 
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hairspring, Tompion in conjunction with 
Edward Barlow and William Houghton, 
two English watchmakers, patented 
what was known as the cylinder escape- 
ment. This was the first suggestion for 
a change over the verge escapement 
which had been in use from the very 
beginning of the wheel-driven timepiece. 
The invention, as described in the orig- 
inal patent, consisted of a “ballance 
wheele either flatt or hollow, to worke 
within and crosse the center of the verge 
or axis of the ballance with a new sort 
of teeth made like tinterhooks to move 
the ballance and the pallets of the axis 
or verge, one to be circular and convex.” 

By the time Tompion died in 1713, 
his reputation as a horologist exceeded 
that of any other watchmaker before 
him. His timepieces were always in de- 
mand and for them he received what- 
ever he requested. There seems to be 
no doubt but that Tompion’s personality 
and a very tactful way of self-adver- 
tisement aided him in the attainment of 
his prominent position, so that when he 
died he was buried in Westminster 
Abbey, an honor accorded to but few 
people outside of the nobility. 


YMPION’S foremost apprentice, re- 

ferred to above, was George Graham. 
He associated himself with Tompion in 
his youth and to him Tompion left his 
business upon his death. In the London 
Gazette for November 28th-December 
1st, 1713, appears the following, “George 
Graham, nephew of the late Mr. Thomas 
Tompion, who lived with him upwards 
of seventeen years and managed his 
trade for several years past, whose 
name was joined with |Mr. Tompion’s for 
some time before his death and to whom 
he left his work, finished and unfinished, 
continues to carry on the said trade at 
the late dwelling house of the said Mr. 
Tompion, at the Sign of the Dial and 
Three Crowns, at the corner of Water 
Lane, in Fleet Street, London, where all 
persons may be accommodated as for- 
merly.” One of Graham’s first contri- 
butions to the improvement of timepieces 
was what is known as the dead beat 
escapement which he perfected in 1715, 
and which is in all essential respects in 
the same form today in pendulum clocks. 
In 1725, when the original patent of 
Tompion, Barlow and Houghton for the 
cylinder escapement expired, Graham 
apparently gave some thought to its im- 
provement and succeeded in modifying 
it to the form in which it remained and 
it is even used in some types of time- 
pieces at the present time. As a matter 
of fact, it is claimed by some authori- 
ties that the cylinder escapement never 
was satisfactory until after Graham’s 
improvements. 

Still another invention which Graham 
made had to do with the pendulum of 
clocks. Pendulums were suggested by 
Huygens, the Dutch astronomer, about 
the same time that Hooke suggested 
hairsprings for watches. Shortly after 
their introduction, which resulted in im- 
proving the accuracy of clocks, it was 
observed that the pendulum brought in 
new problems arising from the expan- 
sion and contraction of the pendulum 





rod, due to variations in temperature. 
Graham, therefore, gave some attention 
to this problem and invented the mer- 
curial pendulum. The basis upon which 
it works is the expansion and contrac- 
tion of mercury, the mercury expanding 
when subjected to heat and contracting 
when subjected to cold. In Graham’s 
pendulum the pendulum bob, which was 
normally a solid lump of metal, was re- 
placed by a glass jar of mercury. The 
mercury in the jar was of such height 
that as the steel rod of the pendulum 
lengthened with a rise of temperature, 
the mercury at the same time expanded 
and rose just sufficiently to keep the dis- 
tance between the point of suspension 
and the center of vibration of the pen- 
dulum constant. With a fall of tempera- 
ture the action was, of course, reversed. 


S with Tompion, Graham gave first 

consideration to make every part of 
watch or clock movements the most 
suitable for their purpose. The selec- 
tion of cases and their artistic features, 
while not wholly eliminated, was made 
a minor consideration. He was more 
than generous with his knowledge, im- 
parting it not only to his apprentices 
but to other watchmakers who might in- 
quire, both in England and on the Con- 
tinent, and he came to be known as 
“Honest George Graham.” As he 
brought his apprentices to that perfec- 
tion which he required, he gave more 
and more of his attention to the subject 
of astronomy and when he died he was 
recognized as one of the foremost as- 
tronomers in England. He was made a 
member of the Royal Society in 1720, 
and elected as a member of the council 
of this society in 1722. When he died in 
1751 he was buried beside Tompion in 
Westminster Abbey. 

Graham’s foremost apprentice was 
Thomas Mudge to whom Graham left his 
establishment at the time of his death 
and who carried it on first alone and 
then with another apprentice named 
Dutton. Mudge devoted himself partic- 
ularly to the improvement of the marine 
chronometer for which he eventually re- 
ceived a reward of $15,000 from the 
English Parliament. He also invented 
the lever escapement in 1765, and first 
applied it to a watch for Queen Char- 
lotte, but either because he did not think 
much of it, or because his interest in 
marine chronometers was too intense, he 
made but a few watches with this es- 
capement. It was taken up subsequently 
by others, however, and is today the es- 
capement in most watches. 

Whether the improvement in accuracy 
of keeping time brought about the 
quickening of the pulse of industrial 
life in Europe or whether the latter cre- 
ated a demand for the former, it is hard 
to say, but, at any rate, by the middle 
of the 18th century the world’s civiliza- 
tion was going forward at a constantly 
increasing rate and it is apparent, 
through printed records, that the ele- 
ment of time was receiving prominent 
attention and the possession of a time- 
piece gradually passed from the status 
of a luxury to that of an essential. One 
couldn’t buy a watch then for a dollar, 





however, and the custom of giving a boy 
a watch upon reaching manhood had not 
yet been established. 

It is told that certain individuals went 
so far as to carry two watches, not so 
much for the purpose of possessing a 
check on accurate time but as an out- 
ward and visible sign of their gentility. 
This custom must not have been very 
profitable, however, for highwaymen 
were quite in the habit of relieving peo- 
ple of them. In fact, highway robbery 
of watches became so prevalent that the 
courts meted out what was considered 
drastic sentence for such crimes. There 
is an English criminal court record 
extant which indicates hesitancy on the 
part of the judge in sentencing a con- 
victed highwayman of stealing a watch 
as to which would be the more severe 
penalty, to have the man beheaded or to 
exile him to America for twenty years. 


iT will be recalled that Graham made 

!a@ mercurial pendulum for clocks 
which took care of the variations in 
length of the pendulum rod due to 
changes in temperature. The hair-spring 
of the modern watch changes its length 
as temperatures vary but its effect on 
the timekeeping accuracy is nullified by 
the peculiar construction of the balance 
wheel. Its rim is made of brass and 
steel welded together and then split in 
two. The amounts of brass and steel 
used are such that the expansive or con- 
tractive tendency of the one is held in 
check by the other. The balance wheel 
and hair-spring are connected but when 
a change in temperature occurs (for 
instance, it gets hotter) and the hair- 
spring expands, the balance wheel con- 
tracts in size. The expanding of the 
hair-spring would cause the watch to run 
slow but as the balance wheel at the 
same time gets smajler and therefore re- 
volves faster, it prevents the hair-spring 
from doing what it wants to do and the 
watch continues to run true. 

This invention was made and applied 
(not exactly in this form) about 1725 
by John Harrison, the son of an English 
carpenter, who at a very early age 
directed his attention to the improvement 
of clocks. One of his first inventions 
was the construction of a pendulum in 
which the effect of heat and cold in 
lengthening and shortening the pen- 
dulum was neutralized by the use of two 
metals having different ratios of expan- 
sion. His pendulum became known as 
the gridiron pendulum, being composed 
of an odd number of parallel rods, such 
as five of steel and four of brass, and 
the lengths of each being comparable to 
the ratio of expansion of the two metals; 
in other words, about as 100:60. These 
rods were held parallel by being clamped 
to cross bars, and so arranged that the 
expansion of the steel would be held in 
check by the brass and vice versa. The 
result was that the distance from the 
point of suspension of the pendulum to 
its center of vibration remained con- 
stant. Many modern clocks may be ob- 
served as being equipped with this type 
of pendulum. His greatest contribution, 
however, was in the perfecting of a 
(Continued on page 88) 
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The top is the same front and rear, so 
that the bench is really two benches in one. 
The transfermation is complete whenever 
you want a new one for the old working 
front of your bench. 

Every worthwhile shop, large or small, 
in the land uses them. The material is 
especially selected with its close-grain, hard 
maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. 
Altogether a most desirable bench for the 
factory, workroom, store or home. Get the 
catalog telling all about them. 


on LEIMAN BROS 
for particulars ee 





ONE to FOUR SEAT 
Jewelers’ 


Work Benches 


metal bottom pans and drawers, filling pin and 
arm rest, one and two-seat sections with de- 
tachable iron legs. 


LEIMAN BROS. 


REVERSIBLE WORK BENCH 
PATENTED 


The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work bench 
that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you— it’s patented. It contains time- tried 
features, the convenient arm rest, the rigid file pin, 
the full’ width drawer and the non-rustable lower pan. 


23-B WALKER ST., NEW YORK 
Makers of Good Machinery for 40 Years 
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DIXON 


Wonder Cupels 





Do your own 
Refining— 
and do it right. 


Ask for free 24-page 
booklet that describes 
Hoke Instructions on 
refining precious metal 
wastes. 


Sam W. Hoke 


Jewelers Technical 





Assay Crucibles Theres buried freasure —A#view Co. 
Wt Your Shop - 22 Albany St., N. Y. City, 


Co-op. with HOKE, Ine. 





Scorifiers 





Muffles 


There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century.. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay ‘and 
graphite goods is your guarantee. 


ARTHUR T. HAGSTOZ 


rhEriateniniin T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 





Let your next order of crucibles, cupels, 
scorifiers, muffles, be DIXON-MADE. Write for 
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Booklet No. 77-AA. Established 1845 
JOSEPH DIXON CRUCIBLE CO. 10K Solder for 14K Gold 6K Solder for 10K Gold 


$igies Che New Jersey JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 


Also Silver Solder 


D><k><N 44 GOLD STREET NEW YORK 











Price One Dollar 
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United States Patents 


Issue of Aug. 13, 1929 


1,724,129. TWO-FINGER RING. GUSTAV 
CRAMER, Portland, Ore. Filed Nov. 23, 
1926. Ser. 150,221. 2 claims. 


A two finger ring comprising a bezel pro- 
vided with oppositely projecting hinged lugs, 
two bands each provided with a_ socket 
and have said hinge lugs 
said bands are 


adapted to receive 
whereby 


hinged therein, 





adapted to be placed respectively on two 
adjacent fingers of hands varying in width, 
said sockets of the bands substantially con- 


but permitting 


cealing said lugs of the bezel, 
relative to the 


movements of either finger 
other. 


1,724,130. 
TON 
Filed 
claim. 

A ring 


FINGER RING. Henry M. Day- 
and NELLIE Dayton, Seattle, Wash 
Dec. 4, 1928. Ser. 323,621 1 


annular band of 
substantially the same cross sectional area 
throughout and having a flat side face, the 
band being provided at one noint with a crown 
setting laterally projecting beyond the side 
faces of the ring, in combination with a 


comprising an 











wedding ring formed to provide a band of the 
same cross sectional area throughout having 
a flat side face adapted to fit against the flat 
side face of the first named ring and cut 
away at one point to receive the laterally 
projecting portion of the crown setting. 
1,724,561. CLASP. FRANK J. CAROLIN, 
Newark, N. J., assignor to Kohn & Co., 
Newark, N. J. Filed May 16, 1928. Ser. 
278,113. 4 claims. 

A clasp comprising a hody composed of a 
main portion and a resilient portion extending 
longitudinally of the main portion, said main 
portion having a notch at one end thereof, 
said resilient portion formed with fingers at 


~ 


A, 


P 4 








L. 
, La we = b 
- 4 
the end thereof corresponding with the 
notched end of the main portion, and a 


member attached by a hinge to said body and 
provided with -a. part adapted to enter said 
notch and to be gripped by said finger. 


1,724,155. ELECTRICALLY-WOUND CLOCK, 
Roscoe H. WILMETH, Springfield, Ill., as- 
signor to Sangamo Electric Co., Spring- 
field, Il. Original application filed Oct. 
4, 1926. Ser. 139,254. Divided and this 
application filed May 23, 1927. Ser. 
193,390. 3 claims. 


In an electrically wound clock, comprising 


a clock spring having an arbor and a spring 
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barrel, an electric 
atively connecting 
brake band, a rock 
the rock shaft, a 
nected to actuate 


motor, and means oper- 
said electric motor a 
shaft, a cam actuated by 
cam actuated member con- 
the brake band and 
mounted to move transversely of the cam 
about the axis of swivelling of the wheel, 
means whereby upon cam 
the braking force applied un- 


movement of the 
thereby is 


























ry 
pa u a 
for a steering movement of the 
wheel in one direction of rotation about its 
axis of swiveling, but is automatically re- 
lieved a predetermined amount upon a steer- 


changed 


ing movement in the opposite direction, the 
relief of the braking force being effective 
only after the wheel has been moved a 


predetermined amount. 


1,724,107. FOUNTAIN PEN. ROBERT T. 
PoLLockK, Boston, Mass., assignor to Pol- 
lock Pen Co., Boston, Mass. Filed Feb. 
17, 1923. Ser. 619,624. Renewed Dec. 
12, 1928. 2 claims. 

In a fountain pen, the combination with a 
barrel and a feed bar in the forward end 
thereof, of a sealing collar engaging the rear 














end of the feed bar and having its forward 
end threaded into the bore of the barrel to 
hold the feed bar against rearward displace- 
ment, and a removable ink-container threaded 
to the rear end of the sealing collar. 


1,724,406. METHOD OF MAKING VANITY 
CASES. Karu R. Larson, South Auburn, 
R. I. Filed June 6, 1927. Ser. 196,754. 


4 claims. 

A method of forming the 
vanity case, which consists in 
blank of sheet stock to form a 
with outwardly-extending flanges, 


body or lid of 
drawing a 
shallow cup 
and trim- 





ming the flanges to form them 
having a general symmetrical 
ent than the shape of the 
distance from the edge of the 


into a shape 
outline differ- 
cup so that the 
cup to the 


edge of the flange varies at different points 
around the periphery of the case. 
DESIGNS 
9,190. FOUNTAIN-PEN HOLDER. Bensa- 
MIN W. HANLE, Elizabeth, N. J., as- 








signor to Eagle Pencil Co., New York. 
Filed June 27, 1928. Ser. 27,293. Term 
of patent 14 years. 
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79,188. JEWELRY 
FLIER, Brooklyn, N.Y. 


'-DISPLAY 


BOX 
Filed 


LEO 
Feb 





1929. Ser. 29,977. 

years. 
United States 
Issue of Aug. 13, 


Term of 


patent 3% 


Trade-Marks 
1929 


trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Mz irks applied for under the 10-year ‘“pro- 
viso” are registrable under the _ provision 


The following 





in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 
Ser. 285,564. JosppH L. Herzoc & Co., New 

York. Filed June 14, 1929. 
For Finger Rings. 
Claims use since about May 23, 1929. 


Ser, 281,510. Meyer & STwDELI, S. A. 


Soleure, Switzerland. Filed March 28, 
1929. 

For Clocks, Parts of Clocks, Clockworks, 

Watches, Parts of Watches, and Watchworks. 


Claims use since July 3, 1925 
Ser. 285,998. UnitTep DruG Co., New York. 
Filed June 22, 1929. 
For Alarm Clocks. 
Claims use since November, 1926. 
Ser. 284,378. B. ALTMAN & Co., New York. 
Wied May 21, 1929. Under 10 year 


proviso. 


For Jewelry for Personal Wear and Dress 
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Wear not Including Watches; Silver Table- 
ware as Follows: Knives, Forks, Spoons, 
Ladles, Servers, Tongs, Tea and Coffee Sets, 
Water Pitchers, Water Goblets, Sherbet 
Glasses, Beverage Glasses, Berry, Salad, and 


_—— XOy 


Mayonnaise Bowls, Bread and Serving Trays, 
Sandwich, Service, and Bread and Butter 
Plates, Bonbon Dishes, Flower Vases, Flower 
Baskets, Flower Centerpieces, Candlesticks, 
Napkin Rings, Tea Strainers, Salt and Pep- 
per Shakers, Beverage Shakers, Meat Plat- 
ters, Gravy 3oats and Trays, Sugar and 


Vegetable Dishes, Chop Dishes, 
Egg Cups, Table sells, Tea 
Cups, Bowls and Plates; Silver 
Toiletware as Follows: Mirrors, Brushes, 
Combs, Powder Jars, Salve Jars, Perfume 
Bottles, Trays, Shoehorns, Button Hooks, Nail 
Files, Scissors, Picture Frames, Nail Pol- 
ishers, and Hair Receivers; Sterling Silver 
Novelties as Follows: Cigar and Cigarette 
Cases, Cigarette Boxes, Cigarette Holders, 
Match Boxes, Pocket Flasks, Ash Trays, 
Pocketknives, Key Rings, Bill Clips, Pocket 
Combs, Pocket Mirrows, Powder Cases, and 
Perfume Flasks. 
Claims use since about 1889. 


Cream Sets, 
Compotiers, 
Balls, Baby 


Trade-Mark Registrations Granted 
WATCHCASES, 


259,864. WATCHES. 

WATCH MOVEMENTS, AND PARTS 
THEREOF. Jacos Bixorr & Co., INc., 
New York. 

Filed Feb. 10, 1928. Ser. 261,480. Pub- 

lished June 4, 1929. 

260,041. CLOCKS, WATCHES, AND PARTS 
OF CLOCKS AND WATCHES. Hans 
A. SCHRADER, New York. 

Filed April 15, 1929. Ser. 282,439. Pub- 

lished June 4, 1929. 

260,101. FOUNTAIN PENS AND PEN 
POINTS. SaGer PEN CoRPORATION, Chi- 
cago. 

Filed April 13, 1929. Ser. 282,368. Pub- 


lished May 28, 1929. 








Development of Timekeeping 
(Continued from page 85) 








marine chronometer which now reposes 
in the Royal Observatory at Greenwich, 
and for which he received in 1769 after 
a great many trials and tribulations, the 
reward offered by Parliament, $100,000. 
On a test trip begun March 28, 1764, 
from Portsmouth, England, to the Bar- 
badoes and return, taking over five 
months, there was an excess of fifty-four 
seconds shown by the chronometer. It 
was in this instrument that Harrison 
incorporated a compensating device con- 
sisting of a bar of brass and steel, fused 
together, which by its action changed 
the length of the hair-spring and thus 
promoted the accuracy of timekeeping. 

Interest in the modern chronometer 
did not, of course, cease with the reward 
given to Harrison and watchmakers, 
both in England and on the Continent, 
continued their efforts toward its im- 
provement. Mudge, as has been men- 
tioned, was one of these. In 1766 Pierre 
Le Roy, of France, invented what is 
known as the pivoted detent chronometer 
escapement which finds some _ service 
even to this day, and in 1781 Thomas 
Earnshaw, an English watchmaker, de- 
veloped the chronometer escapement 
which is still used in modern chronome- 
ters. It was Thomas Earnshaw also 


who applied the compensation principle 
to the balance wheel, which principle 
was advocated and applied by Harrison 
in his marine chronometer. 
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US, by 1800 all of the essential fea- 
al tures incorporated in the watch of 
the present day had been devised and 
applied. The modern watch has a main- 
spring, hair-spring, compensated balance 
wheel, lever escapement and jewels, and 
indicates the hour, minute and second. 
Watches of the period of 1800 had these 
same features. Many additional refine- 
ments have been made and incorporated 
in the last one hundred and twenty-five 
years, such as the stem wind but key 
set feature, first invented by Charles 
Oudin, of Paris, in 1806; and the com- 
bined stem wind and stem set feature 
first introduced by Adrien Philippe, also 
of France, in 1843. The essential fea- 
tures of the 1928 watch are, of course, 
wonderful improvements over the watch 
of 1800, but these improvements are the 
result chiefly of our increased knowledge 
of the properties of metals and the de- 
sign of machines for cutting gears, 
screws and the like, the machine cut 
gear being far more perfect than one 
cut by hand. The degree of perfection 
to which such machines can be made 
may possible be judged from the fact 
that in practically all of the American 
watch factories there are machines that 
automatically make steel screws which 
are used in watches, these screws being 
of such a size that over 20,000 of them 
can be put into a thimble. To some this 
may seem almost unbelievable, but after 
all the whole watch is a rather difficult 
thing to understand. Had we the art 
of expression that Charles Dickens had, 
wouldn’t we like to tell our watch trou- 
bles to our jeweler as Dickens wrote to 
his? 

“My dear Sir: 

Since my hall clock was sent to 
your establishment to be cleaned it 
has gone (as indeed it always had) 
perfectly well but has struck the 
hours with great reluctance and 
after enduring internal agonies of 
a most distressing nature, it has 
now ceased striking altogether. 
Though a happy release for the 
clock this is not convenient to the 
household. If you can, send down 
any confidential person with whom 
the clock can confer. I think it may 
have something on its works that 
it would be glad to make a clean 
breast of. 

Faithfully yours, 
CHARLES DICKENS.’ 
(The End) 


’ 








Insurance Company Issues Brochure 
Based on a Survey of Industrial 
Development 


An interesting brochure which details 
the major activities of the organization 
responsible for the inception of the na- 
tional labor turnover index, the South- 
ern Sales Conference, a survey of indus- 
trial development, and other major proj- 
ects has been published under the title, 
“Economic Services of the Metropolitan 
Life Insurance Company.” The Service 
Bureau of that organization, formed to 
aid holders of Metropolitan policies, has 
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taken full advantage of its strategic po- 
sition and through many of its activities 
has proved a definite aid to manufac- 
turing, commerce and finance in the! 
United States, and to the public in gen- 
eral. This report contains many items 
of interest to business men in every clas- 
sification. A copy of it may be obtained 
by writing to the Policyholders Service 
Bureau, Metropolitan Life Insurance 
Co., 1 Madison Ave., New York. 








Cashing In on the Vogue for 
Colors In Home Deco- 
ration 


OW that color is such a prominent 
matter in the decoration of homes 
it is a good plan for the gift depart- 
ment of the jewelry store to emphasize 
color quite largely in its selling and to 
do so by showing gifts that will be suit- 
able for use in rooms of various colors. 
For instance, the gift department has 
numerous articles which will look par- 
ticularly good in blue rooms and it will 
be a worth while proposition to display 
these gifts in a blue environment in the 
show window of the store and to use a 
placard stating that the articles are par- 
ticularly appropriate for use in a blue 
room. 

Again, the gift department has 
numerous articles which will look espe- 
cially well in a brown room and it will 
be a worth while proposition to dispay 
some of these articles in a brown envi- 
ronment in the show window with the 
right sort of a placard used in the win- 
dow. 

And so on with various other colors. 

Also the gift department will find it 
advantageous to emphasize, in its news- 
paper advertising and in all other forms 
of advertising, that it has gifts which 
will blend in with any of the popular 
colors used in home decoration at the 
present time. Such advertising, too, 
can stress the fact that the right sort 
of a color touch in a home will go far 
toward making a home superlatively at- 
tractive and the department can then 
state that it will be glad to cooperate 
with home owners at any time in get- 
ting such color touches into their homes 
and that it will even make visits to 
homes in order to see just what color 
schemes will be best for the establish- 
ments. 

This sort of advertising and promo- 
tion work will appeal to many people 
who want to make their homes as attrac- 
tive as possiblé and it will, therefore, 
be of distinct aid to the department in 
building more business. 








Prompt action by the South Bend, 
Ind., police recently resulted in the 
arrest of a colored youth, held on a 
charge of smashing a window in the 
store of Richard J. Hesse, 1311 W. 
Washington Ave., and taking nine rings. 
A citizen heard the crash of a cement 
block against the window and telephoned 
the police, who caught the negro in the 
neighborhood. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “‘Situ- 
ations wanted” 5c. a word; minimum 
eharge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
eharge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
es part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 
Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 
In answering ads, do not enclose original 
letters of recommendation, send duplicates. 
To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 


Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 














sTENOGRAPHERS, bookkeepers,_ typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 





SALESMAN, young man, experienced, wants 
connection with manufacturing house. Ad- 
dress “H., 2966,” care Jewelers’ Circular. 





WATCHMAKER, first class mechanic, Swiss 
and American watches, employed, prefer a 
change; salary $60 per week. Address 
“O., 2821,” care Jewelers’ Circular. 

MIDDLE AGED WATCHMAKER, 15 years 
on bracelet watches, open for engagement ; 
best references. Address “Watchmaker,” 
eare Boline, 1546 Park St., Hartford, Conn. 


HUBCUTTER, 





also designer of gold and 
platinum jewelry of most modern char- 
acter, expert on rings, desires position. 
Address “B., 2791,” care Jewelers’ Circular. 





WATCHMAKER and watch salesman, front 
man; first class, young, neat appearance, 
and A-1l1_ reference. Address ‘“Watch- 
maker,” Box 1228, Memphis, Tenn. 





ENGRAVER, designer, die cutter, carver, 15 
years’ experience, best references; store 
preferred. Address C. B. Schindler, 507 S. 
Scott St., New Orleans, La. 





JEWELER AND DIAMOND SETTER, 14 
years’ experience on all classes of work 
references. Address “K., 2859,” care 


: Jewelers’ Circular. _ - = as ; 

JEWELRY ENGRAVER, diamond and cali- 
bre setter on fine platinum jewelry and 
white gold; fast and first class work. A. 
Herrera, 301 W. 96th St., New York. 








experience, 
jewelry 
3004,” 


years’ 
wholesale 


a 


YOUNG 
wishes to 
and novelty 
care Jewelers’ 


ENGRAVER, watchmaker, combination, 
high grade American store, New York State 
or adjoining; long experience, best refer- 

Hervieux, North Fair Haven, N. Y. 


MAN, eight 
connect with 
house. Address 
Circular. 





ence, 





EXECUTIVE, thoroughly familiar with all 
phases of the credit jewelry business, seeks 
connection with responsible outfit. Address 
“K., 2974,’ care Jewelers’ Circular. 





ENGRAVER would like position in store or 


silverware, 295 


jewelry and 
414 South Broad 


afte i 


factory, on 
years’ experience. 





St., Philadelphia, Pa. 

EXPERIENCED MELTER, all grades of 
gold, and roller, die setter and press hand 
on drop hammers; A-1 references. Ad- 
dress “C., 2945,” care Jewelers’ Circular. 


YOUNG LADY wishes a position; conscienti- 








ous worker, have had five years experi- 
ence in order department in wholesale 
jewelry house. Address “ 2936,” care 


Jewelers’ Circular. 





mechanic, capable of 
work; also neat 


WATCHMAKER, A-1 
estimating and taking in 
engraver, can act as salesman; references; 
South or Southeast preferred. Address 
“G., 2934,” care Jewelers’ Circular. 





FIRST CLASS combination watchmaker, 
jewelry repair man, engraver, stone setter, 
etc., 26 years’ experience, salary $40 per 
week. Address D. E. Berryman, 2509 So. 
4th St., St. Louis, Mo. 


EXPERIENCED watchmaker, jeweler and 
store manager, with position Sept. Ist, 
Pacific Coast or nearby state. Address 
H. W. Howe, care Bank of Italy, 7th and 
Pine Sts., Long Beach, Cal. 





ENGRAVER, 20 years’ experience in high 
grade retail jewelry establishments, desires 
permanent position with good, reliable con- 
cern; best references. Address “A., 2921,” 
care Jewelers’ Circular. 


SALESMAN, now employed, desires position 
with reliable retail jeweler or credit house; 
12 years’ experience; estimate on new 
work and repairs; A-1 reference. Address 
“T., 2937," care Jewelers’ Circular. 











PAWNBROKING CLERK with 


18 years’ ex- 


perience desires position; absolutely re- 
liable in every way; can furnish best of 
references. Address “H., 2895,” care 


Jewelers’ Circular. 


EXPERIENCED instalment jewelry salesman 
desires connection with reliable house; re- 
liable and conscientious worker: can fur- 
nish best of references. Address “‘G., 2894,’ 
care Jewelers’ Circular. 


EXPERIENCED MAN wishes position in 
jewelry store, small town preferred; capa- 
ble taking charge; competent general 
sistant, mechanic, salesman; reliable ; 
references. Box 578, Norwalk, Conn. 








as- 





FIRST CLASS watchmaker, 30 years’ experi- 
ence Swiss, American railroad and brace- 
let watches, adjusting and close timing: 
salary or commission. Address “Z., 2505,” 

care Jewelers’ Circular. 


A-1 WATCHMAKER desires permanent posi- 
tion with firm appreciating better grade of 
work; have own tools: 5; references. 


age 35; 
Address B. Proft, 126 West Main, Okla- 
homa City, Okla. 


CAPABLE OFFICE MAN, 55, former Swiss 
watch importer, wants position inside or 
out; has small following New York City 
and East: moderate salary. Address “‘A., 
-2744,” care Jewelers’ Circular. 











JEWELER, first class, on hand made plat- 
inum mountings only; executive ability: 
wishes position with reliable, out-of-town 





firm. Address “N., 2975,” care Jewelers 
Circular. 

YOUNG LADY wishes position, take full 
charge of watch and jewelry department, 
estimate, am watchmaker, sell, have store 
experience ; reference. Address “A., 3013,” 
care Jewelers’ Circular. 





YOUNG MAN, 24, neat appearance, selling 
ability, seven years in jewelry line, three 
years practical watch and clock work, de- 

New York. Address 





sires connection in 

“V., 3005,” care Jewelers’ Circular. 
YOUNG LADY, expert stenographer, thor- 
oughly familiar general office routine, 


eight years’ experience in fine jewelry line, 
best references furnished. Julia Hoffman, 
211 No. 4th St., Brooklyn, N. Y. 


WATCHMAKER, engraver, wishes position 


with reliable retail firm, all grades, fast, 
accurate and honest; congenial surround- 
ings. Address “J., 2973,” care Jewelers’ 
Circular. 








well 


MAN, 24, married, 


CAPABLE YOUNG 
educated, six years’ wholesale and retail 
experience, two years’ outside selling; A-1 
references. Address ‘X., 3008,” care Jewel- 
ers’ Circular. 


HIGH GRADE WATCHMAKER, competent 


on all makes, sizes and grades, 20 years 
experience, desires change to permanent 
position. Address “Y., 3009,” care Jewel- 


ers’ Circular. 


FOREMAN, expert knowledge in the making 
of gold rings, having 10 years’ experience, 
desires connection with progressive manu- 
facturer: willing to make some investment. 
Address “G., 2771,” care Jewelers’ Circular. 





WATCHMAKER, 15 years’ experience, all 
grades and Swiss wrist watches; can take 
in and deliver, etc.; selling experience ; 
steady work only; A-1 references. Ad- 
dress “‘E., 2848,” care Jewelers’ Circular. 





WATCHMAKER, German, 22 years’ experi- 
ence Swiss and American watches, steady 
worker, desires position in New York or 
Brooklyn. Address “B., 2865,’’ care Jewel- 
ers’ Circular. 





YOUNG MAN, jeweler, selling experience, at 
present employed, wants to change; ac- 
quainted with the jobbing and department 
store trade. Address “J., 2967,’" care 
Jewelers’ Circular. 


WATCHMAKER, first class, accustomed to 
close timing and fine wrist watches, 25 
years’ experience, desires position, prefer- 
ably in or near Pittsburgh, Pa. 


tosendahl, 
308 Clark Bldg., Pittsburgh, Pa. 





SALESMAN, long experience, large acquaint- 


ance, fine trade West, Pacific Coast, open 
for active line, retailers, jobbers; commis- 
sion, drawing; good references. Address 


“A., 2946,” care Jewelers’ Circular. 





YOUNG MAN, 24, six years’ experience in 
silverware line, capable of taking full 
charge of office, stock and shipping, also 


AdG- 


efficient outside man; best references. 
dress “G., 2964,’’ care Jewelers’ Circular. 





YOUNG MAN, 22, desires worthwhile posi- 
tion; three years traveling, three years 
office experience with ring house. Perry 
Lipman, 365 South Seventh St., Newark, 
v. J 





WATCHMAKER, junior, 3 years’ experience, 
2 years on electric clocks, wants position 
under A-1 watchmaker with years’ experi- 
ence at the bench; $25 to start. Address 
“R., 2876,” care Jewelers’ Circular. 


RAILROAD WATCHMAKER wants position ; 
9 years’ experience, 27 years of age, Amer- 
fine recommen- 





ican, married; graduate; 
dations; $60; South or West. ‘“Watch- 
maker,” 2688 W. Broad St., Columbus, 


Ohio. 


YOUNG MAN, 6 years’ experience assorting 
cut diamonds, matching and pairing all the 
fancy cut diamonds, also selecting stones 
for mountings; can furnish excellent refer- 
ence. Address “H., 2650,’ care Jewelers’ 
Circular. 





YOUNG MAN at present employed as man- 
ager for a well known credit house desires 
to make change; thorough knowledge of 
credit business from selling to collections; 
salary secondary. Address “O., 2983,” 
care Jewelers’ Circular. 








WATCHMAKER (German) thoroughly ex- 
perienced all kinds of watches, steady 


worker, desires position in Arizona, New 
Mexico, California or Colorado; best ref 
erences. H. Wagner, 1921 So. Victoria 
Ave., Los Angeles, Calif. 





WHO WANTS ME? Young man, 21 years of 
age, capable of taking care of ring de- 
partment and special orders; actual ex- 
perience from an old established ring house 
who have liquidated their business. Ad- 
dress “A., 2969,” care Jewelers’ Circular. 





SALESMAN, 28, college education, 12 years’ 
production and selling experience in plati- 
num mounted goods and loose diamonds, 
Liquidating present business, wishes to con- 
nect with wholesale diamond house. Ad- 
dress “F., 2970,” care Jewelers’ Circular. 


CLOCKMAKER who takes interest in his 
work; 35 years old, German-American, 
good mechanic, can take full charge; fine 
references; to start immediately. Address 
J. O. Clockmaker, General Delivery, Fort 
Wayne, Ind. 
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SITUATIONS WANTED—Continued 





FIRST CLASS jewelry repairer, stone setter 
and special order work, 18 years’ experl- 
ence, wishes permanent position by Oct. 1 
with first class firm; best reference, East 
preferred. Address “D., 2952,”’ care Jewel- 
ers’ Circular. 





WATCHMAKER, mechanic, 37, 23 years’ ex- 
perience, open for permanent position about 
Sept. 1st; good references; waiting on 
trade: salary $60 per week; New York or 
surroundings. Address “R., 2774,’ care 
Jewelers’ Circular, 





POSITION AS WATCHMAKER wanted by 
Oct. 15; factory, store and shop experi- 
ence; $60 per week; expert on bracelet 
work; American, age 39: references A-1; 
if you want a reliable man answer at once. 
Address “K., 2232,” care Jewelers’ Circular. 





FIRST CLASS watchmaker, jeweler, en- 
graver, stone setter and general all-around 
repair man; Southern States preferred; 26 
years’ experience, repair all makes of 


American and Swiss watches, also wait on 
trade; salary $40 to start. Address D. E. 
Berryman, 2509 So. 4th St., St. Louis, Mo. 








WATCH CONCERN = connection wanted ; 
young man, 21 years of age, five years’ 
experience with nationally advertised con- 

Swiss watches; 


cern handling a line of 
second name is work; salary secondary to 
connection. Address “B., 2968,” care 
Jewelers’ Circular. 

YOUNG MAN, executive salesman, 27, seven 


years’ experience with large credit jewelry 


house in executive and selling capacity ; 
college education; excellent personality ; 
desires to connect with New York estab- 


manufactur- 
Jewelers’ 


retail, wholesale or 
“W., 3006,’’ care 


lishment, 
ing Address 
Circular. 





SALESMAN-MANAGER wishes _to make 
change; now employed in New York City: 
Christian; 9 years’ retail experience: can 


furnish highest recommendations; thor- 
oughly experienced in cash and credit 
business. Address “D., 2834,” care Jew- 
elers’ Circular. 





EXPERIENCED watchmaker available Sept. 
23rd, experience in estimating and manag- 
ing watch repair department; can also do 


light jewelry work and wait on trade; 
young man, neat appearance, own tools, 
references; Virginia or nearby state pre- 


ferred. Address “C., 2927,” care Jewelers’ 


Circular. 





FIRST CLASS WATCHMAKER, engraver 
and general all around man, 43 years old, 
31 years’ experience, 18 years head watch- 


maker in last position; can repair any 
watch made; best’ references; prefer 
central or western Pennsylvania ; will con- 








Side Lines. 


5e. a word; minimum charge, $1.25 








SALESMEN with an out of town established 
retail trade to carry side line of jewelry 
on commission; all territories open. Ad- 

dress “F., 2850,” care Jewelers’ Circular. 





SALESMAN WANTED for a_ popular and 





well known watch concern, established 
trade, for the Pacific Coast and Texas: 
drawing account. Address “P., 2985," care 
Jewelers’ Circular. 

TWO SALESMEN or manufacturers repre- 


sentatives with established clientele to sell 
exceptionally low priced wedding rings to 
department stores and fine retailers’ in 


Pennsylvania, 
New England 
care Jewelers’ 


New Jersey, New York and 
States. Address “C., 2951,” 
Circular. 

SIDE LINE SALESMEN: salesmen in all 
states to sell new small patented silver 
plated specialty to jewelers and high class 
department stores; small sample display 
can be carried in portfolio, approximate 
weight two to three pounds: enormous 





demand. Reply Box “A., 2997,” care 
Jewelers’ Circular. 
WANTED IMMEDIATELY, salesman with 


following amongst high class Southern and 
Southwestern jewelers, gift, department 


and novelty stores to carry finest line of 
gold. silver, filled and composition com- 
bined fountain pen and pencil, new desk 


sets, etc.; we have established trade and 
line can be carried with other non-con- 
flicting lines; excellent proposition for the 
right man; write full particulars, con- 
fidential; we would also like to hear from 
men covering other territories. Address 


“K., 2914,” care Jewelers’ Circular. 





MAKE 310 DAY EXTRA: want salesmen 
ealling on retail jewelry trade to handle 
as side line new copyrighted birthstone 
business and calendar cards; it’s a_ big 


seller and every jewelry store a prospect: 


write for samples and details. Correct 
Printing Company, 161 Grand St., New 
York. 








Delp Wanted. 


5e. a werd; minimum charge, $1.25 








WANTED, 
store 


Brooklyn, N. Y. 


watchmaker for retail 


competent 
é 1233 Fulton St., 


Rosow, 


WANTED, watchmaker and engraver; only 








sider carther away. Chas. P. Thalheim, first class man need apply. H. L. Lang & 
Sigel, Pa. Co., Staunton, Va. 

TRAVELING SALESMAN covering entire WANTED, good watchmaker and plain en- 
South and Middle West wishes to connect graver to work in our shop. V. Bugg. 
with diamond and watch house, also in- Jackson, Mich. 


terested in novelty jewelry for department 
stores; have an established trade, repre- 
sented one house in same territory for the 
past 10 years; best of recommendations. 
Address “E., 2930,” care Jewelers’ Circular. 





AN EFFICIENT young man, eight years’ ex- 
perience as assistant manager, salesman 
with Swiss watch importer, thoroughly con- 
versant with office routine, picking and 
following up orders, supervision of watch- 
makers and knows materials; honest and 
conscientious worker: best of references. 
Address “H., 2934,” care Jewelers’ Circular. 





A FIRST CLASS watchmaker, fine engraver, 
good salesman, 20 years’ experience on 


railroad and complicated watches, desires 
to make a change as front man with a 
first class house only; neat appearance, 


Address 


good habits, first class references. 
Atlanta, 


“Reliable,” 65 A. Peachtree St., 

Ga. 

SALESMAN of the highest type, with thor- 
ough knowledge of the jewelry retail busi- 
ness, expert originator on new _ work, 
remodeling, estimating and taking full 
charge of the repair department, desires 
connection with high class concern; 17 
years’ practical experience, best of refer- 
ences as to ability and integrity. Address 
“B., 2977,” care Jewelers’ Circular. 











BOY WANTED, some experience in semi- 
precious stones. Alfred La Frantz & Co., 
41 Forsyth St., New York. 

TRAVELING SALESMAN WANTED: good 
territory, good line; well known house. 
Henry Paulson & Co., 37 S. Wabash Ave., 


Chicago, Ill 





WANTED, a hub and die cutter on jewelry, 





also fraternity jewelry, to do work at 
home; give full particulars in first letter. 
Address “M., 2956,’’ care Jewelers’ Circular. 
CREDIT JEWELRY STORE needs bright 
young man with experience for inside and 
outside selling. Address “A., 2939,” care 


Jewelers’ Circular. 





WANTED, in a permanent position, experi- 
enced engraver who can do the highest 
class work. Apply Maier & Berkele, Inc., 
Atlanta, Georgia. 


WATCHMAKER WANTED by 





Swiss watch 


importers. Apply before 11 A. M. Roxy 
Watch Company, 9 Maiden Lane, New 
York. 


WANTED, watchmaker and jeweler, steady 
position; state experience, age, married or 
single, salary expected. Klivans, 6 W. 3rd 








Street, Williamsport, Pa. 





YOUNG 
order 
house ; 


Address “‘T., 


LADY 
department in 
state experience and salary wanted 


with experience for 


jewelry 


some 
costume 





300 care Jewelers’ Circular. 


HUB AND DIE CUTTER, high grade, on 
elass pins and rings; full particulars in 
first letter. J. O. Pollack & Co., 7 W. 
Madison St., Chicago, III. 








WANTED, first class window trimmer and 
card writer with jewelry window experi- 
ence; splendid position and good salary 
Jos. Gumm, Jackson, Michigan. 





WATCHMAKER, first class only, one who is 
willing and can do the work: state age 
experience, salary expected. Peoples 
Jewelry Co., 310 St. Clair St., Toledo, Ohio 





COMBINATION MAN, clockmaker, engraver 
and other branches; references and details 
in first letter. Ward’s, 23 Main Street, 
Yonkers, N. Y. 





LADY BOOKKEEPER thoroughly © experi- 
enced and with executive ability; state 
references and salary Address “Q., 2986,” 
care Jewelers’ Circular. 





WANTED, watchmaker, steady 

right man; state salary and A-1 
in first letter: New York City 
Address “‘A., 3012,” care Jewelers’ 


position to 
references 
vicinity. 
Circular 





WANTED, registered optometrist in New 
Jersey who can do watch and clock work; 
state age, salary and references. G. E. 
Taylor, 115 Park Ave., Plainfield, N. J. 

WANTED, experienced watchmaker on first 
class work; must have references: prefer- 

ably one who speaks English; steady posi- 

i. M. Satnick, 284 Broadway, Brooklyn, 


FIRST CLASS watchmaker and salesman 
wanted, experienced window-trimmer, must 
be well recommended; satisfactory work- 
ing conditions and wages Alexander 
Romm, 119 Main Street, Brockton, Mass 


WANTED, first class watchmaker with 
Illinois optical license; very fine oppor- 
tunity; must furnish references. Ad- 
dress “Circular, 150,” 1104 Heyworth 
Bldg., Chicago. 


WANTED, two combination men, optometrists 
and watchmakers, for credit jewelry stores 
in Ohio; must be reliable and know their 
work. Address “H., 2935,” care Jewelers’ 

Circular. 








WATCHMAKER, first class, thoroughly ex- 
perienced on Swiss watches, steady work; 
make application in German or English. 
W. F. Grassmuck, 416 Vine, Cincinnati, 
Ohio. 








HIGH CLASS watchmaker wanted, must be 


first class mechanic, close timing, save 2c. 


stamp if not first class mechanic; 30 
minutes from 42nd Street. Address “B., 
2944,”’ care Jewelers’ Circular. 


SALESMAN WANTED for fine platinum 
mounted and semi-mounted line, experi- 
enced in New York City and vicinity: 
American preferred; reference Address 
“N., 2979," care Jewelers’ Circular. 





for ornamental 
chasing and cutting for enamel on high 
grade emblem ring mountings. The Chas. 
A. Berkey Co., 1424 Woodward Ave., 
Detroit, Mich. 


ENGRAVERS engraving, 





SALESMAN, Philadelphia and vicinity, to 
represent well known wholesale jewelry and 
watch house: man of personality, with re- 
tail jeweler following; references required. 
Address “‘M., 2916,” care Jewelers’ Circular. 








WANTED AT ONCE, jeweler and_ stone 
setter: must be fast on repair work and 
diamond setting; able to do repairing and 
flat top diamond setting; wire at once. 
Wichita Manufacturing Jewelry Co., Wich- 
ita, Kansas. 

WANTED AT ONCE, watchmaker and 
engraver; must be fast on bracelet watches 


as well as American watches; able to en- 
grave trophy cups; wire at once. Wichita 
Manufacturing Jewelry Co., Wichita, 





Kansas. ii 
WANTED, A-1 watchmaker to do watch 
repairing only; must be able to repair 
all kinds of high grade watches; position 
permanent; give age, experience, reference, 
and salary desired in first letter. Address 
“H., 2972,” care Jewelers’ Circular. 
(Special Notices continued on page 92) 
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HELP WANTED—Continued 


FIR ST Cl .ASS WATCHMAKE R, on Swiss 
also a first class jeweler 
wanted by Parker, Inc. ; 


graver ‘if possible, 
is open now; kindly < 


ees Conn. 

first class watch re- 
pairer, permanent position; give refer- 
ences and full particulars. P. G. Die- 
ner, 408 = a nantes Pa. 





, a leading manufac- 


care Jewelers’ Circular. 


, trimmer, a good 


good erprrconey 
SAL I SM AN with esti ablished clie ontele — 
y and gift stores, i 


I , to handle a non- 
ye article ona commission basis : 











w ANTED, “COMBINATION: MAN who — 
setting, clock and watch work: unless you 
can do all these no i 
and other de- 


tails in first letter. T. J. Ellis & Co., Jones- 





WANTED, a first class credit manager 
for the finest credit store in the city; 
state age, references, experience, and 
a photo in first letter; good salary to 
right party. Address correspondence 
to Nate Feder, El Paso, Texas. 

WANTED, 





platinum worker and diamond 
setter, first class all around man who can 
act as shop foreman of southern trade 
shop; give full information regarding your 
ability, age and salary expected in first 
letter. Address “D., 2847,’ care Jewelers’ 
Circular. 


Ww ANTED AT 








ONC E, platinum worker, dia- 
mond setter and jobbing jeweler, single or 
combination man: steady position; give 
references, experience and salary expected 
in first letter. Orkin Jewelry Manufactur- 
ing Co., Southland Life Bldg., Dallas, 
Texas. 

ONE OF THE LARGEST manufacturers 
of precision measuring instruments 
want a young man good on lever watch 
escapements; some outside work; New 
York City. Address “Q., 2875,” care 


Jewelers’ Circular. 


For Sale. 


Stores, Stocks and Businesses 
5e. a word; minimum charge, $1.25 

















GOOD PAYING PAWNSHOP, jewelry only: 
established 22 years; on account of sick- 
ness. A. Barrick, 45 Beaver St., Albany, 
M,Z 

JEWELRY SHOP can be bought cheap; very 
well equipped for gold or — Room 
71, 90 Nassau St., New York 

GOOD PAYING jewelry and ‘watchmakers 


store for sale, sacrifice on account of 
health. Address Jeweler, 228 E. 170th St., 
Bronx, N. 

SST ABLISHED— instalment business im city 
of 1,000,000 population ; over 7000 open and 
closed accounts; excellent opportunity for 





right parties. Address “D., 1721," care 
Jewelers’ Circular. 

FOR SALE, reasonable. fully equipped dia- 
mond setting shop; good will following and 
valuable lease, moderate rental, in uptown 
jewelry center. Address “B., 2907,” care 


Jewelers’ Circular. 





SALES OPPORTUNITY ; the exclusive sales 


through jewelers, 
in stores throughout 
United States; j 
salesman or sales organization 


handling this proposition and securing big, 


WANTED tor our Granck store in  . 
man able to take charge of repair 
; must be able to do the follow- 
repair watches, i 
ing, and stone setting; 


good opportunity for ad- 
Address letters 


manent position, 








fair watchmaker ; 


man we have a permanent saaniion 37 


samples of engraving, references, 
wages expected and any i 


—y 3800 feet. 





, to cover New , 
large eastern cities with a quantity selling 
line of low and popular priced silver plated 


WILL SELL FOR INVENTORY my jewelry 


store on best side street of Springfield, 
Mass.; plenty of repairs; small clean 
stock; owner going abroad.’ Address “H., 


2854,’ care Jewelers’ Circular. | 
FOR SALE, well established jewelry and 
gift shop, location northern Indiana: no 

















competition; stock and fixtures about 
$4,000: plenty of repair work; approximate 
volume $9,000 per year. Address “M., 
2660,” care Jewelers’ Circular. 

75C ON THE DOLLAR for established 
jewelry store; $20,000 new stock; fixtures 
gratis; industrial manufacturing city, 150,- 
000 population, state of Florida; best loca- 
tion; store showing good profit; owner en- 


gaging in other business; terms eighty per 
cent cash; no dealers. Address “O., 2724,” 








care Jewelers’ Circular. 

RETAIL jewelry store in heart Sixth Ave- 
nue shopping district, New York City; 
widow must sacrifice; modern up-to-date 
store with long established following: rare 
opportunity to secure a going profitable 
business with unusual possibilities; stock 
and fixtures cost over $25,000: will sell 
at sacrifice. Address “S., 2988,’’ care 


Jewelers’ Circular. 


J EWELRY STORE for sale, 








a money maker, 





very busy and growing avenue, store well 
established for 18 years, owner wants to 
retire on account of ill health; will take 
about $10,000 cash to handle it; good for 


a man or group of men; would yield a 





ENGRAVER WANTED; 


class monogram work; s 
; in replying, give age, 


T. Brodnax, Inc., Memphis, Tenn. 





preference given to man ~— will bec ome 
and financially 
information first letter. 





handsome profit; do not answer unless you 
have the cash; apply by letter only to 
M. H. Snyder, 2059 77th St., Brooklyn, 
mM. 

AN UNUSUAL OPPORTUNITY in a city 
of 8000; jewelry and optical business, must 
be closed out at once, reason poor health: 
must enter hospital; repairs $300, good 
sales; this store is well established; the 
Du Ponts and other big companies are 
spending millions here, this business is 


worth $6,000, for quick action will close 
out for about one half; if you are inter 
ested in making money investigate at 
once. Address Jeweler, Drawer 161, 


Waynesboro, Vir. 














For Pale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 





SAFES, new and used, cheap. 
West 29th St., New York. 
wanna 3305. 


SHUR-FIT CRYSTAL cutting machine, new, 
demonstrator and over 2 gross blanks; 
$47.50. Schager’s, 116 W. Commerce St., 
Youngstown, Ohio. 


Acme, 44 
Lacka- 





very 
show 
Blum, 


MODERN jewelry fixtures for sale, 
reasonable; seven wall cases, four 
cases and three work benches. G. 8S. 
South Amboy, N. J. 

cases complete with 
base, genuine heavy red mahogany, 

equipped with lights; for sale cheap. R. 

Brunner, Westfield, N. J. 


SHOW CASES, WALL CASES, electric light 
fixtures, suitable for equipping a first class 


THREE 10 foot floor 





jewelry store or show room; will sell for 
$3.500; cost $18,000. Address Le Count 
& Sims, 9-11 Maiden Lane. New York. 





COMPLETE factory equipment for manufac- 
turing sterling silverware; machinery, tools, 
dies, ete., for sale; wonderful opportunity 
for new concern; bargain. Address “B., 
2950,” care Jewelers’ Circular. 


THREAD CUTTING watchmaker’s lathe at- 
tachments; cost $1,000, will sacrifice for 
$250; also Clement Precision quick change 
will take fine gun or revolver as part 
payment on either one. C. C. Anderson, 
108 S. Fitzhugh, Dallas, Texas. 

FOR SALE, Blackshield Polishing Motor, 1/6 
H. P., A. C., good condition, as No. 52520 
Swartchild Catalog; has one speed: price 
$15.00. E. Launsbach, 220 West 9th St., 
Cincinnati, Ohio. 














COMPLETE central jewelry store fixtures, 
including window trims, trays, show cases, 
wall cases, large safe, electric fixtures, etc., 
complete to the smallest detail; exceptional 
opportunity for alert party. B. Spector & 
Bro., Inc., 108 Church Street, New Haven, 
Conn. 








Business Opportunities. 


5c. a word; minimum charge, $1.25 








MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
Conn, 415 Swetland Building, Cleveland, 
Ohio. 


DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 


DON’T SELL your stock and fixtures until 
you see us; we come ‘ see you at our 
own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St., New York. 


QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, IIl. 














ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 
Boston, Mass. 


I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich. Room 516, 387 
Washington St., Boston, Mass. 











HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail; national 
bank references: all business strictly con- 
fidenfial. Emil Noel, 29 BD. Madison St.. 
Chicago, Ill. 
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sUSINESS OPPORTUNITIES—Cont. 








WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail! 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, III. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage ; or. | and references of the 
highest order. an Praag & Co., 653 
Broadway, New York, established 1889. 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, III. 





WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you bona fide cash offer; (or send sur- 
plus stock and get cash by return mail) ; 
best references. Colmes Brothers, 11 
Beacon St., Boston, Mass. 





SALESMAN WANTED; Unusual oppor- 
tunity for man with wholesale experi- 
ence and knowledge of selling on the 
road, who has between $5,000 and 
$7,000 to invest in going wholesale and 
manufacturing business, capitalized at 
$75,000; object of investment is not 
for sake of capital, as firm has ample 
capital available for expansion, but 
wants party who will own and thereby 
take more active interest in the build- 
ing of a business that offers wonderful 
opportunity in best city in the South- 
west. Address “F., 2960,” care Jewel- 


ers’ Circular. 





DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you ca) 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; al! 
correspondence kept in strictest confidence : 
ship your dead or surplus stock to us 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too: 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash 
Gordon Bros., 333 Washington St., Boston. 





THOROUGHLY EXPERIENCED watch- 
maker employed with largest importers, 
would like to get home work, repairs and 
easing, from importer or jobber. For in- 
formation address “R., 2905,” care Jewel- 
ers’ Circular. 


48 WEST 48TH STREET; expert watch- 
maker; work guaranteed for one year, 
and movements regulated to the second; 
prices reasonable; diamond wrist watches 
a specialty; also fine casing; work done 
for the Fifth Avenue trade; offer A-1 refer- 














ences. Alexander Sperling, Bryant 9189. 
THE FACTORY P. TIECHE, wants repair 

department, 93-95 Nassau St., New York, 

N. Y., will take care of all your watch 


repairs; furnishing new parts, new dials, 
new works, new cases; work guaranteed ; 
free estimates; mail order special service. 








OUR WATCH REPAIR DEPARTMENT can 
take some more work; good opportunity 
for retailer who wants his work done right, 
at a fair price, and quickly; also compli- 
cated watches; estimates given. M. Viatte, 
Watches and Movements, Room 1102, 74 
West 46th St.. New York. 





JEWELERS’ GOOD WATCH WORK, eight- 
day service; watch repairing to the trade; 
not how cheap, but how good; mail orders 
promptly taken care of; price list on re- 
quest; estimates cheerfully given. Mem- 
bers National Jewelers Board of Trade, 
Chas. Rudnick & Co., Successors to S,. A. 
Peck & Co., 29 E. Madison St., Chicago, 
Tl. 














Special Order Work and 
Repairs for the Trade. 


5e. a word; minimum charge, $1.25 








HUB CUTTING for jewelry; first class 
workmanship guaranteed. W. Kraus, 80 
Montgomery Ave., Newark, N. J. 





metal, 
Theo. 


STONE SETTING done in white 
silver or brass for factory or jobber. 
J. Ehrlich, Conneaut, Ohio. 

GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work; send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave... New York. 


To Let. 


Se. a word; minimum charge, $1.25 

















TO LET, office space with accommodation of 
safe and office help, reasonable. Room 
1002, 9 Maiden Lane, N 





SPACE TO LET, suitable for engraver, die 
or tool maker, or jeweler, nice light, with 
all accommodations. 6th floor, 135 Johnson 
St., Brooklyn, N. Y. 





FOR RENT, large, light, clean office suitabl 
for watchmaker, setter or jobber; rent 
$25.00 per month, free light and heat. 
Apply Room 606, 95 Nassau St., New York. 





SPACE TO LET, equipped north light, dia- 
mond setter or watchmaker, with estab 
lished engravers. Hildreth & Brown, 62 
W. 47th St., New York. 

diamond 

excellent 





TO LET, suitable for 
watchmaker or engraver, 


SPACE 
dealer, 





ey) 
Wien 
MAIN SPRINGS 


$2.00 Per Dozen 


We invite comparison with any 
other spring sold at this price. 


Heller 
' QUALITY 
MAIN SPRINGS 


Concavo-convex (cross-curved ) 
in outer end. 


In a class by themselves 


If you are looking for a more flexible 
spring than you have been able to obtain 
heretofore, then try our INSPECTOR quali- 
ty. They cost more than ordinary springs, 
but you will have no occasion to change a 
spring on account of setting if these springs 
are used. 

$3.00 per dozen for American and $2.50 per 
dozen for Swiss Bracelet watches. 


Manufactured in U. S. A. by 
Sandvik Watch Spring Co., Ine. 
88-J Park Place, New York, N. Y. 


Mainspring list and samples of either brand 
on request. 















We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 
32 Years at the Same Address 














sinse. light.’ Apply Sylvan Levy, 42 Wet 3 |, | 
St., New York. 
OFFICE TO SUB-LET; manufacturing ° 
jeweler, who caters to the fine private Beaded, Silk and Leather Bags 


Watch Work for the Trade. 


5e. a word; minimum charge, $1.25 








WATCH REPAIRING for the trade: expert 
work guaranteed; service prompt: reason- 
able prices. Reinhard T. Wolff, Jr., 2849 
Belmont Ave., Chicago, III. 





STANDARD Guarantee Watch Co. will 
give work of different grade; flat rate 
of $2 for all plain lever; American and 
Swiss. 


delphia, Pa. 





1211 West Cambria St., Phila- | 





trade, has enclosed, north light office, Fifth 
Avenue frontage, for watchmaker or 
dealer; space was occupied by watch- 
maker for past four years. Room 801, 
562 Fifth Avenue, New York. 

Raeeelibestiaseeentins 


PMiscellaneous. 
Se. a word; minimum charge, $1.25 


WATCHMAKERS, increase your. ability 
through the highly recommended books; 
“Rules and Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work’: circulars on request. 
Walter Kleinlein, Waltham, Mass. 

















Repaired and Refinished 
AN UNUSUAL SHOP for the repairing, 
framing and remodeling of high grade bags 
of every description. French bags a specialty. 
Sterling Frames in stock or made to order. 


A. L. WORKMAN, 1 West 34th St. 
Est. 20 Years New York City 

















Buyers’ Directory 
$1.00 Postpaid 
Jewelers Publishing Corp. 
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»The Leading Auctioneer 
for the Jewelry Trade 





WARREN H. BROKAW 


Auctioneer for high class legitimate retail jewelers only. 





Integrity and ability unquestioned. Satisfactory results always. 


I am fortunate in having a connection with two Jewelry Auctioneers of 
national reputation and with this combination of talent am able to conduct 
the sales of the largest and finest stocks. 


References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 





If you want the best results, write or wire. 
W. H. BROKAW 


W. H. BROKAW, 14 Maiden Lane (8th floor), New York 




















WELCOME #0 BRAXMAR BADGES 


NEW YORK and STANDARD FOR FIFTY YEARS 


RNOR Police—Fire—Municipal 
GINTON Badges in All Metals 

SBI” ST. 7“ AVE. 

opposite PENNA.R.R.STATION FRATERNAL JEWELRY 


C. G. BRAXMAR CO. 
242 W. 55th ST. NEW YORK 























1200 Rooms 
each with 
Bath and 
Servidor 


ERNEST G. KILL 
Gen. Mgr. 


ROOM ~° BATH: 39° U Pp 





EXPERT PEARL RESTRINGING 


Rosemarie Pearl Co. 


132 Nassau Street New York 
Phone Beekman 6881 
PEARLS and STONE NECKLACES 


BEADS of ALL KINDS 












































MODERN TAGS 


Time to re-tag your rings, watches, beads, etc., with 
our new up-to-the-minute tags. 
These beautiful tags are made in paper and celluloid 
in all the popular shades, can be marked with or 
without ink. 
Send for illustrated folder and free samples. 

Order direct or thru your jobber. 

UNIVERSAL TAG CO. 

780 South 18th St. Newark, N. J. 


Fountain Pens, Pencils 
from $.06 each and up 
Elgin, Waltham, Hamilton, Howard watches 7 to 21 


jewels. 
Write for catalog. 


NASSAU PEN & PENCIL CORP. 
111 NASSAU ST., NEW YORK CITY 

















™Protection Ring Guard 


For thin rings get our num- 

ber 0. It is a new addition 

to our regular sizes. 

The Lion Safety Pin Clutch Co. 

20 W. 22nd St., New York Pat. May 25, 1920 





“*Baguette-Like”’ 
Patented U. 8. A. 
49 Maiden Lane Tel. John 5292 




















































TYLE is the watchword of the day. Everybody wants the 


the things which possess 





newest, the smartest, the most attractive 
that indefinite something called style. 

Opportunely, then, MODE in Wallace Silver Plate makes its 
bow. Designed in accord with the best developments of modern 
times, MODE has style. Many jewelers who have seen it tell us 
their customers are ripe for Just such a pattern. 

MODE is packaged in new trays and chests—smart, stylish and 
sales-producing. It will be featured in our striking “shop window” 
national advertising. 

Be the first in your locality to stock and display MODE. Write 
«Mode Sample” on your letterhead and we'll eladly send you 


sample and price list. 


Sell Style 





* 





ZA 
oe 


4 






a 


4 
i 
j 


¢ 


ln, 
_~ Tint 





MODE hollow ware is as authen- 
tic and stylish as the flatware. 
It is heavily silver plated and fin- 
ished in dull grey. The Gravy 


Set, illustrated, retails at $13.50 
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R. WALLACE & SONS MFG. CO., 


Silversmiths— Wallingford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 110 Geary St. 





Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 
Founded in 1835 


in Silver Plate; Early American reproductions in Pewter 


MCECMBERS O F rH E STERLING SitLvVERSMITHS GUILD oO +} A mMERICA 








Are You Going Somewhere. 


This Case Seems to Say— 
“TAKE ME WITH YOU” 








NLY just out, the free Petit 
Voyage Case in Community 
Plate — but already a sensa- 


tional hit: sales are running far ahead 





of expectations! Women want it at once 
—that’s the answer. Remove the racks. 
and it’s a vanity case of overnight 
capacity and striking beauty... solid! 
built, mirror in cover, lovely lining. 
elastic pocket-band, heavy brass snaps, 
stout handle. And all free! Are your 
sales going somewhere this year? 
They’re going up if you’re giv- 


ing a show to— 


Li = The FREE 
Perit Voyace 
Case 


RACKS REMOVABLE MAKING A USEFUL VANITY CASE 


OMMUNITY PLATE | 














